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Judge  orders  delay 

DRAMATIC  MOVE  COMES  MERE  HOURS  AFTER  THE  U.S.  JUSTICE  DEPA 


After  a  dramatic 
eight-month 
roller-coaster  ride, 
it  figures  that  the 
sale  of  the  Chronicle  to  the 
Hearst  Corp.  and  the  Examiner 
to  the  Fang  family  will  have  a 
cliflbanger  ending. 

Shortly  after  the  U.S. 
Justice  Department  on  March 
30  approved  the  Hearst 
Corp.’s  $660-million  purchase 
of  the  Chronicle,  a  federal 
judge  halted  the  sale  until  at 
least  April  13. 

U.S.  District  Judge  Vaughn  R. 
Walker  issued  a  temporary  re¬ 
straining  order  blocking  the  deal. 
Walker  pointed  to  concerns  about 
Hearst’s  plan  to  sell  the  Examiner  to 
the  Fang  family,  owners  of  the 


I  think  it’s  ciear 
Ciint  Reiiiy  has  a 
poiiticai  vendetta 
against  the  Hearst 
Corporation. 

—  David  Cole 
Newsinc. 


thrice-weekly  Independent. 

The  Judge  halted  the  purchase  in  | 
response  to  a  suit  filed  by  San  | 
Francisco  political  consultant/de-  i 
veloper  Clint  Reilly,  a  former  may-  j 
oral  candidate  who  made  an  unsuc-  i 
cessful  bid  to  buy  the  Examiner.  I 


“There  are  serious  ques¬ 
tions  raised  about  the  viabili¬ 
ty  of  the  present  transaction,” 
Walker  said  in  court.  The 
deal,  he  said,  does  not 
ensure  the  Examiner  “will 
be  a  competing  newspaper 
in  the  long  pull.” 

Ted  Fang,  the  young 
maverick  publisher  of  The 
Independent,  has  told  E&P 
that  his  family  has  a  history 
of  making  money-losing 
newspapers  profitable.  He 
said  the  family  can  make 
money  with  the  Examiner, 
even  without  being  part  of  the 
Chronicle  and  Examiner’s  ex¬ 
isting  joint  operating  agree¬ 
ment,  and  after  an  annual 
subsidy  worth  a  reported  $66  mil- 


Phillips’  star  rises  at  ‘The  Sun’ 


Mike  Phillips,  president 
and  publisher  of  The 
Sun  in  Bremerton,  | 
Wash.,  has  been  named  director  of  j 
editorial  development  for  the  E.W. 
Scripps  Co.’s  newspaper  division. 

Phillips,  53,  will  be  responsible 
for  improving  the  editorial  quality 
of  all  the  Scripps  newspapers  (19 
dailies)  and  their  Web  sites.  After 
three  years  of  leading  Readers  First 
—  the  “readership  development  ini¬ 
tiative”  that  trains  all  Scripps  news-  | 
paper  employees  how  to  serve  read¬ 
ers  better  —  Phillips  will  now  inte-  i 
grate  that  program  throughout  the  | 
newspaper  group.  He  will  also  lead 


the  division’s  editori¬ 
al  training  and  re¬ 
cruitment  efforts. 

Alan  M.  Horton, 
senior  vice  president 
of  newspapers,  des¬ 
cribed  Phillips  as 
“one  of  the  newspa¬ 
per  industry’s  most 
respected  readership 
experts.”  Phillips  re¬ 
cently  served  as  lead 
writer  and  editor  on 
“Turning  the  Tide,”  a  project  by  the 
American  Society  of  Newspaper 
Editors  and  the  Newspaper  Asso¬ 
ciation  of  America  to  research 


successful  readership 
development  programs. 

Phillips  became  The 
Sun’s  editor  in  1989.  He 
was  formerly  editor  of 
the  Hollywood  (Fla.) 
Sun-Tattler,  managing 
editor  of  The  Kentucky 
Post  in  Covington;  and 
deputy  metro  editor  of 
The  Cincinnati  Post. 
Phillips  joined  the  ranks 
of  the  Fourth  Estate  in 
1967,  while  still  a  student  at  Baylor 
University,  as  a  copy  editor  at  the 
Waco  (Texas)  Tribune-Herald. 

—  Ellen  Liburt 


Mike  Phillips 


2  EDITOR  &  PUBLISHER  APRIL  3,  2000 


www.editorandpublisher.com 


Web  usage  is  a  Net  gain  for  newspapers,  reports  the  National  School  Boards  Foundation,  which 
surveyed  parents  with  children  (ages  4  to  17)  who  go  online:  87%  say  their  Little  People  spend  as 
much  time  or  more  reading  newspapers  and/or  magazines  than  before  their  first  Web  adventures. 


Tomorrow  look 
for  ‘USA  Today’ 

USA  Today  will  unveil 
an  “updated  look  for  a 
new  era”  starting  today. 

Managing  Editor  of 
Graphics  and  Photog¬ 
raphy  Richard  Curtis,  who 
was  the  paper’s  original 
designer,  headed  the 
redesign  effort. 

The  new  look  will  fea¬ 
ture  a  more  readable  type¬ 
face;  a  more  consistent 
typographical  approach 
(all  headlines  will  use  the 
same  typeface,  for  in¬ 
stance);  and  more  head¬ 
lines  and  breakouts  high¬ 
lighting  key  facts  to  make 
scanning  the  paper  easier 
for  busy  readers.  (The  logo 
has  also  been  changed 
slightly,  but  probably  not 
enough  for  most  readers 
to  notice;  There’s  a  little 
less  blue  around  it.) 

A  couple  of  factors 
spurred  the  redesign, 
according  to  Editor  Karen 
Jurgensen.  “The  narrower 
page  is  becoming  the 
industry  standa'd,"  she 
said,  “and  we  didn’t  want 
to  be  the  last  newspaper 
to  get  there.” 

Another  factor  was  that 
the  newspaper  was  origi¬ 
nally  designed  in  1982, 
when  the  media  climate 
was  very  different,  said 
Jurgensen,  noting  that  the 
thinking  at  USA  Today 
was,  “You  might  as  well 
take  advantage  of  the  nar¬ 
rowing  of  the  web  to  do 
some  other  things.” 

Reader  focus  groups 
influenced  those  other 
things  by  responding  posi¬ 
tively  to  the  narrower  size. 
“It  fit  very  well  in  an  airline 
seat,”  said  Jurgensen, 
“which,  as  you  can  imag¬ 
ine,  is  important  to  our 
readers.”  Some  readers 
will  get  the  new  size  and 
others  the  old  during  the 
six  months  it  will  take  USA 
Today  to  complete  the 
conversion. 

—  Ellen  Uburt 

Continued  on  Page  14 


NT  APPROVES  HEARST  CORP.  PLAN  TO  BUY  PAPER  BY  JOEL  DAVIS 


Ben  H.  Bagdikian, 
author  of  “The  Media 
mWm  Monopoly,”  agrees, 
although  he  calls  the 
i  Hearst  Corp.’s  sub- 
P .  »  m  sidy  of  the  Fang- 

'W  owned  Examiner 

l  y  K  \  “very  awkward"  —  a 

A  first  of  its  kind  in  the 

history  of  American 
journalism.  “I've  never 
seen  a  case  in  which  a 
buyer  of  a  monopoly 
newspaper  in  a  two- 
newspaper  city  has 
agreed  to  subsidize  the 
buyer  of  the  second 
newspaper  to  compete 
'2  with  it.”  Hearst,  subsi- 

■  dizing  the  Fangs  to  run  a 
paper,  Bagdikian  said, 
“has  eannarks  of  paying 
ransom  to  get  the  antitrust  investiga¬ 
tors  and  the  Department  of  Justice 
off  Hearst’s  backs.” 

Bagdikian  added  that  in  previous 
deals  involving  competing  newspa¬ 
pers  in  large  cities  —  most  of  them 
involving  one  newspaper  paying  its 
jointly  operated  competitor  to  shut 
down  —  the  government  has  usual¬ 
ly  declined  to  launch  antitrust  inves¬ 
tigations  and  has  stayed  out  of  the 
deals.  “This  is  different,”  he  said. 

If  Reilly’s  lav/suit  evolves  into  a 
drawn-out  trial,  it  could  jeopardize 
the  deals,  Bagdikian  noted,  because 
it  could  cost  “a  lot  more  money” 
and  may  ultimately  be  more  trouble 
than  it’s  worth.  “The  $660  million 
Hearst  paid  for  the  Chronicle  is  a  lot 
of  money  just  to  be  sitting  out 
there,”  he  said.  ■ 
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lion  over  three  years  runs  out. 
Fang  plans  to  compete  directly 
with  the  Chronicle  by  switching 
the  120-year-old  afternoon  Exam¬ 
iner  to  a  morning  paper  with  paid 
circulation. 

“We  believe  that  San  Francisco  is 
a  market  that  is  looking  for  a  special 
kind  of  newspaper,  and  we  want  to 
be  that.”  Fang  said.  “Certainly,  the 
same  people  who  are  saying  that  the 
Examiner  will  never  succeed  long 
term  are  the  same  folks  who  said  the 
Examiner  could  never  be  saved  in 
the  first  place.” 

Chronicle  attorneys  contend  the 
newspaper  will  lose  about  $100,000 
in  interest  income  every  day  the  sale 
is  delayed.  The  judge  ordered  Reilly 
to  put  up  $100,000  as  a  bond,  and 
his  attorney,  Joseph  Alioto,  plans  at 


the  April  13  hearing  to  call  up  to  15 
witnesses  who  will  argue  that  the 
Examiner  will  not  survive  with  the 
existing  Hearst  subsidy.  Alioto  at 
last  Thursday’s  hearing  cited  decla¬ 
rations  from  newspaper  business 
observers  who  said  it  would  take  a 
subsidy  of  $250  million  over  five 
years  for  the  Examiner  to  survive. 

Media  experts  contacted  by  E&P 
have  little  doubt  that  Reilly  —  who 
ran  fi>r  mayor  against  Willie  Brown, 
whom  the  Fang  family  fiercely  sup¬ 
ports  —  has  political  motivations  in 
blocking  the  deal. 

“1  think  it’s  clear  Clint  Reilly  has 
a  political  vendetta  against  the 
Hearst  Corporation,”  said  David 
Cole,  whose  company,  Newsinc., 
covers  media  trends. 

Bay  Area-based  media  critic 
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E&pnews 

Radio  ads  attack  ‘Star  Tribune’ 

CONTROVERSiAL  GROUP  ACTS  AFTER  LOSING  WITH  NEWS  COUNCIL  BY  JOE  NICHOLSON 


An  ethics  complaint  against  the 
Minneapolis  Star  Tribune  was 
dropped  by  an  independent  news 
council,  but  now  the  contro¬ 
versial  group  behind  the  complaint  is  pub¬ 
licizing  its  gripe  with  ads  on  some  90  radio 
stations. 

The  Taxpayers  League 
Foundation,  a  nonprofit 
group  that  has  feuded  with 
the  Star  Tribune  over  its 
editorial  positions  on  an 
array  of  political  issues, 
paid  $25,000  for  statewide 
radio  ads. 

The  ads  contend 
that  the  newspaper  had 
long  opposed  a  light- 
rail  transportation 
project,  but  that  “a 
funny  thing  happened: 

Suddenly,  the  govern¬ 
ment  decided  to  put 
one  of  the  main  light- 
rail  stations  right  on 
Star  Tribune  property. 

Now  that  the  Star 


Tribune,  whose  Web  site  reported  that  the 
governor  has  referred  to  McKigney  as 
“Mcldiot.” 

McKigney  told  E&P  he  differs  with  Star 
Tribune  editorials  on  many  issues,  including 
the  transportation  project,  adding,  “We  are 
indeed  doing  some 
ideological  battles 
with  them.”  Asked 
to  rate  the  journal¬ 
istic  ethics  of  the 
newspaper’s  report¬ 
ing,  McKigney  said 
it  was  “inconsis¬ 
tent”  and  “a  mixed 
bag,”  Some  re¬ 
porters  are  “very 
good,”  he  contend¬ 
ed,  while  others  are  “very  bad.” 

Referring  to  his  radio  ads,  McKigney  said 
it  “probably  wouldn’t  have  come  to  this”  if 


We  are  indeed 
doing  some  ideo- 
logicai  batties  with 
[the  ‘Star  It'ibune’]. 

—  Darrell  McKigney 


the  newspaper  had 
“fully  disclosed”  its 
potential  economic 
interest  in  the  trans¬ 
portation  project  at  an 
earlier  date. 

The  Star  Tribune 
has  conceded  it 
changed  its  editorial 
position  on  the  project, 
but  denies  the  change 
was  linked  to  its  own 
financial  interests.  “Our  editorial  positions, 
like  our  news  coverage,  are  not  driven  in  any 
way  by  our  business  decisions,”  said  Star 
Tribune  Senior  Vice  President  Frank  Parisi. 

The  change  in  editorial  position  occurred 
over  the  past  two  years,  the  Star  Tribune 
reported,  and  was  influenced  by  “shifts  in 
regional  transit  challenges  and  a  change  in 
personnel  in  the  editorial  department.”  ■ 


Gary  Gilson 


Tribune  reviews  poiicy 

DOMESTIC  PARTNER  BENEFITS  IN  QUESTION  BY  LUCIA  MOSES 


Tribune  is  to  get  millions  of  tax  dollars  from 
light  rail,  they  support  it.”  i 

The  foundation  bought  the  ads  after  its  ' 
complaint,  alleging  the  Star  Tribune  had  j 
written  about  the  transportation  project  while  | 
failing  to  disclose  its  potential  economic  ■ 
interest  in  the  plan,  was  dropped  by  the 
Minnesota  News  Council,  an  independent 
media  watchdog  group.  i 

“In  fact,  the  paper  had  disclosed  its  inter-  I 
est  in  print.”  said  Gary  Gilson,  executive  [ 
director  of  the  Minnesota  News  Council,  in  i 
an  interview  with  E&P.  The  Star  Tribune,  as 
well  as  “almost  every  news  organization  we  ! 
deal  with,”  said  Gilson,  “has  fundamentally  i 
solid  ethics.” 

The  ads  may  be  part  of  a  foundation  cam¬ 
paign  “trying  to  influence  the  Legislature  and  | 
the  public”  to  oppose  the  transportation  proj¬ 
ect,  suggested  Gilson. 

Foundation  President  Darrell  McKigney  is  | 
“a  longtime  conservative  Republican  | 
activist’’  who  has  feuded  with  Minnesota  ! 
Gov.  Jesse  Ventura,  according  to  the  Star  i 


Two  years  ago.  Times  Mirror  Co. 

joined  a  growing  number  of  compa¬ 
nies  offering  health  and  other  bene¬ 
fits  to  domestic  partners  of  its  gay 
and  lesbian  employees.  Over  the  years, 
employees  at  Tribune  Co.  have  asked  the  com¬ 
pany  to  add  domestic  partner  benefits.  The 
company’s  response,  they  said,  was  no. 

Now  that  Tribune  is  buying  Times  Mirror, 
the  question  for  the  roughly  1%  of  Times 
Mirror  employees  receiving  domestic  partner 
benefits  is,  will  they  lose  those  benefits? 

The  National  Lesbian  and  Gay  Journalists 
Association  (NLGJA)  hopes  not.  The  organi¬ 
zation  is  seeking  to  get  Tribune  to  adopt  Times 
Mirror’s  domestic  partner  benefits  policy  for 
the  combined  company.  NLGJA  is  making  its 
case  in  a  letter  to  Tribune  Chairman, 
President,  and  CEO  John  Madigan,  said 
Sherry  Boschert,  chairwoman  of  NLGJA’s 
domestic  partner  benefits  committee. 

“Here’s  a  great  opportunity  for  Tribune  to 
catch  up  with  its  peers  in  the  industry,”  she  said. 
Tribune  wouldn’t  confirm  that  it  has 


received  requests  for  domestic  partner  benefits, 
saying  it  doesn’t  discuss  employee  matters. 
“We’re  reviewing  all  benefits  to  determine 
what  will  be  most  competitive  for  the  com¬ 
bined  company,”  said  Katherine  Sopranos,  a 
Tribune  spokeswoman.  Times  Mirror  employ¬ 
ees  were  told  by  Tribune  executives  that  their 
benefits  won’t  change  before  the  end  of  2001. 

Boschert  said  she’s  not  discouraged  by 
Tribune’s  earlier  denials.  Usually,  it  takes  a 
company  a  couple  of  years  to  add  domestic 
partner  benefits  after  employees  ask  for  them, 
and  it’s  not  uncommon  for  a  company  to 
reject  requests  for  benefits  during  that  time. 
History  shows  that  when  a  company  that 
offers  domestic  partner  benefits  merges  with 
one  that  does  not,  the  merged  company  picks 
up  the  benefits,  she  said. 

Companies  that  don’t  offer  domestic  partner 
benefits  run  the  risk  of  losing  good  employees, 
while  the  cost  increase  is  minimal  because  so 
few  staffers  take  advantage  of  them,  Boschert 
said.  “This  has  really  become  a  competitive 
issue  in  attracting  and  retaining  employees.”  II 
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Talk  to  newspaper  people  like  Alan  Horton  about  Parade  and  you'll  hear  things  like,  “Good 

% 

credible,  hard  content”  or  “Fabulous  brand  recognition.”  That’s  because  publishers  and  editors  across 
America  understand  the  value  of  Parade  to  their  newspapers,  and  to  their  readers.  Perhaps  that's  why 
Parade’s  sister  publication,  react,  has  enjoyed  such  a  warm  welcome  from  so  many  of  the  very  same 
publishers.  And  why  so  many  readers  insist  that  Sunday  Just  isn’t  Sunday  without  Parade. 

'"W 
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NOTHING  MOVES  AMERICA  LIKE 
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E&pnews 


Solomonic  jury  serves  notice  in  Ohio 

‘INVASION  OF  PRIVACY’  CASES  TAKE  ON  A  WHOLE  NEW  MEANING  BY  LUCIA  MOSES 


A  jury’s  ruling  in  a  case  against  the  j 
Akron  Beacon  Journal  is  a  victo-  | 
ry  for  news  gatherers,  but  raises  { 
circulation  directors’  worst  fears.  { 
The  jury  last  week  decided  the  northeast-  j 
em  Ohio  paper  acted  reasonably  when  its  | 
reporters  repeatedly  tried  to  contact  the  Akron  | 
police  chief’s  wife  about  her  allegations  that  | 
her  husband  abused  her.  The  Summit  County 
jury  threw  out  most  of  an  $8-million  inva- 
sion-of-privacy  lawsuit  against  the  paper  filed 
by  Chief  Edward  Irvine  and  his  wife,  Geneva. 

Geneva  Irvine  accused  the  Beacon  Journal 
of  harassing  her  to  get  her  comments  about  [ 
her  allegations  against  her  husband  in  fall 
1998.  The  paper’s  executives  have  said  they  i 
only  made  six  attempts  to  contact  her  over  six 
months,  which  included  a  trip  to  Louisiana 
where  she  was  staying  with  relatives.  j 

But  the  panel  awarded  $206,500  to  the  I 
couple  after  deciding  that  the  paper  went  too 
far  in  trying  to  get  the  Irvines  to  subscribe. 

The  telemarketing  calls  were  unrelated  to 
the  paper’s  news  stories  on  the  couple.  I 

The  Beacon  Journal  admitted  it  called  the 
Irvines  18  times  over  a  three-month  period  i 
after  the  couple  canceled  their  subscription  in  j 
April  1999.  The  Irvines,  however,  claimed  | 
they  received  hundreds  of  calls.  | 

Three  calls  were  made  after  9  p.m.,  when  | 
it’s  illegal  to  make  solicitation  calls.  The 
paper  said  an  employee  mistakenly  let  an  j 
automated  program,  a  Syntellect  autodialer,  j 
which  is  used  to  sign  up  new  subscribers,  run  \ 
all  night,  said  Ronald  Kopp,  lawyer  for  the  j 
Beacon  Journal.  The  autodialer  works  by 
calling  a  list  of  once-disconnected  numbers;  i 
if  they  ring,  the  program  adds  the  number  to  j 
a  list  of  potential  new  customers.  The  police  I 
chief’s  number  was  on  the  list  because  he  had 
changed  his  phone  number.  [ 

That  portion  of  the  suit  apparently  resonat-  j 
ed  with  the  jury.  According  to  Kopp,  mem-  j 
bers  of  the  panel  said  afterwards:  “We  want  | 
telemarketers  out  there  in  general  to  know  we 
are  tired  of  this.  Two  said,  ‘We  want  to  send  a  | 
message  that  enough  is  enough.’”  ! 

The  paper  will  appeal  the  decision  on  the  i 
grounds  that  the  calls  didn’t  break  the  law  i 
because  they  weren’t  made  to  directly  sell  I 
subscriptions,  and  that  the  award  was  too 
high,  Kopp  said. 


Telemarketing  problems  are  tops  on  circu¬ 
lators’  minds  these  days.  As  pressure  to  boost 
circulation  increases,  telemarketing  is  becom¬ 
ing  more  of  a  liability  than  an  asset.  In  the 
industry  overall,  60%  of  solicited  new  sub- 

It’s  a  less  effective 
sales  tool  because 
people  are  sick  and 
tired  of  being  both¬ 
ered  on  the  phone. 

—  Mark  Homung 
Chicago  Sun-Times 

scriptions  and  40%  of  all  new  subscriptions 
still  come  from  telemarketing,  said  John 
Murray,  vice  president  for  circulation/market¬ 
ing  for  the  Newspaper  Association  of 
America.  But  as  the  threat  of  lawsuits  mounts 
and  do-not-call  lists  get  longer,  papers  are 
looking  to  other  ways  of  getting  new  readers. 

“It’s  a  less  effective  sales  tool  because  peo¬ 
ple  are  sick  and  tired  of  being  bothered  on  the 
phone,”  said  Mark  Homung,  vice  president  of 
circulation  for  the  Chicago  Sun-Times. 


I  Homung  said  people  routinely  call  the 
Sun-Times,  complaining  that  they  were  called 
{  after  hours.  His  paper  is  increasingly  replac- 
j  ing  telemarketing  with  events  sales,  door-to- 
I  door  solicitations,  and  direct  mail.  His  goal  is 
j  to  get  more  than  half  of  new  subscription 
sales  from  methods  other  than  telemarketing. 

A  similar  shift  is  happening  at  the 
Pittsburgh  Post-Gazette.  Four  years  ago,  the 
paper  relied  almost  solely  on  telemarketing 
for  new  subscription  sales,  said  Thomas 
Pounds,  circulation  director.  Now,  it’s  in  the 
j  65%  to  70%  range,  he  said, 
j  Many  papers  use  automated  programs  that 
!  keep  track  of  people  who  have  asked  not  to  be 
I  called.  Still,  computer  and  human  errors  can 
I  happen.  To  reduce  such  glitches  —  and  the 
I  threat  of  lawsuits  —  circulators  suggest  keep- 
j  ing  do-not-call  lists  updated,  establishing 
j  clear  policies  for  telemarketing  employees, 
I  and  using  in-house  staffers. 

“Newspapers  have  more  competition  today 
}  than  they’ve  ever  had,  so  there’s  probably 
!  more  pressure  on  the  business  side  to  increase 
circulation,”  Kopp  said.  His  fear  was  that 
jurors  in  the  Beacon  Journal  trial  would  let 
their  feelings  about  the  telemarketing  aspect 
j  spill  over  into  the  journalism  portion, 
i  Thankfully,  he  said,  they  apparently  didn’t.  ■ 


Gloede  named  'E&P’  editor 


William  F.  Gloede  has 
been  named  group 
editor  of  Editor  & 

Publisher  and  Media^eek,  both 
publications  of  Adweek  Maga¬ 
zines.  Gloede,  editor  of  Media- 
week  since  1991  and  interim  editor 
of  E&P  since  September  1999, 
will  determine  editorial  direction 
and  lead  the  staffs  of  both  magazines.  Sidney 
Holt,  the  magazine  group’s  editor  in  chief, 
said,  “As  one  of  the  founding  editors  of  the 
magazine,  Gloede  has  devoted  nearly  a 
decade  to  building  Mediaweek  into  the  most 
authoritative  publication  on  the  media.” 
Gloede’s  professional  roots  are  also  inter¬ 
twined  with  those  of  E&P,  where  he  was  an 
associate  editor  from  1979-84. 

Steve  Yahn,  E&P's  executive  editor,  and  I 


Brian  Moran,  Mediaweek's  execu¬ 
tive  editor,  will  continue  to  super¬ 
vise  the  day-to-day  editorial  opera¬ 
tions  of  their  respective  publica¬ 
tions.  Keith  Dunnavant,  managing 
editor  of  Mediaweek,  has  been 
named  editor  of  Adweek  Maga¬ 
zines’  Special  Reports/ Mediaweek 
Features;  Michael  Burgi,  news  edi¬ 
tor  of  Mediaweek,  has  been  named  managing 
editor;  and  James  Cooper,  Mediaweek's  cable 
writer,  has  been  named  news  editor. 

At  “IQ,”  the  interactive  supplement  of 
Adweek  Magazines,  Patricia  Orsini  has  been 
named  editor  and  Kipp  Cheng  news  editor. 

Separately,  Kathryn  Dennis  has  been 
named  executive  editor  of  MC,  Adweek 
Magazines’  monthly  computer  publication. 

—  Ellen  Liburt 


William  F.  Gloede 
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Court  spikes  Canadian  Press  story 

JUSTICE’S  DECISION  DRIVES  A  STAKE  INTO  HEART  OF  A  FREE  PRESS  BY  MARK  FITZGERALD 


In  a  sweeping  decision  that  imposes  j 
prior  restraint  on  a  story  unearthed  by  j 
Canada’s  largest  news  service,  a  Nova 
Scotia  Supreme  Court  justice  is  forbid-  ■ 
ding  The  Canadian  Press  to  publish  stories  j 
about  the  tentative  conclusions  of  a  federal  ! 
investigation  into  a  fatal  ship  collision.  j 
Justice  Frank  Edwards  ruled  that  CP  was  ! 
not  entitled  to  the  draft  report  leaked  from 
the  Canadian  Transportation  Safety  Board  — 
and  therefore  the  wire  service  must  give  the 
document  back  and  cannot  write  about  its  ! 
contents. 

In  Canada,  Edwards  declared,  “The  media  [ 
has  no  constitutional  entitlement  to  gather  j 
information  and  collect  confidential  docu-  i 
ments  it  believes  to  be  newsworthy.”  ! 

"This  would  never,  ever  in  a  million  years  j 
happen  in  the  [United]  States,”  CP  Editor  I 
in  Chief  Scott  White  said.  He  contrasted 
Edwards’  ruling  to  the  news  coverage 
of  recent  high-profile  accidents  in  the  United 
States,  “People  are  leaking  right,  left, 
and  center,  and  nobody  stops  them  from 
publishing.” 

In  early  February,  CP  reporter  Alli.son 
Auld  obtained  a  draft  report  of  the  trans¬ 
portation  board’s  investigation  into  the  1998 
collision  between  a  fishing  boat  and  a  high¬ 
speed  car  ferry  that  shuttles  between 
Yarmouth,  Nova  Scotia,  and  Bar  Harbor, 
Maine.  The  two  were  attempting  to  pass  each 
other  in  dense  fog  when  the  large  catamaran 
ferry  crushed  the  fishing  boat,  killing  one 
person.  There  has  been  local  interest  in  the 
investigation  because  of  allegations  the  ferry 
has  exceeded  speed  limits  in  the  harbor. 

When  Auld  contact  the  transporta¬ 
tion  board  for  comment,  the  board  went  to 
court  and  got  a  temporary  injunction  for¬ 
bidding  publication  of  any  information  from 
the  draft. 

With  the  Edwards  decision,  CP  Editor  in 
Chief  White  said,  the  news  service  apparent¬ 
ly  can  never  write  about  the  draft  report  — 
even  after  the  final  investigation  report  is 
made  public 

White  said  CP  knew  going  into  its  court 
fight  it  would  lose  because  of  the  strict  con¬ 
fidentiality  clauses  of  the  1989  act  regulating 
federal  accident  investigations.  In  his  deci-  i 


This  would 
never,  ever 
in  a  million  years 
happen  in  the 
[United]  States. 

—  Scott  White 
The  Canadian  Press 


sion  —  which  was  issued  March  23  but  only 
made  public  with  a  March  28  CP  story  — 
Edwards  repeatedly  lauds  the  confidential 
aspects  of  the  act,  saying  they  are  necessary 
to  ensure  that  parties  to  an  accident  can  be 
found  and  will  cooperate:  “Ultimately,  trans- 


Libel  and  linking:  Web  publishers  re¬ 
cently  won  significant  court  victories 
regarding  both  topics. 

The  first  decision  holds  that  the  libel  laws 
of  old  media  apply  in  new  media.  In  many  i 
states,  plaintiffs  have  only  one  year  to  bring  a  j 
libel  suit  against  publishers  of  print  materials.  ; 
But  what  are  the  rules  for  cyberspace?  i 

j  A  former  New  York  state  employee  argued 
I  that  as  long  as  a  published  article  remains  on 
j  a  Web  site,  it  is  essentially  published  anew  j 
I  every  day.  Therefore,  the  one-year  statute  of  j 
limitations  for  libel  in  New  York  state  didn’t  : 
apply.  The  employee  sued  the  state’s  Depart-  j 
ment  of  Environmental  Conservation  over  a  | 
report  issued  by  its  inspector  general.  The 
employee  said  the  report  defamed  him. 

That  report  was  first  posted  online  in 
!  December  1996,  but  the  employee  didn’t  file  | 
j  his  action  until  March  1998,  after  the  statute  ; 
j  of  limitations  had  expired.  Thus  the  employ-  j 
!  ee  attempted  to  argue  that  Web  posting  | 
j  amounts  to  “continual”  publishing.  ! 

The  New  York  State  Court  of  Claims 
rejected  this  argument  March  8,  saying 
that  Just  because  an  article  remains  live 


portation  safety  benefits  more  from  a  thor- 
;  ough  and  accurate  and  public  report  than  by 
!  transforming  every  investigation  into  a  pub- 
I  lie  inquiry.” 

CP’s  White  said  the  decision  “should  serve 
as  a  wake-up  call  to  the  Canadian  Journalis¬ 
tic  community.  The  tradition  of  reporters 
!  receiving  leaked  documents  has  always 
i  helped  maintain  an  open  and  accountable 
j  process  by  government  agencies.” 

In  his  decision,  Edwards  rejected  that 
argument,  too:  “The  court  cannot  render 
I  decisions  on  the  basis  of  base  speculation 
I  or  unsubstantiated  predictions  of  a  white- 
I  wash.  To  do  so  requires  the  court  to  presume 
I  that  the  board  will  tend  towards  illegality 
;  unless  the  press  is  empowered  to  watch  over 
j  it.  ...  In  the  absence  of  evidence  to  the 
;  contrary,  the  court  presumes  the  Crown  acts 
honorably.”  ■ 


on  the  Web  does  not  mean  it  is  published 
anew  every  day.  Only  if  an  article  is  sub¬ 
stantially  altered  would  it  be  considered 
republished,  which  would  trigger  a  new  lim¬ 
itations  period. 

The  case  only  applies  in  New  York,  but  as 
one  of  the  first  rulings  of  its  kind,  it  will  no 
doubt  influence  other  courts.  The  former 
employee,  George  Firth,  told  reporters  he 
may  appeal  the  decision. 

In  the  other  case,  a  decision  handed  down 
by  a  federal  Judge  in  Los  Angeles  last 
Wednesday  said  Web  sites  can  legally  “deep 
link”  to  rival  sites.  U.S.  District  Judge  Harry 
Jupp  ruled  against  Ticketmaster-CitySearch 
Online,  which  had  filed  a  lawsuit  against 
Tickets  .com  for  hyperlinking. 

In  the  closely  watched  litigation.  Ticket- 
master  argued  that  Tickets.com  was  linking 
deep  within  its  site  and  thus  skipping  the 
homepage  and  other  important  pages.  This 
deprived  Ticketmaster  of  advertising  impres¬ 
sions  and  revenue,  the  company  argued. 

But  the  Judge  disagreed,  saying  deep  link¬ 
ing  by  itself  is  not  illegal.  Ticketmaster  plans 
to  appeal.  —  Carl  Sullivan 


Laying  down  the  cyberlaw 
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HEALTH  PAGES  STOCKED  WITH  PHYSICIAN  ADS  A  BIG  SUCCESS  BY  KEN  LIEBESKIND 


Coakley,  display  advertising 
manger  at  The  Fresno  Bee, 
I  explaining  that  his  staff  can  sell 
%  hospitals  and  large  physician 

groups,  but  not  to  the  hundreds 
of  private  physicians  who  prac- 
I  tice  in  the  area.  “We’re  not  patient 
enough,”  he  said. 

“There  has  been  limited  medical 
I  advertising  in  newsprint  because  news- 
I  papers  have  trouble  setting  up  appoint- 
mcnts  with  physicians  and  getting  them 
I  to  advertise,”  said  Ryals.  “Our  program 
_^j  does  all  the  work.” 

Indeed,  the  papers  do  nothing  as  PAA 
,  f  sells  the  advertising  and  writes  the  con- 
I  tent  for  the  pages.  The  company  sends 
y  two-member  teams  to  each  newspaper 
city  to  sell  advertising  to  local  doctors 
before  the  pages  begin  running.  Then,  the 
papers  provide  an  office  for  a  member  of  the 
team  who  remains  in  the  city  to  maintain  the 
accounts.  “We  do  our  own  thing,”  said  Todd 
Speer,  the  PAA  rep  at  The  Indianapolis  Star, 
who  works  independently  of  the  newspaper 
staff  but  uses  the  Star's  art  department  to 
design  the  pages. 

The  ad  revenue  is  split  by  PAA  and  the 
papers.  Ryals  declined  to  say  how  the  rev¬ 
enue  is  shared,  except  to  say  it  varies  by 
market  with  the  larger  papers  paying  a  high¬ 
er  percentage. 

Coakley  said  the  Bee  earns  about 
$250,000  a  year  on  the  advertising  and  that 
larger  papers  can  earn  $  1  million  annually. 

Dr.  David  Lavine,  a  Fort  Worth  plastic  sur¬ 
geon  who  has  been  advertising  in  the  pages 
since  their  inception,  said  they’re  an  ideal 
medium  now  because  of  the  change  in  health 
care.  “Over  the  past  10  years,  fee-for-service 
deals  have  grown  in  popularity,  so  that’s  more 
reason  to  advertise  in  the  papers,”  he  said. 

He  advertises  at  least  four  times  a  month 
and  spends  about  $25,000  a  year,  a  quarter  of 
his  advertising  budget,  which  also  includes 
TV,  magazines,  and  brochures. 

He  calls  the  pages  “very  informative,”  but 
admits  they’re  primarily  promotional.  “The 
public  looks  at  it  as  information,  but  in  truth 
it’s  advertising,”  he  said.  “If  they  think  it’s  an 
article.  I’m  all  for  it.”  ■ 


If  Americans  are  in  better  health  these 
days,  they  may  have  newspapers 
to  thank.  And  news- 
papers  are  healthier,  . 

too,  thanks  in  part  to  the  , 

health  pages  stocked  with 
physician  advertising  that  are 
running  in  papers  across  the 
country. 

The  pages  are  the  brain¬ 
child  of  Bob  Ryals,  president 
of  Professionals  Advertising  Associates 
(PAA),  the  Bedford,  Texas,  firm  that  has 
been  producing  them  for  the  past  1 1  years. 
They  started  at  the  Fort  Worth  (Texas)  Star- 
Telegram  and  expanded  to  The  Kansas  City 
(Mo.)  Star,  the  now-defunct  Houston  Post, 
The  Denver  Post,  The  Fresno  (Calif.)  Bee, 
The  Indianapolis  Star,  the  St.  Louis  Post 
Dispatch,  The  Daily  Oklahoman  in 
Oklahoma  City,  The  Tampa  (Fla.)  Tribune 
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and  the  Le.xington  (Ky.)  Herald-Leader. 

The  Virginian-Pilot  in  Norfolk  and  The 
Commercial  Appeal  in  Memphis,  Tenn.,  will 
start  running  the  pages  this  month.  The 
Sacramento  (Calif.)  Bee  and  The  Courier- 
Journal  in  Louisville,  Ky.,  will  follow  in  the 
summer. 

The  pages,  “Focus  on  Health”  and  “Health 
Views,”  combine  editorial  content  with  physi¬ 
cian  advertising  and  run  four  times  a  week  in 
most  of  the  papers.  There  are  weekday  and 
Sunday  editions  of  the  pages. 

The  pages  enable  newspapers  to  get  adver¬ 
tising  from  individual  physicians  they  would 
not  ordinarily  be  able  to  get.  “We’re  better  at 
going  after  the  bigger  stuff,”  said  John 


I  believe  if  we  make  our  decisions  based  on 
what  is  in  the  best  interest  of  our  clients,  it  will 
prove  to  be  in  our  best  interest  in  the  long  run. 

Dario  D.  D.  DiMare,  AIA 
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Page  One  for  the  books 

DOUBLE  JEOPARDY  FOR  THE  ‘TRIBUNE’  BY  ELLEN  LIBURT 


It  could  happen  to  you.  The  newspaper’s 
been  put  to  bed  and  everyone  in  the 
newsroom  kicks  back,  if  only  for  a  few 
minutes,  enjoying  the  brief  interlude 
between  deadlines  before  returning  to  work. 
The  paper  comes  off  the  press,  and  —  egad!  a 
horrifying  sight,  one  that  turns  the  stomach  of 
any  reporter  or  editor  —  there’s  a  mistake,  and 
not  Just  any  mistake,  but  a  Page  One  mistake. 

It  happened  recently  to  Editor  Scott  Ware, 
and  not  once  but  twice  the  same  day.  Ware 


Two  nie<*  ind^ 


have  seen  Friday’s  evening  edition). 

But  when  it  rains,  it  pours.  The  editors 
replaced  the  lead  story  in  the  first  edition  with 
another,  unrelated  one  in  the  second  —  only  to 
realize,  too  late,  that  it  gave  the  wrong  dates 
local  traffic  would  be  disrupted  because  of  a 
highway-widening  project.  “So  in  one  day,’’ 
said  Brewer,  “we  had  two  above-the-fold. 
Page  One  errors.”  Since  the  traffic  error  was  in 
the  second  edition,  its  readers  had  to  wait  until 

in  killing 


shared  his  remorse 
in  an  earnest  letter 
Just  hours  later.  “Fri¬ 
day  was  a  day  we  at  The  Albuquerque  [N.M.] 
Tribune  would  like  to  forget,”  he  wrote  in  a 
March  1 1  letter  to  readers  of  the  2 1 ,32 1  -circu¬ 
lation  daily.  Friday,  March  10,  was  the  day  two 
serious  bloopers  made  it  onto  the  front  page 
and  had  to  be  rectified. 

The  first  (midday)  edition  of  the  March  10 
Tribune  carried  a  lead  story  with  an  error  con¬ 
cerning  grand-jury  actions  in  a  murder  case. 
Because  of  a  New  Mexico  Supreme  Court  rul¬ 
ing  against  procedural  defects  in  the  Bernalillo 
County  grand-jury  system,  1,340  cases  must  be 
dismissed  and  re-submitted  for  grand-jury 
examination.  In  the  case  reported  by  The 
Tribune,  two  men  formerly  indicted  on  murder 
and  other  charges  were  not  indicted  for  murder 
by  a  second  grand  Jury.  The  Tribune'^  story  said 
that  these  men  had  “walked  away  without  a 
murder  charge  to  their  names.” 

‘The  problem  was.  the  reporter  meant  it  fig¬ 
uratively  and  the  editor  took  it  literally,”  said 
News  Editor  Kelly  Brewer.  “Our  story  and 
headline  said  that  two  men  who  had  been 
charged  with  murder  were  free.  And  they  were 
not,  in  fact.  free.  They  were  still  in  custody  [on 
the  other  charges].” 

As  soon  as  the  paper  came  off  the  press, 
the  reporter  realized  what  had  happened  and 
alerted  her  editors,  who  corrected  the  story  in 
the  second  (evening)  edition  —  right  where 
the  error  had  occurred,  at  the  top  of  the  front 
page  —  as  well  as  in  Saturday’s  sole  edition 
(for  first-edition  subscribers  who  might  not 
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the  following  day  to 
see  their  correction, 
which  ran  with  the 
repeated  first-edition 
correction  and  Editor 


Ware’s  letter  to  readers 
about  both  lapses. 

“There  is  no  easy  explanation  for  Friday’s 
curse,”  Ware  wrote.  “In  each  instance,  normal¬ 
ly  reliable  staff  members  fell  victim  to  human 
error,  and  our  system  of  backstops  failed  us, 
too.  To  you.  our  readers,  we  apologize  and 
pledge  our  utmost  efforts  to  earn  anew  your 
trust  in  our  reporting.” 

Brewer  said  it’s  the  Tribune'^  policy  to  cor¬ 
rect  any  error  that’s  brought  to  its  editors’  atten¬ 
tion.  “We  try  our  level  best  to  get  it  right  the 
first  time.  But  if  we  make  mistakes,  we  correct 
them  promptly.  The  front-page  correction  is  a 
little  out  of  the  ordinary,”  she  added,  “but  we 
thought  it  was  the  right  thing  to  do.” 

Brewer  said  that  as  far  as  she  knew.  The 
Tribune's  correction  policy  has  not  been  influ¬ 
enced  by  the  proposed  Uniform  Correction  or 
Clarification  of  Defamation  Act  (UCCDA), 
which  promotes  the  use  of  corrections  by 
reducing  publishers’  exjwsure  to  libel  lawsuits. 

The  proposed  legislation  was  created  in  1993 
by  the  National  Conference  of  Commissioners 
on  Uniform  State  Laws,  which  recommends 
legislation  it  believes  would  improve  state  laws. 
So  far.  North  Dakota  is  the  only  state  to  enact 
the  UCCDA,  although  it  has  been  proposed  in 
seven  states  and  the  District  of  Columbia.  It  has 
been  endorsed  by  the  American  Society  of 
Newspaper  Editors,  the  Associated  Press 
Managing  Editors,  the  Newspaper  Association 
of  America,  and  the  American  Bar  Association. 
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APRIL 

6- 8  MFCP  Spring  Meeting,  Midwest  Free 
Community  Papers,  Four  Points  Sheraton 
Hotel,  Des  Moines,  Iowa 

7- 8  SAPA  Spring  Conference,  Southeastern 
Advertising  Publishers  Association,  Savannah 
Marriott  Riverfront,  Savannah,  Ga. 

11- 14  ASNE  2000  Convention,  American 
Society  of  Newspaper  Editors,  J.W.  Marriott 
Hotel,  Washington 

12- 15  NNA  Government  Affairs  Conference, 
National  Newspaper  Association,  Hyatt 
Regency  on  Capitol  Hill,  Washington 

13- 14  14th  Annual  INN  Conference, 
Interactive  Newspaper  Network,  Radisson 
Hotel  Charleston,  Charleston,  S.C. 

27-28  Native  American  Newspaper  Career 
Conference  (For  High  School  and  College 
Students),  American  Society  of  Newspaper 
Editors,  Freedom  Forum  Neuharth  Center, 
Native  American  Journalists  Association,  and 
South  Dakota  Newspaper  Association,  Crazy 
Horse  Memorial,  Custer,  S.D. 

30-2  SABEW  37th  Annual  Convention, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Colony  Square  Hotel, 
Atlanta 

MAY 

7-10  NAA  Annual  Convention  2000, 
Newspaper  Association  of  America, 
Waldorf-Astoria,  New  York 

8  AP  Annual  Meeting,  The  Associated  Press, 
St.  Bartholomew’s  Church,  New  York;  AP 
Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 

10-12  AAIND  Distributor  Education  Institute, 
American  Association  of  Independent  News 
Distributors,  Radisson  Hotel,  Branson,  Mo. 

21-24  ONO  Annual  Conference, 
Organization  of  News  Ombudsmen,  Ritz- 
Carlton  Hotel,  Montreal 

26-28  Millennium  Reuben  Awards 
Convention,  National  Cartoonists  Society, 
World  Trade  Center  Marriott,  New  York 

JUNE 

8  Small-Business  Reporting  Conference, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Suites  Country  Club  Plaza, 
Kansas  City,  Mo. 

20-22  AAF  American  Advertising  Conference, 
American  Advertising  Federation,  Caesars 
Palace,  Las  Vegas 

30-2  NPPA  National  Convention,  National 
Press  Photographers  Association,  Grand 
Hyatt,  San  Francisco 


Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)691-7287. 


Additional  information  about  these 
and  future  events  can  be  found  at 
http://www.editorandpublisher.com/ep 
home/events/eventshtm/calendar2k.htm 
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But  the  Reporters  Committee  for  Freedom  of 
the  Press  has  expressed  concern  that  the  pro¬ 
posed  law  might  prompt  papers  to  run  unwar¬ 
ranted  corrections  to  head  off  legal  action,  and 
might  dispose  management  to  pressure 
reporters  to  divulge  their  sources. 

The  act  would  require  a  potential  defamation 
plaintiff  to  request  a  corra'tion  or  clarification, 
within  90  days  of  publication,  before  filing  suit. 
The  correction  would  have  to  run  within  45  days 
of  the  request.  If  both  parties  agreed  a  correction 
was  warranted,  the  correction  would  have  to 
reach  the  same  audience  the  error  did  to  trigger 
UCCDA  protection.  If  the  media  entity  ran  the 
correction  as  specified,  the  injured  party  could 
recover  damages  only  for  actual  economic  loss 

—  a  lost  Job  or  medical  expenses,  for  example 

—  but  not  punitive  or  presumed  loss-of-reputa- 
tion  damages,  which  often  account  for  large 
Judgments  in  libel  cases. 

Washington-based  media  attorney  and  ASNE 
consultant  Tonda  Rush  said  the  UCCDA  was 
killed,  again,  in  New  Mexico,  where  it  was 
introduced  in  1999.  “Most  states  have  some  sort 
of  retraction  statute.”  Rush  said,  “but  they’ve  got 


two  deficiencies;  «4ss 

One  is  that  they’re  tvcnini:  Ednio''  l" 
nw  broad  enough, 
covering  only  Iradi- 

tional  media,  as  a  \Vetoldyou*^^jdaisrv 

rule  [but  not  the 
Internet,  for  exam- 
pie];  the  other  prob- 

lem  is  that  they  limit  rcUaWe'^ 

only  punitive  damages,  system  of  l 

as  a  rule,  so  that  dam-  Toyoaourrea^^'^-^^^^^jy, 

ages  for  presumed  loss  eftort-stoi..  _ 

of  reputation  —  where 
there  may  have  been  no 
actual  loss  —  can  still  be  recovered.  What  it 
comes  down  to  is  that  most  of  the  retraction 
statutes  aren’t  strong  enough  to  give  news  organ¬ 
izations  the  proper  protection  for  running  a  cor¬ 
rection.  Because  if  they  do  use  one,  it  can  still  be 
used  against  them  in  court,  in  some  very  damag¬ 
ing  ways.” 

A1  Tompkins,  who  teaches  ethics  and  writing 
at  the  Poynter  Institute  in  St.  Petersburg,  Fla., 
opined  that  the  American  public  is  willing  to  for¬ 
give  mistakes  that  are  corrected  quickly  and  fully 


TO  OU  R  RE  A.DER^  \ 

gfesjga°fog‘. 

t  There^noca.sy--^j^ffnwmbcm^^^^^  I 


—  and  not  repeated.  “It 
sounds  like  in  this  case 
they  took  the  errors  seri¬ 
ously,”  Tompkins  said. 
“But  what  have  they 
done  so  they  don’t 
repeat  the  mistakes? 
You  don’t  get  a  ‘Get 
out  of  Jail  free’  card 
forever.  Corrections 
must  be  coupled  with 


that  keep  mistakes  from  happening 
over  and  over.” 

“Normally,”  said  Brewer,  “we  have  a  very 
good  failsafe  system  ...  but  human  error  crept 
into  our  process.  We’re  strengthening  our  under¬ 
standing  that  we  talk  to  reporters  when  we  make 
substantial  changes.  That’s  always  the  case,  but 
we’re  much  more  aware  of  the  need  for  it  again.” 

“These  mistake  cases  can  be  more  than  self- 
flagellation,”  Tompkins  observed.  “They  can 
be  a  way  of  revealing  how  the  news  business 
works.  It’s  kind  of  mysterious,  really,  to  the 
average  person,  how  news  actually  happens.”  ■ 
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‘Spectator’  bums  out 
nudist  Stoner 


Michael  J.  Baldasaro  has  organized  a  Nude  Olympics  in  Ontario, 
been  twice  convicted  of  peddling  dope,  and  proclaims  himself  min¬ 
ister  of  something  called  the  “Church  of  the  Universe,”  which, 
he  says,  views  marijuana  as  a  sacrament.  Michael  J. 
Baldasaro  says  The  Hamilton  (Ontario)  Spectator  is  ruin¬ 
ing  his  reputation. 

Baldasaro  filed  a  complaint  with  the  Ontario  Press 
Council  when  the  Spectator  referred  to  him  and  fellow 
Church  of  the  Universe  minister  Walter  A. 
Tucker  as  “criminal  defendants”  in  an 
editorial  ridiculing  their  attempts  to 
establish  a  nude  beach. 

Baldasaro  complained  to  the 
council  that  his  convictions  for  mar¬ 
ijuana  trafficking  technically  did  not 
come  under  Canada’s  Criminal  Code. 

(For  his  part.  Tucker  said  he  did  not  complain 


because  he  actually  has  a  criminal  record.) 

In  its  March  21  decision,  the  council  sided  with  the 
Spectator.  “Drug  trafficking  is  probably  considered  a 
crime  by  most  newspaper  readers,”  the  council  dead- 
panned.  —  Mark  Fitzgerald 


Spare  (name)  change? 
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Starting  with  its  May  1  issue, 
Miami’s  street  newspaper  won’t 
look  so  much  like  a  down-on-its- 
luck  cousin  of  The  Miami  Herald 
and  El  Nuevo  Herald. 

Since  its  launch  in  December, 
The  Homeless  Herald,  which  is 
sold  by  homeless  people  from  a 
Hollywood,  Fla.,  shelter,  has 
annoyed  the  Knight  Bidder 
papers  not  only  because  of  the 
similarity  of  its  name,  but  also 
because  its  Old  English-style 
logo  looks  strikingly  like  The 
Miami  Herald  flag. 

Sean  A.  Cononie,  founder  of 


the  COSAC  Helping  People  in 
America  shelter,  said  after  two 
months  of  talks  with  the  Miami 
dailies,  the  paper  has  agreed  to 
change  its  name  to  Homeless 
Voice  of  America. 

Cononie  said  Knight  Bidder 
was  paying  $2,500  so  the  paper 
could  order  new  T-shirts  with 
logos  for  its  vendors,  who  he 
says  sell  about  35,000  copies  of 
each  issue. 

It  could  be  the  start  of  a  beau¬ 
tiful  friendship:  Cononie  said  the 
day  after  negotiations  concluded, 
he  got  a  call  from  the  Herald's 
circulation  department  about 


using  people  from  the  shelter  as 
hawkers.  —  Mark  Fitzgerald 
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[TED  FANG]  IS 
NOW  A  ROLE 
MODEL  FOR 
YOUNG  ASIAN 
AMERICANS 
WHO  DREAM  OF 
RUNNING  THEIR 
OWN  NEWSPAPER. 


—  Catalina  Camia 
president 
Asian  American 
Journalists  Association 

(p.  28) 
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Read  ’em,  cowboys! 

More  than  nine  out  of  10 
Wyoming  adults  read  a  newspa¬ 
per  at  least  once  a  week,  a  rate  far 
higher  than  the  American  aver¬ 
age,  a  survey  for  the  Wyoming 
Press  Association  (WPA)  finds. 

The  Montana  firm  A&A  Be- 
search  surveyed  600  residents  of 
the  Equality  State  and  found  that 
91.5%  said  they  had  read  a  paper 
in  the  past  week. 

The  comparable  national  fig¬ 
ure  is  58.6%,  according  to  the 


“Facts  About  Newspapers  1999” 
pamphlet  produced  by  the  News¬ 
paper  Association  of  America. 

“I’ve  noticed  a  fierce  loyalty  to 
newspapers  out  here,”  said  WPA 
Executive  Director  Jim  Angell, 
who  moved  to  Wyoming  15  years 
ago.  “We’ve  got  a  few  papers 
whose  circulations  are  actually 
higher  than  their  [municipal] 
populations.” 

The  WPA  commissioned  the 
survey  to  see  if  readership  had 
been  affected  by  the  Internet.  It 
hasn’t:  Newspaper  readership  fell 
less  than  1  percent  from  a  survey 
in  1 990.  —  Mark  Fitzgerald 
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newsbriefs 


paper,  The  Spokesman,  after  it 
endorsed  a  candidate  for  stu¬ 
dent  government.  Vivian  Ryan, 
coordinator  of  student  activi¬ 
ties,  told  The  Associated  Press 
that  the  paper  must  remain 
neutral  in  student  elections. 
The  campus  paper  is  supported 
by  student  fees. 

Kevin  Howell,  editor  of  the 
paper,  said  it  is  requesting 
compensation  for  loss  of  ad 
revenue  and  printing  costs  and 
a  formal  apology  from  the  uni¬ 
versity  or  it  will  consider  legal 
action,  reported  the  AP. 


MediaNews  Group  in  1997.  The 
money  goes  to  157  people  who 
were  hired  by  the  new  owners 
after  the  sale.  The  Guild  argued 
that  the  employees  were  entitled 
to  the  money  because  they  were 
severed  and  had  to  reapply  for 
their  jobs;  Knight  Ridder  contend¬ 
ed  that  the  employees  never 
stopped  working  for  the  company. 


Continued  from  Page  3 


cents,  writing  that  “we  are  dis¬ 
turbed  by  the  near-term  lack  of 
growth”  of  Bollinger’s  Internet 
stakes.  She  set  2001  earnings 
per  share  at  65  cents,  projecting 
that  Canada’s  National  Post 
could  break  even  and  Internet 
spending  will  be  reduced. 

Meanwhile,  First  Union 
Securities  downgraded  its 
Media  General  Inc.  rating  from 
buy  to  hold,  citing  the  compa¬ 
ny’s  performance  related  to  its 
newsprint  holdings.  “We  had 
been  hoping  that  their  funda¬ 
mentals  would  turn  around  in 
the  near  term,”  analyst  Asa 
Graves  said.  “They  have  an 
operational  problem  that’s  going 
to  cost  them  in  this  quarter.” 


Prime  Trib  bonus:  Nearly 
$2  million  to  Madigan 

Tribune  Co.  paid  its  chairman, 
president,  and  CEO,  John  W. 
Madigan,  a  $1.75  million  bonus  in 
1999,  nearly  double  his  $900,000 
bonus  of  1998,  according  to  a 
proxy  statement  filed  March  28 
with  the  U  S.  Securities  and 
Exchange  Commission. 

Madigan,  who  recently  master¬ 
minded  his  company’s  acquisition  of 
the  Times  Mirror  Co.  in  the  biggest 
new.spaper  deal  to  date,  received  a 
salary  of  $813,761,  a  2%  increase 
over  1998.  He  also  received  other 
compensation  totaling  $3.8  million 
in  1999,  up  from  $76,151  in  1998. 

Tribune  said  Madigan’s  salary 
and  bonus  were  based  on  his  and 
the  company’s  performances  in 
1999.  Tribune  reported  operating 
profit  of  $770  million  in  1999,  a 
10%  increase,  on  revenue  of  $3.2 
billion,  an  8%  gain. 


Holocaust  denier 
sparks  protest 

Bradley  Smith  has  consistently 
targeted  college  and  university 
newspapers  to  advertise  his  beliefs 
that  the  Holocaust  was  a  hoax. 
Some  papers  have  printed  his  ads, 
others  have  refused,  but  almost 
everywhere  they  has  caused  a  row 
among  students  and  faculty. 

The  circumstances  were  no  dif¬ 
ferent  at  St.  Cloud  State 
University  in  Minnesota,  where 
the  campus  newspaper,  the 
University  Chronicle,  printed 
Smith’s  24-page  ad  insert  March 
23,  sparking  1 ,000  students  and 
faculty  to  demonstrate  against 
anti-Semitism  last  week. 

Chronicle  advisor  Mike  Vadnie 
said  that  the  advertisement  was 
accepted  without  full  knowledge  of 
its  contents,  the  St.  Cloud  Times 
reported,  and  the  paper  will  review 
its  policy  on  ad  submissions. 


JRC,  Hollinger  both 
stuck  In  ‘neutral’ 

Merrill  Lynch  downgraded 
its  investment  ratings  on  the 
Journal  Register  Co.  and 
Hollinger  International  Inc., 
from  accumulate  to  neutral. 

Lauren  Rich  Fine,  an  ana¬ 
lyst,  wrote  that  Journal 
Register’s  market  capitalization 
will  be  fairly  small  after  it  sells 
its  Midwest  papers  and  its 
shares  appear  less  attractive. 

Fine  lowered  Bollinger’s 
2000  per-share  earnings  esti¬ 
mate  to  45  cents  from  65  to  70 


The  magnificent 
severance 

Los  Angeles  Newspaper 
Guild  members  received  $1.2 
million  from  Knight  Ridder  in 
a  severance  case  settlement 
stemming  from  that  company’s 
sale  of  the  Long  Beach,  Calif, 
Press-Telegram.  Knight  Ridder 
sold  the  assets  of  the  Press- 
Telegram  to  an  affdiate  of 
William  Dean  Singleton’s 


School  nixes  backing 
student  candidates 

Officials  at  Morgan  State 
University  in  Baltimore  suspended 
the  printing  of  the  student  news- 


Newsprlnt  use 
up  2%  In  1999 

U.S.  daily  newspapers  used 
more  than  9.5  million  metric  tons 
of  newspnnt  in  1999,  a  2%  gain 
over  1998,  according  to  the 
Newspaper  Association  of  America. 

Usage  then  rose  3.4%  in 
January  2000  to  814,000  metric 
tons,  while  end-of-month  invento¬ 
ries  fell  2.2%  to  986,000  metric 
tons,  a  36-day  supply.  Preliminary 
figures  show  February  consump¬ 
tion  rose  3.7%  to  750,000  metric 
tons  while  end-of-month  invento¬ 
ries  fell  2.2%  to  962,000  metric 
tons,  a  39-day  supply. 

—  Reported  and  written 
by  Lucia  Moses 
and  Jason  Williams 
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Contracts  in  hand 
Times-Shamrock 
may  be  in  clover 


giant  Knight  Ridder  two  / 

years  ago.  Along  came  j  ■  / 

Times-Shamrock,  a  / 

105-year-old  company  / 

started  by  the  Lynett 

family  that  was  looking  The  Voice  is  one  of  the  nation’s  most  enduring  strike  papers, 
to  expand  its  own 

regional  holdings.  The  international  union  may  look  at 

“Circulation  has  been  declining,  we’re  demanding  bargaining  rights  for  the  excluded 

working  on  small  profit  margins.  We  all  feel  departments  after  a  sale  goes  through  —  or 

this  might  be  the  best  thing  to  save  this  seeking  a  court  injunction  to  block  the  con- 

paper,”  said  Suzanna  Slator,  Voice  circulation  tract.  “The  international  could  take  the  posi- 

director  and  one  of  the  original  employees,  tion  that  the  employees  do  not  have  a  valid 

“The  Lynetts  have  a  very  good  reputation,  contract,”  Nelson  said. 

They  seem  to  treat  people  well,  so  we  kind  of  Foley  also  warned  that  the  settlement 
think  this  is  a  good  step  for  us.”  would  remove  all  Guild  members  from  the 

But  the  loss  of  union  jobs  isn’t  sitting  well  international’s  pension  fund,  creating  a  liabil- 

with  the  Guild’s  parent  international,  which  ity  estimated  to  run  into  the  hundreds  of  thou- 

irivested  heavily  in  the  Voice  in  its  early  days,  sands  of  dollars.  “That  liability  has  to  be 

The  international  union  has  refused  to  ratify  assumed  by  someone,  either  the  buyer  or  the 

the  local  union’s  contract  settlement,  and  is  seller,”  she  said. 

considering  ways  to  fight  it.  Meanwhile,  The  Times  Leader  and  parent 

“We  gave  millions  and  millions  of  dollars  Knight  Ridder  rushed  to  refute  the  possibility 

to  that  newspaper  in  the  course  of  that  strug-  of  selling  The  Times  Leader  to  Times- 

gle.  We  didn’t  do  that  so  two-thirds  of  our  Shamrock.  They  were  reacting  to  a  March  16 

bargaining  unit  would  be  nonunion,”  letter  from  Voice  President/Publisher  Robert 

International  President  Linda  Foley  said.  Manganiello  to  Voice  shareholders  promising 

Foley  went  on:  “They  see  it  as,  we  could  lose  to  give  them  more  money  and  reopen  wage 

our  jobs  if  this  deal  isn’t  accepted.  Whether  talks  if  Times-Shamrock  is  able  to  buy  The 

they’re  right  or  whether  they’re  wrong  about  Times  Leader.  Shareholders  had  pressured 
it,  we  don’t  know.”  management  for  more  money  if  the  Voice 

By  taking  the  unusual  step  of  negotiating  ends  up  the  dominant  daily  in  Wilkes-Barre, 
contracts  before  the  sale  is  final.  Times-  Times  Leader  Publisher  Pat  McHugh  said 
Shamrock  was  able  to  seek  changes  to  the  no  sale  talks  have  taken  place  and  his  paper 

bargaining  units,  said  Bruce  Nelson,  Guild  continues  to  prepare  for  the  Voice  sale  in 

international  representative  for  the  Voice.  The  anticipation  of  increased  regional  competi- 
resulting  contracts  would  bring  the  Voice's  tion.  Times-Shamrock,  it  seems,  is  preparing 
work  agreements  in  line  with  those  at  Times-  for  all  possibilities.  Calls  to  Manganiello 
Shamrock’s  other  papers.  were  not  returned.  ■ 


Along-standing  strike  paper 
took  a  major  step  closer  to  a 
sale  now  that  The  Citizens’ 
Voice’s  three  unions  have 
reached  work  agreements  with 
the  expected  buyer. 

Scranton,  Pa.-based  Times-Shamrock 
Communications,  parent  of  that  city’s  morn¬ 
ing  Tribune  and  evening  Scranton  Times,  is 
set  to  buy  the  33,800-daily-circulation  Voice 
of  Wilkes-Barre,  Pa.,  pending  a  vote  by  Voice 
shareholders  in  April. 

Begun  21  years  ago  by  strikers  of  The 
Times  Leader  in  Wilkes-Barre,  the  Voice  has 
strong  union  ties.  All  departments  are  organ¬ 
ized,  and  while  pay  is  low  by  industry  stan¬ 
dards,  there  are  generous  benefits,  such  as 
unlimited  sick  leave. 

Those  ties,  it  seems,  are  loosening.  Union 
members  overwhelmingly  approved  the  new 
contracts,  by  a  1 1 2-20  vote,  even  though  they 
call  for  a  reduction  in  benefits,  higher  health 
insurance  costs,  and  longer  workweeks. 
Further,  a  contract  approved  by  members  of 
The  Newspaper  Guild  local  would  drop  two- 
thirds  of  the  members.  The  circulation  and 
advertising  departments  would  be  cut,  leaving 
only  editorial,  maintenance,  and  business 
office  staff.  Employees,  usually  loathe  to  give 
up  benefits,  apparently  see  the  sale  as  the 
paper’s  best  hope. 

The  contracts  would  take  effect  upon  com¬ 
pletion  of  the  sale. 

“It’s  not  as  good  as  what  we  had,”  conced¬ 
ed  John  Duesler,  a  Voice  composing  room 
employee  and  member  of  a  Communications 
Workers  of  America  local  whose  members 
approved  a  contract  by  a  2-to-l  margin. 
Nevertheless,  Duesler  said  he  supported  the 
agreement.  “It’s  like  anything  else.  You  have 
to  be  realistic.  Sometimes  you  have  to  give  up 
something  to  get  something.” 

What  the  Voice  would  get  is  a  lifeline.  The 
paper  has  survived  by  keeping  costs  low  and 
with  outside  union  financial  support.  But  cir- 
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viewpoint 

Bad  precedent  in  Canada 

Canada  has  a  long  and  proud  history  of  press  freedom,  but  it  wasn’t  until  1982 
that  the  nation  got  around  to  actually  guaranteeing  that  liberty  in  writing.  The 
Canadian  Charter  of  Rights  and  Freedoms’  treatment  of  freedom  of  the  press  is  a 
model  of  sweeping  and  economic  writing  —  especially  considering  the  present-day 
tendency  to  load  up  laws  with  high-sounding  sops  to  every  conceivable  segment  of 
the  polity. 

In  just  40  words  —  five  fewer  than  the  First  Amendment  to  the  U.S.  Constitution 
—  the  Charter  guarantees  “everyone  ...  fundamental  freedoms.”  Among  them: 
“freedom  of  thought,  belief,  opinion,  and  expression,  including  freedom  of  the 
press  and  other  media  of  communication.” 

Now,  however,  a  Nova  Scotia  Supreme  Court  justice  is  using  the  Charter’s  clear 
and  simple  language  to  turn  the  guarantee  of  a  free  press  on  its  head  —  and  justify 
imposing  prior  restraint  on  the  nation’s  largest  news  agency.  It  is  a  terrible  prece¬ 
dent  for  a  Charter  that  is  not  yet  out  of  its  teen-age  years  —  and  a  danger  to  the 
interest  of  all  Canadians  in  keeping  their  government  open  and  accountable. 

Indeed,  this  case  turns  not  on  some  obscure  inside-baseball  media  story,  but 
on  a  pressing  issue  of  public  safety.  In  September  of  1998,  a  fisherman  was 
killed  when  his  boat  collided  with  a  high-speed  catamaran  car  ferry  loaded  with  133 
passengers  while  the  two  were  attempting  to  pass  in  dense  fog  in  the  harbor  near 
Yarmouth,  Nova  Scotia.  There  is  keen  local  interest  in  the  accident  investigation  not 
only  because  of  the  death,  but  also  because  of  past  allegations  of  speeding  by  cap¬ 
tains  of  the  ferry.  Earlier  this  year,  a  reporter  for  The  Canadian  Press  obtained  the 
draft  report  on  the  collision  prepared  by  Canada’s  Transportation  Safety  Board. 

Alerted  by  the  reporter’s  questions,  the  board  went  to  court  to  stop  the  news 
agency  from  publishing  the  draft’s  findings  —  and  it  found  a  sympathetic  ear  in 
Justice  Frank  Edwards.  In  a  27-page  decision  loaded  with  more  logical  lapses  than 
the  screenplay  for  “Reindeer  Games,”  Edwards  ruled  March  28  that  CP  cannot 
publish  any  stories  based  on  the  draft  accident  report.  On  the  one  hand,  Edwards 
writes  that  the  board  might  scare  off  witnesses  if  its  investigation  isn’t  confiden¬ 
tial,  and,  on  the  other  hand,  he  adds  that,  anyway,  “the  board  is  ultimately  account¬ 
able  and  subject  to  public  scrutiny  in  the  form  of  its  final  report.”  In  other  words, 
the  government  knows  what  information  should  or  should  not  come  out  in  the  end. 
Similarly,  Edwards  opines  that  CP  did  nothing  wrong  by  getting  the  draft  report 
but  that  possessing  it  nevertheless  makes  the  agency  “beneficiaries  of  unlawful 
conduct.” 

In  his  opinion,  Edwards  looks  at  the  Charter’s  Fundamental  Freedoms  clause  and 
sees  not  a  sweeping  guarantee  of  press  freedom  —  but  the  absence  of  special  priv¬ 
ileges.  “The  Charter  does  not  give  the  media  unique  privileges  to  confidential 
reports  or  privileged  communications,”  he  writes.  Of  course  it  doesn’t,  but  in  its 
essence  it  recognizes  the  long  tradition  of  leaked  information  that  keeps  govern¬ 
ment  agencies  transparent  and  accountable  when  they  want  to  be  secretive  and  slip¬ 
pery.  Edwards  dishonors  the  Charter  by  invoking  its  language  while  imposing  cen¬ 
sorship  on  the  press. 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March  22,  1884;  Newspaperdom,  March  1892; 

The  Fourth  Estate.  March  1,  1894;  Editor  <&  Publisher.  June  29,  \90\  -,  Advertising.  June  22,  1925. 

OFFICES:  General:  II  W.  19th  St.,  New  York,  NY  1001 1 ;  Voice:  (212)  675-4380;  Editorial  fax:  (212)  691- 
7287;  Advertising  fax:  (212)  691-6939;  Circulation  fax:  (212)  929-1894;  Corporate  e-mail:  edpub@editorand 
publisher.com;  Web  Site:  http;//www,editorandpublisher.com.  Chicago:  6505  W.  Palatine  Ave.,  Chicago,  IL  60631; 
(773)  792-3512;  fax  (773)  792-3513.  Mark  Fitzgerald.  Editor  at  Large.  Carmel:  P.O.  Box  223513,  Carmel,  CA 
93922-3513;  (831)  625-6902;  fax  (831)  625-6911.  Jill  Martin,  Western  Regional  Advertising  Manager.  Sacramento: 
5541  Callister  Ave..  Sacramento.  CA  95819;  (916)  837-7219.  Joel  Davis.  West  Coast  Editor. 


EDITOR-IN-CHIEF  Sidney  Holt 


INTERIM  EDITOR  William  F.  Gloede  (Ext.  1 15] 
EXECUTIVE  EDITOR  Steve  Yahn  [Ext.  235) 
MANAGING  EDITOR  Kimberly  Scheck  (Ext.  236| 
INTERIM  FEATURES  EDITOR  Greg  Mitchell  (Ext  223| 

E&P  ONLINE  EDITOR  Carl  Sullivan  (Ext.  222) 

Karim  Mostafa.  Asst.  [Ext.  233) 
EDITOR  AT  LARGE  Mark  Fitzgerald  (773)  792-35 1 2 
SENIOR  EDITORS  Dave  Astor  (Ext.  226) 

Jim  Rosenberg  (Ext.  224) 

ASSOCIATE  EDITORS  Lucia  Moses  (Ext.  234| 

Joe  Nicholson  (Ext.  228) 

Joe  Strupp  (Ext.  238] 

WEST  COAST  EDITOR  Joel  Davis  (916)  837-7219 
REPORTERS  Ellen  Liburt  (Ext.  499] 

Jamie  Santo  (Ext,  229] 

Jason  Williams  (Ext.  227] 

CONTRIBUTING  EDITOR  Allan  Wolper  (212)  663-6614 
COPY  CHIEF  J.J.  McGrath  (Ext.  230] 


EDITOR  EMERITUS  Robert  U.  Brown 


ART/DESIGN  DIRECTOR  Reiko  Matsuo  (Ext.  22 1  ] 
ASSISTANT  ART  DIRECTOR  Dorothy  Szemiot  (Ext.  220] 
PHOTO  EDITOR  Sally  Sawadogo  (Ext.  220] 


VICE  PRESIDENT,  PUBLISHER  Dennis  O’Neill  [Ext.  1 17] 
ASSOCIATE  Betsy  Maloney 
ADVERTISING  DIRECTOR  (301)6.56-5712 
ADVERTISING  SALES  MANAGER  M.  Eileen  Long  (Ext.  295] 

REGIONAL  ADVERTISING  MANAGERS 
NORTHEAST/NEW  ENGLAND  Richard  E.  Ferreira 
(508)  821-4670 

EAST/CANADA  Howard  E.  Flood  (Ext.  160] 
WEST/CANADA  Jill  Martin 

(831)625-6902 
MIDWEST  Derek  Hamilton 
(312) 583-5522 


ADVERTISING  PRODUCTION  Louis  Seeger 

Adeline  Cippoletti 
Elise  Echevarietta 
Alison  Hamilton 

CLASSIFIED  PRODUCTON  Michelle  DeRoche 
CLASSIFIED 

ADVERTISING  PUBLISHER  Harold  Itzkowitz 
I  (888)  825-9149 
Hazel  Preuss,  Asst. 

SALES  REPRESENTATIVES  Michele  Appello 
Lisa  Dixon 


CIRCULATION  DIRECTOR  Chris  Wessel 

MIS  DIRECTOR  Ian  E.  Anderson  [Ext.  300] 
PROMOTION  DIRECTOR  Lawrence  J.  Bumagiel  (Ext.  150] 
Denniston  Brown.  Asst.  (Ext.  151] 


ADWEEK  MAGAZINES 
DEPUTY  EDITOR/BUSINESS  AFFAIRS 

John  J.  O’Connor 

VICE  PRESIDENT/CREATIVE  DIRECTOR 

Wally  Lawrence 

VICE  PRESIDENT/MARKETING 

Mary  Beth  Johnston 

SENIOR  VICE  PRESIDENT/GENERAL  MANAGER 

Louis  Isidora 

SENIOR  VICE  PRESIDENT/MARKETING 

Kenneth  Marks 

EXECUTIVE  VP/EDITOR-IN-CHIEF 

Sidney  Holt 

EXECUTIVE  VP/GROUP  PUBLISHER 

Michael  E.  Parker 
PRESIDENT 
Mark  A.  Dacey 

CHAIRMAN 

John  C.  Thomas.  Jr. 


BPI  COMMUNICATIONS 
CHAIRMAN 
Gerald  S.  Hobbs 
PRESIDENTS  CEO 

John  Babcock.  Jr. 

Executive  vp:  Mark  A.  Dacey.  Robert  J.  Dowling.  Howard  Lander 
Senior  vp:  Georgina  Challis.  Paul  Curran,  Anne  Haire.  Rosalee 
Lovett.  Craig  Reiss;  Vice  lYesident:  Glenn  Heffeman 


1  8  EDITOR  &  PUBLISHER  APRIL  3,  2000 


wvvw.editorandpublisher.com 


FLOOR  UNIT 


. letters 

letters@editaar  xjpublisher.cxxn 


Changes  of  heart 

The  irony  of  The  Miami  Herald'^  belated 
change  of  heart  about  printing  crime  victims’ 
addresses  is  piercing  (E&P,  Feb.  14,  p.  9). 
During  the  three  years  I  was  a  police  reporter 


YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  April  1,  1950 

With  advertising  down  a  bit  from  last 
year’s  all-time  high  for  the  weekly  news¬ 
paper  field,  small-town  publishers  assem¬ 
bled  March  30  for  the  advertising-geared 
spting  meeting  of  the  National  Editorial 
Association  in  New  York. 

Gen.  Dwight  D.  Eisenhower,  president 
of  Columbia  University  and  former  su¬ 
preme  commander  of  the  Allied  forces  in 
Europe,  will  deliver  an  address  at  the 
annual  luncheon  of  The  Associated  Press 
April  24  at  the  Waldorf-Astoria  Hotel. 


at  the  Tracy  (Calif.)  Press  in  the  mid- 1 970s,  I 
was  hammered  constantly  by  crime  victims 
who  thought  the  paper  heartless  for  printing 
their  home  addresses.  Of  course,  1  fired  back  in 
defense,  trying  to  make  the  press-freedom  and 
reader-interest  arguments  sound  convincing. 

By  the  time  1  became  an  editor  in  the  mid- 
1980s,  the  battle  was  over.  The  Tracy  Press 
changed;  my  paper,  the  Lodi  News-Sentinel, 
changed;  everyone  gave  up  the  fight  except,  it 
seems,  the  Herald.  The  readers’  message  did 
not  hit  home  in  Miami  until  one  of  its  own, 
reporter  Arnold  Markowitz,  was  victimized. 

We  all  fight  with  the  people  we  write  about 
over  the  issue  of  what  is  newsworthy  and 
what  is  essentially  private.  I’m  surprised  that 
a  news  organization  of  such  grand  repute 
would  let  its  end  of  the  argument  hinge  on  its 
staff’s  own  self-interest. 

Marty  Weybret 
editor  and  publisher 
Lodi  (Calif.)  News-Sentinel 

‘Philly’  misteak? 

As  one  who  did  some  of  his  early  years  in 
the  Philadelphia  area,  may  1  offer  a  rejoinder 


to  the  headline  writer  who  used  “Philly”  in 
your  Feb.  14  issue?  [“Will  Philly  lawsuit  put 
the  brakes  on  transit  paper?”  p.  12].  1  started 
in  the  news  business  as  an  intern  on  the 
Shenandoah  Evening  Herald  during  summers 
while  going  to  Villanova  College.  My  first  Job 
after  graduation  was  with  the  now-defunct 
Philadelphia  Record. 

The  term  “Philly”  is  used  when  describing 
cheese  steaks  —  not  papers. 

I’m  81  now,  retired,  and  living  in  suburban 
Denver  after  34  years  with  TV  Guide 
magazine. 

Jim  Haughton 
Littleton.  Colo. 

Blinded  by  the  light 

Much  has  been  written  and  said  about 
Greenwich  Time's  coverage  of  the  Martha 
Moxley  murder  case  [E&P.  Feb.  14.  p.  24).  I 
don’t  know  all  the  details  of  what  went  on 
before  1  arrived,  but  I  do  know  that  since  I've 
been  with  the  paper.  Greenwich  Time  has 
demonstrated  a  commitment  to  fair,  accurate, 
and  aggressive  reporting  of  the  case. 

Your  article  "Ties  That  Blind"  quoted  a 
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that  in  1995  became  the  first  to  report  that 
Kennedy  family  member  Michael  Skakel  was 
a  suspect. 

Working  with  a  reporting  staff  that  at  the 
time  numbered  only  seven,  Greenwich  Time 
made  a  major  commitment  of  its  resources  by 
allowing  me  to  spend  the  entire  summer  of 
1998  and  much  of  1999  camped  out  alone 
outside  the  sealed  grand  Jury  room  in 
Bridgeport  Superior  Court,  making  me  the 
only  reporter  covering  that  momentous  devel¬ 
opment  in  the  Moxley  case  on  a  daily  basis. 
Mr.  Strupp  apparently  never  reviewed  the 
more  than  80  stories  I  wrote  during  the  grand 
Jury’s  18-month  term  —  nor  did  he  mention 
them  in  his  account. 

The  sidebar  further  stated,  quite  laughably, 
that  “nothing  prepared  the  [Greenwich  Time] 
staff  for  the  renewed  media  feeding  frenzy 
over  the  Martha  Moxley  killing.”  Again,  had 
Mr.  Strupp  done  his  homework,  he  would 
have  found  that  the  national  media  often 
found  itself  following  Greenwich  Time's  lead 
on  this  story. 

Finally,  if  Greenwich  Time  is  afraid  of  ruf¬ 
fling  feathers,  as  your  article  so  strongly 


implied,  it  didn’t  show  when  1  exclusively 
obtained  a  copy  of  Michael  Skakel’s  book 
proposal  for  “Dead  Man  Talking”  and  [the 
paper]  then  allowed  me  in  July  1999,  six 
months  before  Mr.  Skakel’s  arrest  and  before 
any  other  media  outlet  found  out  about  it,  to 
write  a  front-page  story  based  on  the  sus¬ 
pect’s  own  recollections  of  the  night  Martha 
Moxley  was  murdered. 

I  am  proud  of  my  paper’s  commitment  to 
covering  the  Moxley  case. 

J.A.  Johnson  Jr. 

staff  writer 
Greenwich  Time 


former  Greenwich  Time  reporter  as  saying, 
“Everyone  who  worked  there  knew  we  would 
rather  not  anger  people.” 

I’m  sorry,  but  the  reporting  I  and  my  fellow 
staffers  do  for  Greenwich  Time  regularly  deal 
with  subjects  that  some  of  the  town’s  resi¬ 
dents  might  prefer  not  to  see  in  their  local 
newspaper.  One  good  example  of  aggressive 
reporting  that  has  been  the  hallmark  of 
Greenwich  Time  during  my  tenure  here  came 
last  year,  when  I  broke  the  story  about  Martin 
Frankel,  who  allegedly  financed  his  lavish 
Greenwich  lifestyle  with  hundreds  of  mil¬ 
lions  of  dollars  stolen  from  investors.  My  edi¬ 
tors  had  no  problem  with  my  Frankel  stories, 
even  though  they  implicated  some  of  the 
nation’s  most  powerful  attorneys,  business¬ 
men,  and  others. 

The  sidebar  to  your  Feb.  14  story  said  the 
Jan.  1 9  arrest  in  the  Martha  Moxley  case  pro¬ 
vided  “both  a  news  boost  and  a  big  headache” 
for  Greenwich  Time.  Where  did  your  reporter 
get  this?  Apparently,  Joe  Strupp  was  unaware 
that  Greenwich  Time  has  been  at  the  forefront 
of  the  Moxley  case  since  a  reinvestigation 
was  launched  in  1991.  It  was  this  newspaper 


Editor.'!’  Note:  Our  main  feature  in  that 
issue  indeed  raised  questions  about  why 
the  newspaper  kept  its  investigation  of  the 
murder  of  Martha  Mo.xley  on  a  slow  track  for 
many  years.  However,  the  sidebar  by  Joe 
Strupp  pictured  the  editors  and  reporters  on 
the  paper’s  small  staff  coping,  rather  well 
—  and  far  from  “laughably”  —  with  having 
to  stay  on  top  of  the  Mo.xley  case  as  it  unfolds 
today,  while  also  doing  justice  to  the  rest  of 
their  news  heats. 
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‘The  Mentor  of  Milpitas’  define  it  any  better  than  that.  He  is  just  an 

Thanks  for  printing  the  news  about  Mort  amazing,  down-to-earth  guy  who  happens  to 

Levine  selling  his  paper.  The  Milpitas  Post,  \n  love  newspapers.  I'm  hoping  at  least  1%  of 

your  Jan.  17  issue  [p.  8].  This  type  of  item  is  him  rubbed  off  on  me,  because  1%  of  his  abil- 
why  I  will  continue  to  subscribe  to  E&P.  ities  and  ideas  would  be  like  owning  1%  of 
Mort  Levine  served  as  an  unpaid  mentor  Microsoft, 
when  I  first  started  my  Country  News  tabloid  Gene  Beley 

in  1989.  When  I  had  questions,  there  were  no  publisher 

books  for  new  publishers  to  read,  so  Mort  Country  News 

would  answer  them  over  lunch.  He  gave  me  Morgan  Hill,  Calif, 

many  free  tips,  such  as  advising  me  to  take 

papers  to  industrial  lunch  rooms.  He  called  it  Fighting  the  good  fight 

“Workplace  Marketing.”  Since  we  have  a  Three  cheers  for  David  Sommers,  editor  of 

motto  of  “The  Upscale  Tabloid,”  it  adds  many  The  State  Hornet,  the  college  newspaper  at 
more  potential  buyers  for  our  advertisers’  the  California  State  University  at  Sacramento, 
products  and  services.  for  risking  jail  rather  than  handing  over 

Mort  began  his  first  newspaper  by  handing  unpublished  notes  and  photographs  of  a  cam- 
copies  out  to  Ford  plant  workers  in  Milpitas  pus  arrest  [EdP,  Feb.  28,  p.  2].  The  universi- 
after  World  War  11,  and  he  went  on  to  own  ty  should  also  be  applauded  for  standing 
many  other  newspapers  in  the  San  Francisco  behind  him:  “The  contention  is  that  the 
Bay  Area  before  he  began  cutting  back,  defense  hasn’t  done  its  homework  yet  —  and 
aiming  at  this  thing  called  “Retirement.”  went  to  the  newspaper  first,”  said  faculty 

When  I  asked  one  mutual  friend  where  adviser  Sylvia  Fox. 

Mort  gets  his  ideas,  he  responded,  “Haven’t  And  let’s  also  throw  a  bouquet  to  Tim 
you  walked  down  the  street  with  him  and  Crews,  editor  and  publisher  of  the  Sacramento 
watched  the  sparks  just  fly  off  him?"  I  can’t  (Calif.)  Valley  Mirror,  who  refused  to  name 

sources  in  a  criminal  court  case. 

Sommers  and  Crews  are  fighting  for  the 
rights  of  all  journalists,  and  we  should  be 
proud  of  them  and  support  their  battles. 

Bill  Chanin 
executive  editor 
Community  Publications 
Hockessin,  Del. 

Workin’  on  a  chain  gang 

Thomson  may  well  have  “showed  the 
industry  how  chain  ownership  should  work,” 
but  in  my  experience  this  usually  involved 
frustrating  its  editors  with  a  lack  of  personnel 
and  resources,  leaving  many  a  small  commu¬ 
nity  with  threadbare  news  coverage  [E&P, 
Feb.  28,  p.  12].  Here’s  what  Thomson  and  its 
imitators  have  wrought  over  the  years:  The 
readership  of  many  a  small-town  newspaper 
saw  its  once-lively  coverage  reduced  to  near¬ 
ly  nothing,  while  every  available  ad  dollar 
was  sucked  out  of  the  community,  once  a 
chain  (usually  Canadian)  took  over. 

Perhaps  E&P  thinks  this  is  “how  chain 
ownership  should  work.”  but  1  have  watched 
this  occur  too  many  times  to  find  it  amusing. 
Thomson,  of  course,  was  among  the  first  to 
pioneer  this  innovation.  It  has  been  mimicked 
countless  times;  this  is  common  knowledge  in 
our  industry.  It’s  odd  no  one  mentioned  it. 

To  those  who  believe  journalism  should  be 
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more  than  the  bottom  line,  the  removal  of 
Thomson  from  our  industry  is  long  overdue. 

David  L.  Felts 
editor 
The  Daily  News 
Greenville,  Mich. 

JRC  rep  a  bad  rap? 

I  was  disappointed  to  see  another  story 
about  the  Journal  Register  Co.  marred  by  the 
usual  negative  opinion  about  the  quality  of  its 
newspapers,  even  in  the  face  of  so  much  evi¬ 
dence  to  the  contrary  [“Journal  Register  sheds 
papers  in  wake  of  Thomson  sell-off,”  E&P, 
March  6,  p.  14].  My  colleagues  at  JRC  sites 
throughout  the  Northeast  and  Midwest  — 
West  Chester,  Pa.,  Lake  County,  Ohio,  and 
Fall  River,  Mass.,  are  among  the  award-win¬ 
ning  newspapers  that  come  to  mind  —  are 
better-suited  to  tout  their  own  publications. 
But  1  surely  can  attest  to  the  emphasis  on  and 
improvement  of  the  editorial  content  of  my 
newspaper  since  its  purchase  by  JRC  in  1998. 

JRC  has  challenged  us  to  raise  the  bar  and 
improve  our  standards  of  journalism.  It  has 
invested  in  our  infrastructure  with  a  major- 
league  press  and  related  equipment.  It  has 
expanded  our  publication  cycle  to  seven  days 
by  adding  a  Saturday  edition.  It  has  given  us 
the  wherewithal  to  bolster  content.  The  result 
is  a  newspaper  that  is  bigger,  more  colorful, 
and  more  complete  than  in  the  past. 

I  offer  this  from  the  perspective  of  30  years 
here,  including  four  as  editor,  the  last  13  as 
publisher.  And  I  compare  it  to  pre-JRC  days, 
when  we  considered  ourselves  a  dam  good 
community  newspaper  —  a  former  recipient, 
in  fact,  of  the  New  York  State  Society  of 
Editors’  Newspaper  of  the  Year  award. 

To  characterize  JRC  in  one  blanket  state¬ 
ment  is  to  do  a  disservice  to  thousands  of  tal¬ 
ented,  hardworking  newspapermen  and 
women  who  are  dedicated  to  publishing  qual¬ 
ity  products. 

Ira  Fusfeld 
publisher 
Daily  Ereeman 
Kingston,  N.Y. 

Correction 

As  virtually  the  entire  EtfeP-reading  popula¬ 
tion  of  the  Midwest  has  been  good  enough  to 
point  out.  Archivist  of  the  United  States  John 
W.  Carlin,  whose  tenure  in  that  position  fig¬ 
ured  prominently  in  our  “National  Archives’ 
dubious  record”  editorial  of  March  20,  is  a  for¬ 
mer  governor  not  of  Nebraska  but  of  Kansas. 
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The  Fang  clan  at  a  1980  celebration  for  Young  China  Daily,  which  family  patriarch 
John  Fang  published  (along  with  Asian  Week).  Pictured  here  are  John  and 
Florence  Fang  flanked,  from  left,  by  sons  James,  Douglas,  and  17-year-old  Ted. 


Amid  the  clutter  on  Ted  Fang’s 
desk  is  a  worn  paperback. 
W.A.  Swanberg’s  “Citizen 
Hearst,”  the  story  of  William 
Randolph  Hearst,  the  leg¬ 
endary  newspaper  baron  whose  San 
Francisco  Examiner  now  belongs  to  ... 
Citizen  Fang. 

Asked  if  he  admires  Hearst  —  who,  like 
Fang,  relied  on  lofty  ambition  and  the  family 
fortune  to  buy  a  paper  at  a  young  age  —  he 
leans  back  in  his  chair  in  his 
office  in  industri¬ 


al  South  San 
Francisco.  He 
smiles  sheepishly 
at  the  detection  of 
the  Swanberg  book, 
and  offers  a  rare, 
semi-kind  word  about 
Hearst  and  the  Hearst 
Corp.,  which  is  to  Fang 
what  fungus  is  to  feet. 

“Hearst  had  a  lot  of 
good  newspaper  in¬ 
stincts,”  Fang  concedes. 
“But  I  would  not  go  so  far  \ 
as  to  say  I  admire  him.” 

Of  course  not.  After  all. 
Fang  and  the  Hearst  Corp. 
have  been  at  each  other’s 


throats  for  more  than  a  decade,  in  a  fascinat¬ 
ing,  at  times  childish,  newspaper  war  that 
maintains  the  bare-fisted  newspaper  tradi¬ 
tions  of  the  Barbary  Coast. 

This  is,  indeed,  a  city  where  San  Francisco 
Chronicle  co-founder  Charles  de  Young  once 
shot  and  wounded  the  then-mayor,  Isaac 
Kalloch,  calling  him  “a  tainted  preacher, 
seeking  his  election  in  low  grogeries.” 

So  Fang,  longtime  pub¬ 
lisher  of  the  thrice-weekly 
Independent,  doesn’t  ad¬ 
mire  Hearst?  Well,  guess 
what,  Hearst’s  grandson. 
Will  Hearst,  former  pub¬ 
lisher  of  the  Examiner, 
doesn’t  particularly 


Take 


Either  way.  Fang,  despite  last-minute  legal 
moves,  was  set  to  start  running  the  show  this 
past  weekend,  overseeing  a  four-month  tran¬ 
sition  that  would  put  the  Examiner  solely  in 
his  hands  in  August.  The  fox,  in  essence,  is 
monitoring  the  henhouse  as  the  delicious 
irony  continues  in  San  Francisco. 


admire  Fang, 
that!  Pow! 

Fang,  Hearst  sug¬ 
gests,  “lobbies  for 
the  power  establish¬ 
ment.  And  I  don’t 
believe  that’s  what 
William  Ran¬ 
dolph  Hearst  was 
trying  to  do;  he 
was  trying  to 
take  on  the 
power  estab¬ 
lishment.” 
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New  San  Francisco  giant 

A  resident  of  San  Francisco,  Ted  Fang 
enjoys  skiing  and  often  relaxes  in  Golden 
Gate  Park  in  his  off  hours.  Wearing  sleek 
wraparound  shades,  he  motors  around  town 
in  a  powder-blue  BMW  Z3  roadster,  a  car  he 
coveted  from  its  prominence  in  James  Bond 
fdms.  He  is  also  fond  of  Pomeranian  dogs; 
one  of  the  cute  canines  happily  pads  about 
The  Independent  building,  hopping  on 
staffers’  laps  and  panting  happily  for  anyone 
willing  to  scratch  its  ears. 

Love  him  or  loathe  him  —  and  there  seem 
to  be  few  folks  caught  in  the  middle  —  Fang, 
37,  speaks  softly  and  carries  a  lot  of  weight. 
Unassuming,  quiet,  and  whippet-thin,  the 
boyish  Fang,  who  favors  blue  Jeans  at  busi¬ 
ness  functions  and  still  looks  and  dresses  like 
a  college  student,  is  a  San  Francisco  power 
broker  whose  acquisition  of  the  Examiner  ful¬ 
fills  a  family  destiny.  His  father,  John  T.C. 
Fang,  operated  newspapers  and  Asian  Week 
magazine  in  Chinatown.  The  elder  Fang,  who 
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died  of  cancer  in  1992,  was  moderately  suc¬ 
cessful,  a  well-connected  publisher/printer 
and  Chinatown  restaurant  owner  who,  after 
fleeing  communist  China,  practically  worked 
himself  to  death  trying  to  attain  the  success 
on  a  national  stage  his  son  has  now  found. 

“1  grew  up  in  a  newspapering  family.  My 
father  was  in  newspapering  all  his  life,”  Fang 
recalls.  “As  a  kid,  I  saw  that  my  dad  worked 
long  hours  and  didn’t  have  a  lot  of  financial 
rewards.” 

With  no  intention  of  becoming  a  newspa¬ 
perman,  Fang  enrolled  at  the  University  of 
California  at  Berkeley  as  a  pre-med  student, 
ended  up  majoring  in  ethnic  studies,  and 
soaked  up  some  radical  ideas  that  startled  his 
conservative  mother,  Florence  Fang,  a 
power  broker  in  her  own  right. 

“The  socialist  tradition  of  Berkeley 
did  have  an  effect  on  me,”  Fang  says, 
grinning.  “My  mother  to  this  day  will 
tell  you  that  she  sent  me  to  Berkeley 
and  lost  me.”  Fang  says  Berkeley  ignit¬ 
ed  his  critical  thinking  and  steered  him 
back  to  the  family  business.  “I  thought, 
hey,  newspapers  are  a  good  way  of 
making  a  difference,”  he  exclaims. 

“You  can  change  the  way  things  are.” 

So  his  family  bought  The  Indepen¬ 
dent,  a  failing  neighborhood  tabloid, 
and  gave  it  to  Ted  Fang  as  a  birthday 
present  in  1987.  Emphasizing  commu¬ 
nity  coverage  and  feisty  political  com¬ 
mentary  while  going  after  advertisers 
via  family  ties  and  other  means.  Fang  turned 
The  Independent  into  a  profitable  broadsheet. 
In  1992,  he  bought  a  chain  of  money-losing 
weekly  papers  in  San  Mateo  County,  dubbed 
them  The  Independent,  and  brought  them  into 
the  black  as  well.  He  also  acquired  the  adver¬ 
tisers  and  circulation  list  of  the  San  Francisco 
Progress  shortly  after  the  longtime  neighbor¬ 
hood  paper  folded,  and  made  money  there. 

And  now,  after  months  of  negotiations  with 
the  Hearst  Corp.,  Fang  owns  the  Examiner. 
He’s  been  told  there  is  no  way  he  can  make 
the  paper  succeed,  even  with  a  three-year  sub¬ 
sidy  reportedly  worth  $25  million  a  year.  He’s 
been  instructed  that  he  was  the  least  formida¬ 
ble  buyer  in  the  eyes  of  the  competing 
Chronicle  —  which  Hearst  bought  last 
August  —  because  he  will  fold  once  the  sub¬ 
sidy  is  no  more,  unlike  potential  suitors  with 
deeper  pockets,  such  as  Knight  Ridden  He’s 
been  advised  he  can’t  make  it  without  part  of 
the  Joint  operating  agreement  that  essentially 
has  kepi  the  Examiner  alive  since  1965.  He’s 


been  warned  that  he  can’t  operate  such  a  large 
newspaper  with  a  nonunion  staff  in  notorious¬ 
ly  pro-union  San  Francisco. 

And  he’s  not  listening. 

“We  have  stepped  into  shoes  where  much 
larger  organizations  could  not  make  newspa¬ 
pers  succeed,  and  we  made  them  succeed,” 
Fang  says.  “And  we  looked  at  the  Examiner 
as  another  opportunity  to  do  that.” 

Hearst  today,  Fang  tomorrow 

How  he’ll  do  it  is  still  being  mapped  out. 
Fang  says  the  reborn  Examiner  will  be  a 
morning,  subscriber-based,  paid  daily  that 
primarily  focuses  on  San  Francisco  and  San 
Mateo  counties.  “The  Examiner  will  be  a 


separate  editorial  voice  from  the  Chronicle  or 
Independent^  he  says. 

He  remains  concerned,  however,  about 
staffing,  since  present  Examiner  reporters 
have  made  it  clear  that  they  want  no  part 
of  working  with  a  publisher  who  delighted 
in  lampooning  their  paper  with  a  series  of 
comic  strips  called  “Mr.  Sharon  Stone,” 
aimed  at  their  editor,  Phil  Bronstein,  and  his 
actress  wife. 

“We’re  looking  for  people  to  come  here 
who  want  to  make  history,”  Fang  says. 
“People  who  are  smart  enough  to  know  this  is 
an  impossible  task  —  but  excited  enough  to 
want  to  make  it  happen.” 

Fang  has  a  simple  formula  for  attracting 
readers.  Although  he  says  he  tried  to  “block 
ouf ’  anything  to  do  with  the  newspaper  busi¬ 
ness  while  growing  up.  Fang  vividly  recalls 
his  father  harping  on  reporters  and  editors  to 
focus  on  local  news,  including  neighborhood 
coverage  that  the  larger  Chronicle  ignores.  “I 
find  local  news  is  what  The  Independent  is  all 


about,”  he  says.  “I  think  it  has  been  a  big  part 
of  our  success.” 

On  the  business  side.  Fang  says  he  is  “not 
weighted  down  by  longtime  traditions  in  the 
business,”  and  has  offered  unique  approaches 
to  zoning  by  ZIP  code.  “We  go  to  as  many 
retailers  as  we  can  and  say,  ‘Test  us,  try  us.’ 
And  invariably,”  he  boasts,  “we  make  their 
cash  registers  ring.” 

Fang,  who  is  single,  is  the  middle  sibling 
of  three  brothers:  younger  brother  Douglas 
runs  an  online  real-estate  closing  company, 
and  older  brother  .lames  runs  Asian  Week,  sits 
on  the  board  of  Bay  Area  Rapid  Transit 
(BART),  and  is  married  to  the  daughter  of  the 
mayor  of  Shanghai. 

A  workaholic  who  routinely  puts  in 
70-hour  weeks,  Ted  Fang  likes  hop¬ 
ping  from  project  to  project,  and  dab¬ 
bles  in  everything  from  giving 
reporters  story  tips  to  rolling  up  his 
sleeves  to  fix  or  operate  the  press, 
skills  he  picked  up  at  his  family’s 
lucrative  downtown  business.  Grant 
Printing.  “I  miss  regularly  running  the 
press,”  he  says  with  a  wide  smile. 
“The  feeling  of  being  around  that  120- 
horsepower  machine  is  exhilarating.” 

But  mostly  what  turns  Ted  Fang’s 
crank  is  politics. 

“My  guilty  pleasure  is  dabbling  in 
politics,”  he  concedes.  “My  parents 
came  to  this  country  from  where  there 
was  no  freedom  of  speech.  And  free¬ 
dom  to  participate  in  the  political  process  was 
very  important  to  them.  And  I  think  [my  inter¬ 
est]  has  a  lot  to  do  with  that.” 

Fang,  however,  remains  elusive  about  his 
own,  often  confounding,  political  views, 
beyond  admitting,  “I  would  not  say  we  are 
Republican.  ...  When  you  have  conservatives 
saying  you  are  too  liberal,  and  liberals  saying 
you  are  too  conservative,  you  are  probably 
doing  something  right.” 

The  Fangs  have  been  a  factor  in  San 
Francisco  politics  in  recent  years.  The  family 
helped  elect  Mayor  Frank  Jordan  in  1992 
after  relentlessly  pummeling  incumbent  Art 
Agnos  in  print.  Four  years  later,  the  Fangs 
switched  their  allegiance  to  current  Mayor 
Willie  Brown,  whom  Fang  sees  as  a  doer  with 
a  dynamic  personality  who  has  “moved  this 
city  forward.” 

They  also  backed  District  Attorney  Terence 
Hallinan,  who  seemed  to  return  the  favor 
when  he  called  for  an  investigation  over 
whether  the  Chronicle  sale  to  the  Hearst  Corp. 


The  “fiercely  proud”  brothers  Fang  in  a  1991  Christmas 
photo:  Ted  at  left,  younger  brother  Douglas,  center,  and 
older  sibling  James  (current  publisher  of  Asian  Week). 
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Peter's  passion  for  perfection 
has  built  you  a  better  press 


Peter  Walczak  takes  skiing  seriously.  He 
doesn't  just  glide  through  turns  -  he  attacks 
the  most  difficult  terrain.  So  he  knows  that 
having  the  right  equipment  is  critical. 

At  Heidelberg  that  appreciation  inspired 
his  idea  to  give  newspapers  the  same 
productivity  breakthroughs  that  gapless 
technology  brought  to  commercial  web 
printing.  The  result  is  the  double-width 
Mainstream  80.  With  a  1x4  plate  cylinder,  it 
delivers  precisely  what  modern  papers  need 
for  straight  production:  speed,  quality, 
economy  and  flexibility.  Peter  thinks  it  will 
make  you  king  of  the  hill. 


i 
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was  legal  after  the  Fangs  objected  to  it.  The 
Fangs  “were  firmly  in  my  comer,  and  the 
Chronicle  and  Examiner  were  against  me,” 
says  Hallinan.  “No  question  they  helped  me.” 

While  Brown,  Hallinan,  state  Senate  Presi¬ 
dent  Pro  Tern  John  Burton,  and  others  have 
been  the  beneficiaries  of  unwavering  support, 
others  feel  they  have  been  victimized  by  cheap 
shots  in  The  Independent,  often  from  columnist 
Warren  Hinckle,  the  swashbuckling  San  Fran¬ 
cisco  scribe  who  can  dish  mountains  of  dirt. 

“They  are  fast  and  loose  with  the  truth,” 
says  Tom  Ammiano,  a  San  Francisco  supervi¬ 
sor  who  unsuccessfully  waged  an  underdog 
bid  for  mayor  against  Brown.  “I  have  been 
victimized,  and  so  have  a  lot  of  other  good 
people.  It  gives  one  pause  as  to  what  the  tone 
of  the  [Examiner]  will  be.” 

When  asked  about  his  Machiavellian  repu¬ 
tation,  Fang  shrugs  and  offers  a  “Who?  Me?” 
look.  “I  talk  to  politicians  and  public  officials 
as  much  as  any  newspaper  publisher  does,”  he 
says.  “I  certainly  spend  much  more  time  with 
community  groups  and  community  activists 
than  with  elected  officials.” 

Fang  is  known  for  having  grass-roots  con¬ 
cerns  that  range  from  doing  personal  favors 
for  staffers  to  helping  save  a  Bay  Area  com¬ 


munity  college  newspaper  that  was  on  the 
administrative  chopping  block. 

“He’s  a  good  guy,  a  loyal  guy,”  says  John 
Gollin,  who  is  Fang’s  right-hand  man.  “He’s 
not  afraid  to  help  out  with  little  tasks  around 
the  office,  and  he  is  loyal  to  his  employees:  he 
loans  them  money,  helps  them  when  they  are 
in  jams.” 

The  Fangs  also  have  many  supporters  in 
San  Francisco’s  Asian  community,  though 
Rose  Pak,  general  consultant  of  the  Chinese 
Chamber  of  Commerce,  isn’t  one  of  them. 
“They  are  for  themselves,”  Pak  says  of  the 
Fang  family.  “They  are  vengeful,  and  their 
newspaper  standards  are  not  good.” 

San  Francisco  Bay  Guardian  Publisher 
Bruce  Brugmann,  by  contrast,  calls  Fang  a 
“friendly  rival,”  and  admires  the  young  pub¬ 
lisher  for  his  competitive  nature  and  courage 
in  taking  on  the  Hearst-owned  Chronicle, 
which  he  contends  will  be  a  “monopolistic” 
machine.  “Ted  is  competitive  from  the  tips  of 
his  toes  to  the  top  of  his  head,”  Brugmann 
says.  “They  are  going  to  compete  with  the 
Chronicle  from  a  neighborhood  and  minority 
coverage  point  of  view.  It  will  be  two  different 
papers,  not  two  living  together  under  a  JOA.” 

Though  fiercely  proud  of  his  Chinese  her¬ 


itage,  Fang,  who  is  fluent  in  Chinese,  doesn’t 
like  to  be  pigeonholed  as  simply  an  Asian- 
American  success  story.  “I’m  a  young  pub¬ 
lisher,  I’m  a  Chinese-American  publisher. 
I’m  a  native  San  Francisco  publisher,”  he 
says.  “And  they  are  all  a  part  of  me.” 

If  Fang,  who  is  genuinely  likable  in  person, 
comes  across  as  an  enigma,  shrouded  by  mys¬ 
tery,  and  wrapped  in  a  riddle,  it  is  somewhat 
by  design.  Fang  himself  concedes  that  he  is 
not  an  easy  man  to  figure  out.  During  lunch  at 
an  upscale  South  San  Francisco  restaurant 
where  management  knows  him  by  name. 
Fang  loosens  up  a  bit  in-between  bites  of  sand 
dabs,  a  whitefish,  which  he  deftly  ingests 
while  spitting  out  the  bones  onto  his  plate 
with  precise  aim. 

“There  is  a  yin  and  yang  to  me  in  just  about 
everything,”  he  affirms.  “I  give  to  the  com¬ 
munity,  I  get  something  back.  I  help  my 
employees,  they  help  me.  Some  people  love 
me,  and  some  people  hate  me.” 

As  for  those  who  hate  him.  Fang  says  he 
personally  “tries  not  to  make  it  on  anybody’s 
enemy  list.”  And  what  about  those  who  could 
end  up  on  his  enemy  list?  Fang  flashes  his 
Cheshire  cat  grin.  “I  would  not  advise  that, 
either,”  he  observes.  ■ 


Asian  Americans  hail  new  role  model 


Is  Ted  Fang  a  role  model?  For  thousands 
of  Asian- American  newspaper  reporters, 
editors,  and  executives  seeking  promi¬ 
nence  in  an  industry  still  woefully  lack¬ 
ing  in  minorities  in  power  positions,  he  just 
might  be.  The  maverick  publisher  is 
seen  by  many  Asian  journalists  as  a 
symbol  of  what  can  be  accomplished 
by  all  minorities  in  the  newspaper 
business  if  they  perservere. 

“Any  time  someone  of  Asian 
descent  rises  to  this  rank,  it  is  an 
important  milestone,”  said  Catalina 
Camia,  president  of  the  Asian 
American  Journalists  Association 
(AAJA)  and  a  Washington  corre¬ 
spondent  for  The  Dallas  Morning  News.  “He  is 
now  a  role  model  for  young  Asian  Americans 
who  dream  of  running  their  own  newspaper.” 

Fang  is  no  stranger  to  the  Asian-American 
journalism  community,  but  his  purchase  of  the 
Examiner  marks  the  first  time  he  has  taken  the 
helm  of  a  daily  newspaper.  It  also  is  believed  to 
be  the  first  time  an  Asian  American  has  owned 


a  major  metropolitan  daily,  according  to  AAJA. 

“This  is  a  great  responsibility  that  weighs 
heavily  on  me,  and  I  understand  what  it 
means,”  Fang  told  E&P.  There  have  been 
Asian-American  publishers  at  smaller  papers. 


including  Catherine  Shen,  who  was  publisher 
of  the  Honolulu  Star-Bulletin  from  1986  to 
1989,  and  her  successor,  Arlene  Lum,  who 
held  the  post  until  1993. 

Asian  Americans  account  for  a  small  but 
growing  number  of  workers  at  U.S.  daily 
newspapers.  The  AAJA  was  founded  in  1981 
with  just  a  handful  of  journalists;  today,  it  has 


1,700  members.  Asian  Americans  comprised 
2.3%  of  all  the  reporters  in  newsrooms  in 
1998,  behind  blacks  (5.4%)  and  Hispanics 
(3.5%),  according  to  the  American  Society  of 
Newspaper  Editors’  latest  newsroom  employ¬ 
ment  survey.  Of  these  Asian- 
American  journalists,  15%  were 
supervisors;  of  all  minority  journal¬ 
ists,  8.9%  were  supervisors. 

Dinah  Eng,  a  former  president  of 
AAJA  and  a  syndicated  columnist 
for  Gannett  News  Service,  said  any 
minority  member  in  a  position  of 
power  in  journalism  can  help  broad¬ 
en  overall  news  coverage.  “The  way 
newspapers  are  run  now  is  a  reflec¬ 
tion  of  white  male  mentality,”  she  said. 

“Asian  Americans  have  concerns  that  are 
not  always  reflected”  in  news  coverage, 
agreed  David  Ng,  deputy  managing  editor  of 
the  New  York  Daily  News.  “It  changes  how 
the  paper  is  operated.  When  you  have  a  one- 
size-fits-all  mentality,  it  helps  no  one.” 

—  Joe  Strupp 
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The  Florida  Outdoor 
Division  of 
THEACKERLEY 
GROUP.  INC. 

has  been  sold  for 

$300,000,000 

M&A  Sellside  Advisor 


THE  ACKERLEY 
GROUP.  INC. 

$64,050,000 

Follow-On  Equity  Offering 


THE  ACKERLEY 
GROUP,  INC. 

$25,000,000 

9%  Senior 
Subordinated  Notes 


THE  ACKERLEY 
GROUP,  INC. 

$325,000,000 
Senior  Credit  Facility 


Arranger  and  Administrative 
Agent 


The  Ackerley  Group’s  diversified 
interests  and  entrepreneurial  spirit 
have  always  made  it  a  unique  media 
company. 

And  when  it  came  to  strategic  advice 
and  corporate  finance  solutions,  they  went 
looking  for  more  than  your  standard  ideas 
and  execution  capabilities. 

In  each  year  of  our  long-standing  rela¬ 
tionship,  The  Ackerley  Group  has  used 
First  Union  more  and  more  to  help  grow 
their  businesses. 

If  you  beheve  —  as  we  do  —  that  unique 
thinking  can  open  up  a  world  of  new  and 
better  solutions,  consider  First  Union 
Securities.  Call  James  Wood,  Managing 
Director,  Media  and  Entertainment 
Investment  Banking  Group  at  704-374-3242. 

Because  growing  companies  can’t  wait 
for  ideas. 

Socuritl0* 


M&A  Advisory  •  Public  Equity  •  High  Yield  Debt  •  Loan  Syndications 
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THE  ACKERLEY 
GROUP.  INC. 


$175,000,000 


9%  Senior 
Subordinated  Notes 
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INTRODUCING  A 
(|AY  TO  GIVE 
YOUR  READERS 
THE  UNIVERSE 
WITH  YOUR  j 
BRAND  WRITTEN 
ALL^^ER  IT. 


Partner  with  MyWay  and  you'll  have  your  own  Internet  portal  that  readers  ! 
can  personalize  for  themselves.  Making  them  more  loyal  to  your  site,  your  brand 
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'Source:  Nielsen/Net  Ratings:  Why  Portal  Sites  Need  Registered  Users  1999. 
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Banking 


Special  Offara 


Fleet  Horae 
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Your  Logo 


Instant  recognition 
of  your  brand  is 
the  first  thing  that 
everybody  and 
anybody  vill  see. 


User  Services  lii 


:  Your  company  information, 
products  and  services  and 
all  the  ways  your  customers 
can  do  business  with  you. 
Right  up  front. 
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MyWay 


Stock  watch 


Customers  can  research 
any  stock  out  there, 
find  out  how  it's  doing 
and  whether  or  not  it 
belongs  in  their  portfolio 


Search  the  Web 
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How  your  customers 
find  you,  any  of  your 
locations,  the  way 
to  their  Aunt  Bunny's 
house  or  any  place 
else  they  want. 
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and  your  business.  iThreetimes  more  loyal.*  So,  do  what  Fleet  did.  Attract 
more  customers.  And- keep  them.  Call  1-888-717-7  500  or  go  to  corp.myway.com. 
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iSIAN  PACIFIC  AM, 
PRESIVNT] 


By  Joe  Strupp 


When  I  first  met  Ted  Fang  dur¬ 
ing  a  1992  interview  for  a 
reporter’s  job  at  the  San 
Francisco  Independent,  I 
couldn’t  believe  he  was  the  publisher.  The  skin¬ 
ny,  boy-faced  boss  who  lobbed  questions  at  me 
seemed  barely  old  enough  to  be  a  reporter  him¬ 
self,  let  alone  top  dog  of  the  whole  operation. 

During  the  next  four  years,  I  learned  not  to 
judge  him  by  his  youthful  appearance.  While 
covering  City  Hall  for  The  Independent  from 
1993  to  1997,  I  saw  many  sides  of  Fang  — 
from  his  driving  ambition  to  give  alternative 
voices  a  chance,  to  his  competitiveness  for 
power  and  political  access,  to  his  fierce  loyal¬ 
ty  to  employees  and  friends. 

One  day,  he  might  be  screaming  mad  about 
some  proposal  from  the  San  Francisco  Board 
of  Supervisors  to  allow  a  major  chain  store  in 
the  city  that  would  likely  drive  mom-and-pop 
shops  out  of  business.  Such  an  issue  would 
prompt  him  to  bang  out  an  angry  editorial 
against  it,  order  a  reporter  to  write  a  Page  One 
story,  and  get  columnist  Warren  Hinckle  to 
rail  about  it  as  well. 

On  other  days,  he  would  announce  that 
coverage  in  the  city’s  two  daily  newspapers 
on  a  topical  issue  seemed  to  lack  any  kind  of 
opposing  viewpoint  or  in-depth  analysis.  A 
reporter  would  quickly  be  called  on  to  present 
the  other  view  or  dig  up  the  “real”  story,  no 
matter  what  it  took. 

“Tell  them  you’ll  be  fired  if  they  don’t  give 
you  what  you  need,”  Fang  once  said  to  me 
when  my  initial  inquiries  into  a  San  Francisco 
International  Airport  project  went  nowhere.  I 
eventually  got  the  story,  and,  instead  of  get¬ 
ting  fired,  I  got  a  raise. 

Such  incidents  were  typical  of  how  Ted 
wanted  his  newspaper  to  be  viewed.  Unlike 
the  city’s  two  dailies  —  which  had  been 
locked  in  a  joint  operating  agreement  that  all 
but  killed  any  incentive  for  competition  — 
Fang  saw  The  Independent  as  a  tool  to  shape 
public  opinion  and  “fight  the  good  fight.”  And 


Fang’s  mother,  Florence, 
at  1990  dinner  for  President  George 
Bush.  Above,  Ted  in  1988,  shortly  after 
taking  over  The  Independent. 


essary  to  handle  it.  He  also  assured  me  that 
the  paper  would  cover  any  legal  costs  if  the 
series  resulted  in  a  lawsuit.  No  legal  action 
ever  came  about. 

Anyone  wondering  where  Ted  had  gotten 
his  combative  style  need  only  look  to  his  moth¬ 
er,  Florence,  who  had  risen  to  prominence  in 
the  city’s  Asian  community  as  a  business 
owner  and  political  power  broker.  On  one 
occasion,  when  a  rash  of  burglaries  hit 
Chinatown  merchants,  Florence  organized  a 
meeting  with  local  police.  After  the  shop  own¬ 
ers  got  up,  one  by  one,  to  thank  the  police  for 
coming  to  the  meeting,  Florence  blasted  the 
police  for  allowing  such  crime  to  occur  and 
demanding  that  they  do  something  about  it. 

But,  like  Ted,  Florence  also  had  her  gener¬ 
ous  side  when  it  came  to  employees.  One  year, 
I  was  invited  to  a  Christmas  Eve  celebration  at 
the  family’s  mansion  south  of  San  Francisco, 
where  food,  wine,  and  karaoke  contributed  to 
the  festivities.  A  company  picnic  and  occa¬ 
sional  catered  lunches  for  employees  also 
were  featured  throughout  the  year. 

Now  that  Ted  has  taken  the  helm  of  the 
Examiner,  a  warning  to  those  who  may  work 
for  him:  You  should  know  that  life  will  likely 
be  different,  you  may  have  to  jump  on  stories 
from  a  vantage  point  that  you  never  would 
have  expected,  and  you  may  be  amazed  at 
Fang’s  willingness  to  lay  his  views  on  the 
line.  But  you  may  also  be  surprised  at  how 
much  you  grow  to  like  working  for  an  under¬ 
dog,  a  rabble-rouser,  a  true  bare-knuckles 
newsman.  ■ 


he  wasn’t  shy  about  letting  people  know  it. 

Often  that  good  fight  would  mean  flooding 
the  paper  with  stories  aimed  at  supporting  his 
chosen  candidate  for  office  or  swaying  voters 
to  his  side  on  a  controversial  ballot  measure, 
sometimes  to  the  point  of  overkill.  Although  I 
can’t  recall  ever  being  ordered  to  write  a  story 
a  certain  way,  there  were  times  when  he  want¬ 
ed  an  issue  placed  upfront  with  as  much  com¬ 
mentary  as  possible. 

And  if  another  publication  dared  take  shots 
at  one  of  his  political  friends,  Fang  would  be 
the  first  to  fire  back.  One  such  case  involved  a 
negative  San  Francisco  Examiner  profile  years 
ago  of  Bay  Area  political  consultant  Jack 
Davis,  a  longtime  friend  of  Ted’s.  The  piece 
painted  a  somewhat  realistic  picture  of  Davis  as 
a  loudmouth,  vindictive  power  player  in  local 
politics.  When  the  story  came  out.  Fang  direct¬ 
ed  me  to  write  a  Page  One  counterattack,  with 
comments  from  Davis  and  local  journalism  vet¬ 
erans  who  criticized  the  Examiner. 

But  while  he  would  often  put  reporters  out 
on  a  limb,  he  always  stood  by  them.  When  I 
wrote  a  three-part  series  in  1 995  about  a  can¬ 
didate  for  district  attorney  who  had  alleged 
criminal  ties,  botched  prosecutions,  and  lied 
in  campaign  literature,  it  prompted  angry 
reactions  from  many  readers.  At  one  point, 
the  candidate’s  brother  left  a  threatening  mes¬ 
sage  on  my  home  answering  machine, 
prompting  a  police  investigation. 

When  word  of  this  reached  Fang,  he 
offered  to  provide  24-hour  security  for  me 
and  allow  me  to  take  as  much  time  off  as  nec- 
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Playmates 

promote 

smokeless 

tobacco 

in  college  papers 

By  Allan  Wolper 


The  U.S.  Tobacco  Co.,  after  a  one- 
year  recess,  is  using  college  news¬ 
papers  to  promote  Rooster  —  a 
smokeless  chewing  tobacco  linked 
to  several  forms  of  cancer  —  on  college  cam¬ 
puses.  The  smokeless  push  was  restarted  Feb. 
28  with  a  national  campaign  targeting  col¬ 
leges  deemed  unlikely  to  erupt  in  letter-writ¬ 
ing  protests  to  the  editor. 

Just  two  years  ago,  U.S.  Tobacco  surprised 
and  stunned  anti-tobacco  activists  when  it 
ended  a  35-year  self-imposed  ban  on  adver¬ 
tising  in  college  newspapers.  It  also  generat¬ 
ed  debates  in  newsrooms  as  students  and 
professors  debated  whether  campus  papers 
would  be  breaching  tobacco’s  First 
Amendment  rights  by  rejecting  ads  for  a  legal 
product. 

The  current  campaign  has  gone  off  with  lit¬ 
tle  negative  response,  however,  according  to 
advertising  managers  at  various  campus 
newspapers. 

“When  we  got  the  ad  the  first  time  [in 
1998],  we  got  a  lot  of  reaction,”  reports 
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Evelyn  Gardner,  advertising  manager  of  The 
Daily  Texan  at  the  University  of  Texas  at 
Austin.  “This  year  there  hasn’t  been  hardly 
anything.  I  think  I  got  one  call.”  Gardner 
believes  that  the  lack  of  a  newsroom  reaction 
might  have  something  to  do  with  the  fact 
there  are  so  many  smokers  this  time  around. 
“The  majority  of  the  kids  are  suddenly  smok¬ 
ing,”  she  says.  “It’s  probably  because  they  are 
under  so  much  pressure.” 

David  Jack,  advertising  manager  of  the 


Daily  Orange  at  Syracuse  University  in 
Syracuse,  N.Y.,  says  the  Rooster  ad  produced 
no  smoke  at  all.  “We  didn’t  get  a  single 
protest,”  Jack  says. 

The  flashy,  multicolored,  one-page  insert 
invited  students  heading  for  favored  spring- 
break  outposts  in  Florida  to  accept  free  tins 
of  smokeless  tobacco.  The  promotion, 
aimed  at  male  students,  also  offered  free  T- 
shirts  that  would  be  handed  out  by  young 
women  —  often  called  “playmates”  — 


working  for  Playboy  Enterprises. 

U.S.  Tobacco  did  not  use  its  estimated  $2- 
million  ad  budget  for  this  college  campaign 
—  whose  cost  is  comparable  to  about  $20 
million  in  commercial  newspapers  —  to  buy 
any  space  in  health-conscious  Florida  news¬ 
papers.  This  helped  keep  the  smokeless  cam¬ 
paign  under  the  radar  of  the  mainline  media, 
which  might  view  the  promotion  as  a  viola¬ 
tion  of  the  company’s  pledge  1 8  months  ago 
to  restrict  its  advertising  to  teen-agers.  That 
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promise  was  part  of  a  Nov.  23,  1998,  agree¬ 
ment  that  ended  lawsuits  brought  by  46  states 
against  the  tobacco  industry. 

Stuart  Copperman,  a  member  of  the 
American  Academy  of  Pediatrics  committee 
on  substance  abuse,  points  to  the  promotion 
as  an  example  of  how  tobacco  has  circum¬ 
vented  the  agreement.  “They  always  find  a 
way,”  says  Copperman,  a  pediatrician  from 
Merrick,  N.Y.  “Tobacco  companies  are  not 
supposed  to  advertise  on  billboards,  so  they 
give  T-shirts  to  kids  and  make  them  walking 
billboards.  They  are  very  clever.” 

Copperman  is  angered  by  the  U.S.  Tobacco 
campaign.  “Smokeless  tobacco  is  a  carcino¬ 
gen,”  he  says.  “It  leads  to  cancer  of  the  mouth 
of  the  jaw  and  there  is  some  evidence  that  it 
causes  stomach  cancer. 

John  Atwood,  director  of  corporate  com¬ 
munications  for  U.S.  Tobacco,  insists  the 
company’s  smokeless  samples  are 
given  only  to  those  who  can  prove 
they  are  1 8  years  old.  the  minimum- 
age  limit  for  purchasing  tobacco  in 
Florida. 

“Our  representatives  card  every¬ 
one,”  Atwood  says  in  a  telephone 
interview  from  his  Connecticut 
offices.  “Our  advertising  doesn’t  tar¬ 
get  anyone.  We  just  present  the  prod¬ 
uct.”  He  objects  to  U.S.  Tobacco 
being  subjected  to  criticism  at  a  time 
when  beer  distributors  advertise 
without  fear  of  adverse  comment.  “You  pick 
up  any  newspaper,  and  you  see  beer  ads  all 
over  the  place,”  he  says. 

Terri  Brunofsky,  vice  president  of  market¬ 
ing  for  Playboy’s  publishing  division,  says 
the  Playboy  “playmates”  were  at  six  different 
locations  with  U.S.  Tobacco  reps.  “It  was  a 
very  costly  operation,”  Brunofsky  acknowl¬ 
edges.  Brunofsky  notes  that  Playboy  “play¬ 
mates”  appeared  with  U.S.  Tobacco  reps  at 
Lake  Havasu,  an  Arizona  spring-break  out¬ 
post  cultivated  by  students  in  the  Southwest 
and  Far  West. 

In  Tucson,  at  the  University  of  Arizona,  the 
Arizona  Daily  Wildcat  received  a  smattering 
of  protest  letters  after  it  ran  a  smokeless 
tobacco  ad  in  October  1998,  one  month 
before  the  historic  agreement  between  Big 
Tobacco  and  the  states  that  were  suing  it.  “1 
was  horrified  by  that  insert  for  Rooster  chew¬ 
ing  tobacco,  as  was  everyone  1  discussed  it 
with  at  the  College  of  Medicine,”  wrote  stu¬ 
dent  Trudy  Jacobson  in  one  of  those  letters. 
“To  promote  and  encourage  using  chewing 


tobacco  at  the  same  institution  that  houses  the 
Arizona  Cancer  Center  is  insane  to  say  the 
least,  and  an  insult  to  the  researchers  and 
patients  there.” 

The  Daily  Wildcat  editorial  board  turned 
down  the  Rooster  ad  last  year  as  a  protest 
against  tobacco.  But  this  year  the  Playboy 
“playmates”  played  in  a  role  in  the  ad  being 
rejected. 

“There  was  some  discussion  about  sex¬ 
ism.”  says  Mark  Woothams,  adviser  to  the 
student  newspaper.  He  says  the  paper’s  edi¬ 
tors  have  decided  to  accept  only  those 
Rooster  ads  that  promote  U.S.  Tobacco’s 
sponsorship  of  Lake  Havasu  spring-break 
activities,  noting.  “We  will  not  promote  the 
product  itself.” 

Woothams  adds,  however,  that  beer  and  bar 
advertising  remains  the  more  controversial 
topic  in  terms  of  product  advertisement. 


“That  gets  a  bigger  reaction,”  he  says. 

U.S.  Tobacco  did  not  sell  any  ads  to  cam¬ 
pus  papers  in  media-saturated  California  — 
among  indications  that  such  a  campaign 
would  have  gotten  a  negative  public  reaction. 

“We  don’t  accept  ads  for  alcohol  or  tobac¬ 
co,”  says  Jeanette  Carwell,  the  advertising 
manager  at  the  Daily  Trojan  at  the  University 
of  Southern  California  in  Los  Angeles.  “We 
don’t  believe  in  promoting  tobacco.  We  don’t 
want  to  be  part  of  the  tobacco  propaganda 
machine.  It  was  the  paper’s  policy  when  I  got 
here  1 1  years  ago,  and  it  will  stay  that  way.  It 
certainly  won’t  happen  in  my  lifetime.” 

Chrissy  Beck,  advertising  manager  for  the 
Daily  Tar  Heel  at  the  University  of  North 
Carolina  in  Chapel  Hill,  says  she  had  run 
Rooster  ads  in  the  past,  but  did  not  get  any 
this  year.  “I  guess  U.S.  Tobacco  doesn’t 
perceive  it  as  a  product  that  people  use  on 
this  campus,”  says  Beck  in  an  interview  from 
her  office  in  the  heart  of  tobacco  country. 
“Still,  our  stance  is  that  as  long  as  it  is  a  legal 
product,  we  will  take  it.  It  is  up  to  our 


readers  to  decide  what  is  appropriate.” 

U.S.  Tobacco’s  decision  to  avoid  the  anti¬ 
tobacco  newsroom  hot  spots  seems  to  have 
been  a  wise  move.  For  example,  the  State 
News  at  Michigan  State  University  in  East 
Lansing  stopped  taking  Rooster  ads  featuring 
free  tobacco  after  it  was  criticized  by 
Attorney  General  Frank  J.  Kelley. 

“You  can  argue  the  right  of  tobacco  to  be 
sold  and  the  right  of  choice  and  pontificate  all 
you  want,”  Kelley  wrote.  “But  being  part  of  the 
tobacco  agenda  to  seduce  young  people  to  use 
tobacco  is  socially  and  ethically  reprehensible.” 

But  there  is  no  statewide  debate  this  time 
because  there  was  no  ad  to  debate.  “We 
didn’t  get  anything  this  year,”  says  David 
Miller,  editor  of  the  State  Nch’s.  “We  will  not 
accept  advertising  from  tobacco.  We  have  a 
problem  with  a  product  that  is  in  every  way 
hazardous  to  your  health.” 


Brian  Gordon,  president  of  YouthStream 
Media  Networks,  a  New  York-based  ad  agency, 
says  his  clients  worry  about  where  in  a  news¬ 
paper  they  might  be  published  and  what  will 
appear  opposite  them.  “I  have  clients  like 
Donna  Karan  and  Ford,  which  don’t  want  to  be 
anywhere  near  a  tobacco 
ad,”  says  Gordon.  “To  be  honest,  tobacco 
clients  are  not  something  we  go  after.  It  might 
jeopardize  our  relationship  with  our  current 
clients.” 

Still,  Gordon  acknowledges  that  he  might 
change  his  mind  if  someone  walked  into  his 
office  with  an  order  for  $3-million  worth  of 
smokeless  ad  placements.  “We  would  have  to 
consider  it,”  he  says. 

Mark  Businski,  senior  vice  president  of  the 
eastern  region  for  Cass  Communications, 
which  placed  the  ad  campaign  for  U.S. 
Tobacco,  says  his  job  is  only  to  place  ads. 
“It’s  not  our  role  to  censor  anyone,”  he  says. 
“We  believe  it  is  up  to  the  newspapers  to 
decide  whether  to  run  them.”  ■ 


“We  don’t  accept  ads  for  alcohol  or  tobacco.  We  don’t 
believe  in  promoting  tobacco.  We  don’t  want  to  be  part  of 
the  tobacco  propaganda  machine.  It  was  the  paper’s  policy 
when  I  got  here  11  years  ago,  and  it  will  stay  that  way.  it 
certainly  won’t  happen  in  my  lifetime.” 

—  Jeanette  Carwell,  advertising  manager,  Baity  Trojan 
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by  Jamie  Santo  newspeople@editorandpublisher.com 

Arizona  financial  reporter  at  the  Tribune  Co.  flagship.  MinnGSOtB 

Richard  J.  Lehmann  to  member  of  the  Carrie  Nichols  Hoye  to  director  of  con-  Susan  Omoto  to  community  publishing 
board  of  directors  of  Phoenix-based  Central  sumer  sales  and  marketing  at  the  Tribune  from  editor  for  startribune.com,  the  Web  site  for  the 

Newspapers  Inc.  (CNI).  Lehmann  recently  the  internal  process  improvement  consulting  Minneapolis  Star  Tribune,  from  publicist  for 

retired  as  vice  chairman  of  Bank  One  Corp.  group  at  GE  Financial  Assurance-PMG.  Llewellyn  Publishing  in  St.  Paul. 

He  succeeds  William  A.  Franke,  chairman  and 

CEO  of  America  West  Holdings  Corp.,  who  Chester  Parson  to  post-press  manager  at  Ngw  YOfk 

resigned.  the  Daily  Southtown  in  Tinley  Park  from  assis-  Sally  Stapleton  to  deputy  executive  photo 

Karen  Feidkamp  to  vice  president  and  tant  post-press  manager.  Parson  succeeds  Don  editor  for  The  Associated  Press  in  New  York 

controller  at  CNI  from  corporate  controller.  Stamper.  from  senior  international  photo  editor  for  AP. 

Billie  McConkey  to  vice  president  for  labor  Lew  Wheaton  to  administrative  director  of 

and  employment  counsel  from  assistant  gen-  Indiana  photos  from  general  executive  in  AP  employee 

eral  counsel  for  labor  and  employment.  Patrick  Kellar  to  publisher  of  the  relations. 

Connersville  News-Examiner  from  publisher  Jodie  Steck  to  senior  national  photo  editor 
of  the  Valley  City  (N.D.)  Times-Record.  He  from  national  photo  assignment  editor, 
succeeds  John  E.  Claxton,  who  retired. 

Darcy  Bentley  to  director  of  business 
development  for  Hearst  Interactive  Media  in 
New  York  from  vice  president  of  New  York- 
based  e2enet  Inc. 

Timothy  Ladin  to  director  of  business 
development  from  associate  at  Clifford 
Chance  Rogers  and  Wells  LLP  in  New  York. 


Joe  S.  Foote  to  director  of  the  Walter 
Cronkite  School  of  Journalism  and  Telecom¬ 
munications  at  Arizona  State  University  in 
Tempe  from  dean  of  the  communications  col¬ 
lege  at  Southern  Illinois  University  in 
Carbondale,  effective  July  15.  Foote  also  will 
hold  the  Cronkite  Endowment  professorship. 


Kentucky  ^ 

Arthur  B.  Post  Jr.  to  S 

managing  editor  of  The  ■ 
Courier-Journal  in  Louis-  K 
ville  from  assistant  manag- 
ing  editor  for  operations. 

Post  succeeds  Debbie  Post 
Henley,  who  left  in  Novem-  Couner-Joarnal 

ber  to  become  executive  editor  of  The  News 
Journal  in  Wilmington,  Del. 


Florida 

Lawrence  M.  Riley  to  V 

circulation  director  of  the 
Sarasota  Herald-Tribune 
from  circulation  director  for 
the  Los  Angeles  Times 

Orange  County  edition.  Riley 

Sarasota 

.  Herald-Tribune 

Illinois 

Greg  Burns  to  associate  managing  editor 
for  financial  news  at  the  Chicago  Tribune  from 


Oklahoma 

Jim  Jarrett  to  editor  of  the  Woodward 
News  from  staff  writer  at  the  daily.  Jarrett 
succeeds  Kyle  Clingman. 


Maryland 


Ann  Leyendecker  to  the  newly  created  Orogon 
position  of  classified  advertising  manager  for  Grant  Podelco  to  features  editor  for  The 
the  Hanover-based  Pennysaver  Group  Inc.,  Register-Guard  in  Eugene  from  senior  news 
from  business  classified  manager.  editor  and  correspondent  for  Radio  Free 

_  Europe/Radio  Liberty  in  Prague,  Czech 

Republic.  Podelco  succeeds  Bob  Welch,  now 
- 1  a  columnist  for  the  city/region  section. 


Pennsylvania 

Guy  Gilmore  to  publisher  of  The  Morning 
Call  in  Allentown  from  vice  president  of  pro¬ 
duction  and  circulation  at  The  Sun  in 
Baltimore.  Gilmore  succeeds  Gary  Shorts, 
who  left  in  February  to  become  president  and 
CEO  of  Calkins  Newspapers  Inc.  in 
Levittown. 
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Rhode  Island  | 

Raymond  J.  Lamont  to  |  p, 

editor  of  The  Westerly  Sun  \ 
from  editor  of  The  Times  \  nBEk  ^  j 
Herald  in  Norristown,  Pa.  O 

Lamont  succeeds  Carrie  j 
Jacobsen.  Lamont 

The  Westerly  Sun 

South  Carolina 

Jim  Hesson  to  information  systems  direc¬ 
tor  at  The  State  in  Columbia  from  director  of 
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management  information  systems  at  Ellett 
Brothers,  a  sporting  goods  wholesaler  in 
Chapin. 

Dan  Bledsoe  to  city  edi-  !  K  I 

tor  of  the  Beaumont  Enter-  !  V 
prise  from  assistant  city  !  ^  J  \ 

editor.  Bledsoe  succeeds  j  ^ 

Dan  Anderson,  now  Sun- 
day  editor  of  the  Los  Bledsoe 
Angeles  Daily  News.  Beaumont  Enterprise 

Virginia 

Raymond  G.  Bruett  Jr.  to  circulation  direc¬ 
tor  for  the  Richmond  Times-Dispatch  from  cir¬ 
culation  director  for  The  Blade  in  Toledo, 
Ohio.  Bruett  succeeds  Allen  Walton. 

West  Virginia 

Michael  Christman  to  publisher  of  The 
Parkersburg  News,  The  Parkersburg  Sentinel, 
and  Marietta  (Ohio)  A.M.,  a  zoned  editon  of 
the  News,  from  publisher  of  The  Salem 
(Ohio)  News.  He  succeeds  L.  Craig  Bohrer, 
now  publisher  of  The  Journal  in  Martinsburg. 


AWARDS 


Jeff  Bradley 

Critic  at  large  for  The  Denver  Post  and  for¬ 
mer  foreign  correspondent  for  The  Associated 
Press,  who  possessed  a  rare  knowledge  of 
music  and  an  ability  to  share  it,  died 
March  22  of  cancer.  He  was  56. 

Bradley  began  in  1966  as  a 
reporter  for  his  hometown  paper, 
the  old  Springfield  (Mass.)  Union, 
before  embarking  on  a  20-year 
career  with  the  AP  in  1969.  As  a 
reporter  and  news  editor  in  London, 
and  later  as  bureau  chief  in  Beijing 
and  Toronto,  he  reported  events 
with  a  discerning  understatement.  Lfpon 
Richard  Nixon’s  return  to  China  in  1985,  he 
described  the  reception  as  “near-adulation  in  a 
country  that  never  understood  Watergate.” 

Bradley’s  AP  passport  was  stamped  with 
some  of  the  more  notable  events  of  the  previ¬ 
ous  decades:  the  war  over  the  Falkland 
Islands,  unrest  in  Northern  Ireland,  and  the 
boycotted  Olympic  Games  in  Moscow.  Yet, 


OBITUARIES 


despite  the  pomp  and  heady  circumstances,  it 
seemed  more  an  overture  to  his  later  work. 

I  Bradley  possessed  a  great  knowledge  of  the 
F  arts,  especially  music.  Bradley  sought  to  share 

_ his  wealth  of  information,  as  he 

patiently  and  gracefully  introduced  a 
reader  or  co-worker  to  the  wonders 
of  opera  without  embarrassing  them. 
Bradley  could  make  icons  such  as 
Luciano  Pavarotti  instantly  accessi¬ 
ble,  once  praising  a  difficult  aria  as 
“some  of  the  finest  singing  I’ve  heard 
from  the  big  man  in  years.” 

While  he  could  gleefully  endure 
1  musical  firsts  such  as  a  jazz  tuba  duet,  his 
;  expert  ear  never  failed  to  ignore  the  substan- 
i  dard  in  any  performance.  Yet  the  heart  of  his 
writing  was  pure  enjoyment.  As  Bradley 
1  noted  of  a  violinist  whose  performance  of 
Brahms  he  thought  the  finest  he’d  heard, 
i  “maybe  he  wasn’t  as  technically  perfect  as  the 
;  Heifetz  recording,  but  that  wasn’t  the  point. 
...  He  seemed  to  play  from  the  soul.” 


Investigative  Reporters  and  Editors  Inc.,  a 
nonprofit  group  based  at  the  Missouri  School 
of  Journalism  in  Columbia,  announced  the 
winners  of  the  1999  IRE  Awards,  to  be  pre¬ 
sented  June  3  in  New  York.  Three  reporters 
won  IRE  medals,  the  top  honors:  Katherine 
Boo,  The  Washington  Post,  for  “Invisible 
Lives,  Invisible  Deaths”  in  the  large  newspa¬ 
per  category  (over  250,000  circulation);  Sam 
Roe,  The  Blade,  Toledo,  Ohio,  for  “Deadly 
Alliance”  in  the  medium  newspaper  category 
(100,000  to  250,000);  and  Willy  Stern, 
Nashville  (Tenn.)  Scene,  for  “Above  the  Law” 
in  the  weekly  category.  Winning  IRE  certifi¬ 
cates  were  Ken  Armstrong  and  Maurice 
Possley,  Chicago  Tribune,  in  the  large  news¬ 
paper  category;  Russell  Carollo,  Dayton 
(Ohio)  Daily  News,  in  the  medium  newspaper 
category;  and  Christopher  Mele  and  Oliver 
Mackson,  The  Times  Herald-Record, 
Middletown,  N.Y,  in  the  small  newspaper 
category  (under  100,000). 

IRE  also  honored  the  San  Francisco  Bay 
Guardian  with  a  Freedom  of  Information 
Award  for  efforts  made  by  Publisher  Bruce  B. 
Brugmann  and  his  staff  in  pushing  for  a  ballot 
measure  to  improve  access  to  public  records. 

www.edjtorandpublisher.com 


Don  Baker,  52,  reporter  for  The  Deseret 
News  in  Salt  Lake  City,  died  March  19.  Baker, 
who  delighted  in  exposing  government  corrup¬ 
tion,  spent  27  years  as  a  reporter  for  the 
Standard- Examiner  in  Ogden,  Utah.  In  1991, 
he  worked  to  get  the  Utah  Legislature  to  adopt 
the  Government  Records  Access  and  Manage¬ 
ment  Act,  which  opened  many  government 
records  to  the  public.  Baker  joined  The  Deseret 
News  in  1997,  where  he  was  also  the  paper’s 
designated  curling  specialist  for  the  2002 
Winter  Games.  Baker  received  numerous 
awards  for  his  reporting,  including  the  1993 
Clifford  P.  Cheney  Service  to  Journalism 
Award,  the  top  honor  presented  by  the  Utah 
Society  of  Professional  Journalists. 

Richard  Charnock.  69,  veteran  reporter 
and  editor  for  United  Press  International,  died 
March  14.  During  his  32-year  career  with 
UPI,  Charnock  headed  bureaus  in  Montana, 
Idaho,  and  Arizona.  While  at  the  wire  service, 
he  covered  earthquakes  in  Yellowstone  Na¬ 
tional  Park,  the  1964  Republican  national  con¬ 
vention,  and  the  death  of  Ernest  Hemingway, 
who  shot  himself  in  Idaho  in  1961.  Charnock 
became  the  UPI  bureau  chief  in  Phoenix  in 
1979,  but  left  the  company  when  it  closed  the 
bureau  in  1985.  He  then  served  as  a  copy  edi¬ 


tor  and  assistant  state  editor  for  The  Arizona 
Republic  in  Phoenix.  He  retired  in  1992. 

J.  Russell  King.  45,  a  deputy  news  editor 
at  The  New  York  Times,  died  March  18  of 
AIDS-related  pneumonia.  King,  who  taught 
high  school  for  a  year  before  becoming  a 
journalist,  worked  briefly  at  The  Wichita 
(Kan.)  Eagle  and  The  Miami  Herald  prior  to 
joining  the  Times  as  a  copy  editor  in  1982. 
His  graceful  command  of  the  language  land¬ 
ed  him  on  the  Times  news  desk,  where  for  the 
last  decade  he  refined  the  content  and  style  of 
major  stories  and  headlines,  and  often  laid  out 
Page  One  in  consultation  with  the  top  editors. 
King  was  a  member  of  the  National  Lesbian 
and  Gay  Journalists  Association,  and  served 
as  a  mentor  for  many  new  staff  members. 
King,  one  of  the  Times  crew  that  spent  its 
New  Year’s  Eve  dutifully  preparing  the  next 
day’s  paper,  began  a  tradition  of  wearing  for¬ 
mal  attire  to  work  for  that  shift. 

Pledger  L.  “Goldie”  Wattenbarger,  74, 

editor  and  publisher  of  the  Cleveland  (Tenn.) 
Daily  Banner,  died  March  23  of  cancer. 
Wattenbarger  joined  the  Daily  Banner  in 
1948,  and  spent  the  next  52  years  working  at 
the  paper  he  loved.  He  began  in  the  circula¬ 
tion  and  advertising  departments,  and  in  1973 
was  named  the  Banner's  editor  and  publisher. 
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SportsHuddle  preps  newspapers 
to  take  on  high- school  sports 

COMPANY  SIGNS  ON  TO  REMAKE  SCRIPPS’  ONLINE  SPORTS  COVERAGE  BY  JASON  WILLIAMS 
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The  [Faith  Christian] 

Eagles  edged  the 
defending  state  cham¬ 
pions  [Colorado  Aca¬ 
demy]  1-0  in  overtime 
when  freshman  striker  Lauren 
Houguta  scored  45  seconds  into  the 
extra  session.” 

It’s  possible  that  Lauren’s  game¬ 
winning  goal  might  get  lost  in  the 
sports-editor  shuffle,  replaced  by 
news  of  the  latest  Rockies  trade  or 
Avalanche  win,  and  may  never 
appear  in  the  print  edition  of  the 
Denver  Rocky  Mountain  News,  but 
friends  and  family  can  still  read  all 
about  it  on  RockyPreps,  the  high- 
school  sports  section  on  the  News' 

Web  site  (http://www.insidedenver 
.com/rocky preps),  produced  in  part¬ 
nership  with  SportsHuddle.com. 

“What  SportsHuddle  is  all  about  is  cele¬ 
brating  the  high-school  sports  experience  of 
all  100%  of  kids  that  are  out  there.  So  that 
their  parents  and  grandparents,  friends  and 
family,  can  all  follow  along  the  success  of  the 
kids.”  said  Matt  Coen,  president  and  founder 
of  SportsHuddle.com. 

Shane  Fitzgerald,  high-school  sports  editor 
for  the  Rocky  Mountain  News,  couldn’t  be 
happier  with  what  SportsHuddle.com  has 
brought  to  the  News'  Web  site,  and 
credits  the  company  for  increasing  the 
page  views  of  the  online  newspaper  at 
least  threefold. 

"This  is  a  really  good  local  vehicle 
that  you  just  can’t  get  on  ESPN.com, 
or  CNN,  or  anything  like  that,  and  it’s 
something  unique  to  the  industry,” 
Fitzgerald  said.  “It’s  especially  benefi¬ 
cial  to  the  smaller  schools,  the  Division 
Il-type  [colleges]  ...  that  don’t  have 
big  budgets  to  go  scouting  around.  I 
know  that  they’ve  got  our  site  book- 
marked  to  keep  up  with  kids.” 

Coen  said  SportsHuddle.com  is 
about  helping  newspapers  create 
dynamic  local  content  to  allow  them 


to  retain  control  of  a  market  that  they  have 
traditionally  dominated. 

“The  vast  majority  of  newspapers  have 
been  unable  to  move  statistical  information 
—  box  scores,  leader  boards,  standings,  infor¬ 
mation  of  that  nature  —  to  the  Internet  even 
in  a  flat  format  and  what  SportsHuddle  allows 
you  to  do,  and  in  a  very  dynamic  fashion,  is 
create  a  page  for  every  school,  every  team, 
and  even  every  player.  And  it  doesn’t  get  any 
more  local  than  getting  down  to  the  individ¬ 
ual  player  in  your  community,”  said  Coen. 

SportsHuddle.com  recently  inked  a  deal 
with  the  E.W.  Scripps  Co.  to  develop  similar 
pages  for  all  1 8  of  its  newspaper  Web  sites. 

“In  print,  newspapers  have  owned  the  fran¬ 
chise  of  high-school  sports,  and  we  look, 
through  partnerships  with  SportsHuddle,  to 
help  them  translate  that  franchise  online 
where  we  think  the  opportunities  are  even 
greater,”  Coen  said.  “Because  the  Internet  is 
the  right  medium  to  cover  high-school  sports.” 

In  addition,  SportsHuddle.com  provides 
expert  commentary  on  health  and  fitness, 
game  improvement,  college  guides,  a  “com- 
pare-yourself-to-the-pro”  feature,  and  other 
original  content. 

“It’s  a  great  opportunity  for  newspapers  to 


extend  what  they’re 
doing  to  differentiate 
themselves,  but  like 
anything  else  in  a  com¬ 
petitive  space,  it’s 
[also]  blocking  com¬ 
petitors  who  are  look¬ 
ing  to  enter  the  market¬ 
place  and  take  the  fran¬ 
chise  away,”  said  Coen. 

And  competitors  dr> 
exist.  FoxSports.com 
has  a  high-school 
sports  page  that  fol¬ 
lows  high-school  stars 
from  around  the  coun¬ 
try.  Several  Web  start¬ 
ups,  such  iHigh.com, 
YeahSports.com,  and 
MyScore.com,  also 
cover  the  high-school  sports  world,  often 
relying  on  coaches  and  athletic  directors  to 
post  scores  and  stories,  or  to  link  up  their 
schools’  sites. 

YeahSports.com  advertises  itself  as  “a  com¬ 
prehensive  global  online  sports  and  recreation 
community  and  portal,”  and  offers  Web-based 
e-mail,  chat  rooms,  and  message  boards. 

MyScore.com  is  wholly  focused  on  high- 
school  sports  from  “team  sports  to  backyard 
fun,”  it  advertises.  Its  goals:  “Localizing  the 
World  Wide  Web  through  the  high  school’s 
athletic  programs.  Providing  information  that 
recognizes  individual  contributions  to  team 
achievements.  We  hope  to  strengthen  family 
values,  and  build  community  bonds.” 

Like  SportsHuddle.com,  MyScore.com 
allows  the  user  to  track  his/her  favorite  local 
teams,  offering  “complete  coverage,  beyond 
what  is  offered  in  your  local  newspaper,” 
reads  its  mission  statement.  MyScore.com 
relies  mainly  on  coaches  and  local  athletic 
directors  to  input  post-game  statistics. 

A  similar  community  publishing  outfit, 
iHigh.com,  provides  a  school  with  a  free  sports 
Web  site  on  its  network.  iHigh.com  is  part¬ 
nered  with  a  large  sports-marketing  firm  and 
the  National  Federation  of  High  Schools.  ■ 
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‘Investor’s  Business  Daily’ 
gambles  $20M  on  growth 

DAILY  PLACES  BET  AFTER  TRIPLING  CIRCULATION  OVER  DECADE  BY  JOE  NICHOLSON 


William  J.  O’Neil  is  a  news¬ 
paper  owner  who  still 
dreams  big  dreams. 

The  founder,  majority 
owner,  and  chairman  of 
Investor’s  Business  Daily  (IBD)  is  throwing 
$20  million  into  a  multimedia  advertising 
campaign  to  accelerate  the  financial  broad¬ 
sheet’s  already  fast-rising  circulation. 

“The  circulation  has  been  growing  rapidly, 
up  200%  since  1990  from  100,500  to  300,000 
today,”  said  O’Neil,  whose  Los  Angeles- 
based  daily  trails  the  nation’s  foremost  finan¬ 
cial  newspaper,  the  1.8-million-circulation 
Wall  Street  Journal. 

With  an  unprecedented  number  of  Ameri¬ 
cans  running  with  the  bulls  in  the  booming 
stock  market,  the  time  looked  ripe  for  the 
paper  to  set  its  sights  on  new  subscribers. 

“We’re  launching  a  national  ad  campaign 
primarily  to  reach  new  investors  in  the  mar¬ 
ket,”  explained  O’Neil,  whose  plan  includes 
newspaper,  magazine,  broadcast,  and  out¬ 
door  ads.  The  first  newspaper  ad  will  be  a 
full-page,  color  ad  in  The  New  York  Times 
this  month;  O'Neil’s  ad  agency.  Young  & 
Rubicam  San  Francisco,  planned  to  add  two 
or  three  other  national  newspapers. 

Some  of  the  ads  will  emphasize  /BD’s 
exclusive  financial  information  about  compa¬ 
nies  that  is  provided  by  O’Neil’s  research 
firm,  William  O’Neil  -i-  Co.  The  proprietary 
data  illustrate  O'Neil’s  philosophy  that  news¬ 
papers  must  focus  on  offering  a 
superb  and  unique  product  before 
they  think  about  trying  to  market  it. 

Concerning  metropolitan  dailies 
with  fiat  or  ebbing  circulation,  O’Neil 
said,  “The  key  to  success  is  dramati¬ 
cally  improving  your  product.  If  the 
product  is  the  same  product  as  five  or 
10  years  ago,  no  amount  of  marketing 
is  going  to  enable  you  to  grow  your 
circulation.” 

Publishers  of  ailing  metro  dailies 
can’t  succeed  with  newspapers  that 
look  like  other  papers  and  offer  similar 
information,  said  O’Neil.  “They  have 
to  do  something  different,  something 


that  really  helps  people.”  explained  the  IBD 
founder,  who  built  his  paper  using  understand¬ 
ing  he  had  developed  as  a  stockbroker  and 
researcher.  “The  reason  we’re  growing  is  that  a 
lot  of  people  have  made  an  awful  lot  of  money 


Newspapers’ 
destiny  is  in  their 
own  hands. 

—  William  J.  O’Neil 


following  the  informa¬ 
tion  in  the  paper.” 

Referring  to  many 
metro  dailies,  he  said, 
“If  you  look  at  most 
newspapers,  the  front 
pages  look  exactly  the 
same,  and  they  are 
covering  the  same 
news  items,  and  they  are  not  distinguishing 
themselves  by  doing  something  different.” 

His  own  paper,  O’Neil  crowed,  provides  “10 
pages  of  Internet  and  high-tech  coverage  every 
week,  which  we  believe  is  more  than  any  other 
newspaper.  . . .  We’re  just  something  complete¬ 
ly  different  from  all  the  other  newspapers.” 

O’Neil  also  disparages  dailies  that  “keep 


afloat”  with  free  samples  and  short-term  sub- 
seriptions.  “We  have  no  freebies,  no  half- 
price  subscriptions,  and  we  don’t  give  a  lot  of 
13-week  subscriptions,  which  turn  over  a  lot,” 
said  O’Neil,  who  said  that  nearly  90%  of  his 
subscribers  pay  a  full  $197  annual  subscrip¬ 
tion  fee.  “If  they  don’t  get  their  paper,  they 
call  up  and  they’re  screaming,”  he  said.  “I 
don’t  think  that  happens  at  most  papers.” 

Publishers  with  ailing  circulation  should 
not  become  discouraged,  said  O’Neil.  “News¬ 
papers’  destiny  is  in  their  own  hands,”  he 
declared.  “There  will  always  be  a  need  for 
newspapers,  just  as  there  is  a  need  for  radio. 
TV  didn’t  dislodge  all  movies.” 

Despite  dramatic  circulation  growth,  O’Neil 
conceded  he  hasn’t  reached  the  Promised  Land. 
He  guessed  that  ads  make  up  35%  to  40%  of 
the  paper,  a  percentage  he  hopes  to  boost  to 
50%.  Asked  whether  he  makes  a  profit,  O’Neil 
said,  “It  depends  on  how  you  want  to  measure 
it.  It’s  a  heavy  cash-flow  business,  and  we 
know  how  to  invest,  so  we  do  very  well.” 

The  success  of  O’Neil’s  $20-million  adver¬ 
tising  investment  largely  depends  on  his  bet 
that  stocks  will  continue  rising,  prompting 
more  Americans  to  turn  to  stock  picking. 

As  to  whether  or  not  he  expects  the  record- 
breaking  bulls  to  keep  charging  for  a  few 
more  years,  O’Neil  said,  “Over  the  next  three 
to  five  years,  yes,  it  will  be  very  constructive 
because  you’re  in  the  midst  of  a  high-tech 
boom  that  isn’t  going  to  quit.”H 


O’Neil  calls  l.A.  Times’  sale  ‘sad’ 


William  J.  O’Neil,  who  runs 
Investor's  Business  Daily  from 
a  Los  Angeles  headquarters, 
was  disappointed  by  the  sale  of  the  Los 
Angeles  Times. 

“It’s  sad  to  see  a  local  powerhouse  being 
bought  out,  but  that’s  the  way  the  business 
world  works,”  said  O’Neil.  “You  have  a 
family  involved,  and  they  were  looking  out 
for  themselves  in  the  long  run.  ...  I  think 
they  were  making  tax  decisions  and  a  lot  of 
other  things.” 


O’Neil  declined  comment  on  the  tenure 
of  Times  Mirror  Co.  Chairman  and  CEO 
Mark  H.  Willes  and  the  L.A.  Times’  much- 
criticized  profit-splitting  deal  with  Los 
Angeles’  Staples  Center. 

But  he  emphasized  that  IBD  maintains 
“a  total  separation”  between  editorial  and 
commercial  departments.  “The  business 
end  has  nothing  to  do  with  the  editorial. 
The  writers  write  what  they  want  to  write,” 
said  O’Neil,  who  does  not  normally  attend 
editorial  meetings.  —  Joe  Nicholson 
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to  ft6  NewspapBf  Indusliv _ 


The  NP-99  is  s 

no  pack  blanket  designed 

for  use  on  all  newspaper 
presses,  especially  older 

vintage  Goss  Metros, 

Metroliners,  Urbanites 
and  Community  presses 
where  controlled  feed 
is  required.  This  no 

pack  blanket  with  its 

revolutionary  new 

compressible  layer  will 

compensate  for  blanket 
overfeeds.  It  features 

exceUent  release  char¬ 
acteristics  and  provides 

unmatched  durability 
for  long  runs  between 
blanket  changes.  It  features 
a  uniform  unique  construe- 

tion,  with  a  closed  nncroceU 
compressible  layer,  as  well 

asahightensae.smash 

resistant  backup- 


Features  &  Benefits: 

■  Consistent  gauge  control 

■  Ground  Surface  for 
Optimum  Ink  Transfer 

■  Excellent  solid  coverage/ 

dot  reproduction 

■  No  Overfeed 

■  Smash  resistant/ 

High  tensile  backing 

■  Easy  installation  and 

wash-up  (100%  clean 

surface) 

■  Loiter  blanket  life 
Consistent,  SuperiOT 

Quality  Guaranteed 

Call  800-446-8240 

For  A  No  Obligation 

Trial  Offer. 

Fax;  757-486-5689 
E-Mail;  gd@d-y-c.com 

Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd. 
Teaneck,NJ  07666 


dyc  Supply  Co, 


Please  visit  our  Booth  #85 
at  America  East 


Behind  the  ad  agency  door: 

How  ‘IBD’  campaign  was  created 

YOUNG  &  RUBICAM  GOES  LONG  WITH  COPY  —  A  NOD  TO  OGILVY  BY  JOE  NICHOLSON 

The  ad’s  tag  line  shows  the 
banner  of  IBD  and  adds, 
k  “Don't  read  it.  Use  it.” 

^  IBD  was  picking  up 
2,000  new  subscribers  a 
week  before  the  ad 
campaign  began,  said 
O’Neil,  who  hopes  to 
boost  the  growth.  He 
M  said  18%  of  his  new 
m  subscribers  also  sub¬ 
scribe  to  The  Wall  Street 
Journal,  and  that  his  research 
indicates  about  8%  of  them  drop 
their  Journal  subscriptions  after  they 
become  IBD  readers. 

While  O’Neil  called  the  Journal  a  competi¬ 
tor,  a  Journal  spokesman  vie>ved  the  Wall 
Street  daily  as  in  a  class  of  its  own. 

Richard  Tofel,  the  Journal  spokesman, 
said  its  1.8-million  circulation  has  been 
increasing  and  indicated  he  was  not 
impressed  with  the  tag  line  of  IBD's  new  ad 
campaign;  “I’m  surprised  that  any  publica¬ 
tion  would  use  a  tag  line  that  includes  the 
words,  ‘Don’t  read  it.’  We 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 


AUTOMOTIVE 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


I  Fax:(212)536-8800 
“  Phone:1-888-825-9149 


NEWSPAPERS  FOR  SALE 


WE’LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 

COLUMNS  AVAILABLE 

GRIMMLY  REFLECTING  free  sample 
by  E-mail  from  anne@willapabay.org 
http://www.willapabay.org/-anne 


2000  CUSTOM  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
NY  (516)  379-2797.  Tampa.  FL 
(727)  786-5930,  Fax  (516)  379-3812 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St..  Suite 21 4-7 
Boca  Raton,  FL  33432 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
wvvvv.mediamergers.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003.  Fax  (307)  772-0004 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


I 


VIDEOGAMES 

In  1999,  the  videogame  industry 
out-grossed  movies.  Get  news, 
reviews,  previews,  etc.  Available 
daily,  weekly  from  the  leader 
in  videogame  content  creation. 
Attract  new  readers,  advertisers. 
Perfect  for  entertainment  sections. 
Text  and  graphics  by  E-mail. 
www.dailyradar.com 
(415)  468-4684x473 
content@dailyradar.com 

ENVIRONMENT 

“ENVIRONMENTAL  TRENDS’’ 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 

FEATURES  AVAILABLE 

DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


DR.  DAVE’S  MEDICAL  COLUMN 
Humorous,  informative  medical  column 
written  by  a  physician!  Other  features  by 
top-notch  columnists  available. 

Contact  Bucci  Media  at 
media@uniserve.com  (604)  899-0352 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
51 96  Benito  SL  #  1 1 ,  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc, net 


TOP  SOPHISTICATED  WEEKLY 
35  years  of  successful  publication. 
Owner/publisher/editor  wishes  to  retire 
-  present  age  83.  Located  in  one  of  the 
most  prestigious  cities  in  Caiifornia. 
and  the  entire  world.  (310)  278-7777, 
11am  until  6pm,  Pacific  Coast  Time. 
M.J.S..2391  Century  Hill 
Los  Angeles,  CA  90067 


EXECUTIVE  SEARCH 


FREE  LIST:  For  Sale.  14  Midwest 
weeklies,  includes  three  clusters:  three 
niche  publications. 

John  E.  van  der  Linden,  Broker, 

PO.  Box  275,  Spirit  Lake.  lA  51360. 

(71 2)  336-2805  Fax  (71 2)  336-061 1 


Health  needs  require  sale  of 
SOLID  WEEKLY  NEWSPAPER 
Ideal  opportunity  for  couple  seeking 
independent  journalism  and  quality  of 
life  while  living  and  working  in  rural 
New  England.  Reply  to  Box  01 219. 
Editor  &  Publisher,  1515  Broadway, 
12th  FI,  New  York,  NY  10036. 


LONG-ESTABLISHED  RURAL 
Northern  New  England  paid  weekly. 
$275,000-$300,000  gross.  Real  estate. 
Box  01187,  Editor  &  Publisher 
1515  Broadway.  12th  FI,  NY,  NY  10036 


SMALL  NICHE  PUBLICATION 
in  Hampton  Roads  VA  area  with 
$300,000  revenues.  Perfect  for  mom 
and  pop  or  add-on  to  an  existing 
operation.  Profitable.  Contact  Tom 
Karavakis,  Bolitho  Cribb  &  Associates 
(941)  403-4133  or 
tokis@mindspring.com 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
vwwv.mediamergers.com 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 

“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs. " 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 


NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

PuMication  Brokerage 
a  Appraisals 


We  have  sold 
thousands  of  | 
publishing  companies  i 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


Leader  in  Sale 
of  Community 
Newspapers 


Chock  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dallas.  TX  ■’5223 
\v\\w.rickcnbachermedia.ct)m 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemaiv  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
J  Edgemere  Way  E., 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 
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EQUIPMENT  &  SUPPLIES - 


NEWSPAPERS  FOR  SALE 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
RO.  Box  1691 ,  Cincinnati,  OH  45201 


PUBLICATIONS  FOR  SALE 


FLORIDA  MONTHLY  MAGAZINE 
Very  profitable.  In  dynamic  fast  grow¬ 
ing  area!  Great  opportunity  for  first 
time  buyer.  Owner  will  assist  in  transi¬ 
tion.  $350,000.  engcom@aol.com 


UNIQUE  OPPORTUNITY 
Franchise,  printing,  Web  site  and 
graphics  Rights  for  6  independently 
owned  Pennysaver  Shoppers  Guide 
franchisees  for  sale,  can  operate  as  is 
or  use  your  own  printing  and  graphics 
facility.  Presently  located  in  central 
Alabama  and  north  Florida  Panhandle. 
$300,000  yearly  gross.  Unlimited 
potential.  $450,000,  will  finance  50% 
for  1 0  years  for  qualified  individual. 

Call  1-850-471-1829 
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CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


LARGE  GROUP  OF  1992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

(770)  428-5817,  Fax  (770)  590-7267 

C2  EDITOR  a  PUBLISHER 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  N.H.,  CA91605 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 


COMPLETE,  OPERATIONAL 
PRESS  ROOM 

With  4  Goss  Community  greaser  units. 
Community  folder  &  plate  burners,  etc. 
in  excellent  condition.  Northeast  Oregon 
Rick  Swart  (541)  426-4567 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


FOR  SALE:  8/u  GOSS  COMMUNITY  SC 
2  folders,  upper  former,  forklift  and  roll 
clamp,  2  Count-O-Veyors,  all  new  rollers 
and  blankets,  complete  for  $1 75,000. 

Call  (913)  648-4195 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10“,  22  3/4“, 
22“,21  1/2“,21“ 

•  New  or  Rebuild  Goss  R.T.P.  42“  -I- 
45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1 650  folder  22  3/4“ 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

/  APRIL  3,  2000 


PRESSES 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


PRESSES  FOR  SALE 
Three  units  Goss  Community,  late 
‘60s.  Grease  units.  Run  very  little  Call 
Richard  Sloan  (303)  688-4222,  ext.  30 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc, 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


PosT-ii^/<Jo1~e  Advertising  by 

NoteAdsxom 

NoteAds.com,  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  pnnt  media  advertising. 

•  Authorized  dishibutor  of  3M 

1-877-668-3231  Po«t4t  - 

www.noteads.com  Note 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


3«  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKF.T1NG 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news. com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 
Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Quaiity  Starts 
Ai  Schreibman  1-800-830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1  -888-343-0470  X 1 06 
www.circulationservices.com 


www.edltorandpublisher.com 
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HELP  WANTED 


ACADEMIC 


ADMINISTRATIVE 


ADMINISTRATIVE 


NEWSPAPER  CONSULTANTS 


CRADICK  &  MINIE.  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 


HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
BHS17News@aol.com  407-599-3975 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Sen/ice 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


TRAINING 


INCREASE  SALES 


f  Can  Help  You  Increase  The 
Productivity  of  Your  Sales  Staff 
For  Information  Contact: 
Richard  M.  Tendroch, 

RMT  Enterprises  714-570-2051 
or  E-mail  rmt21nat@earthlink.net 


EUSmiB 

ACADEMIC 


FOOD  SAFETY 

COMMUNICATIONS  SPECIALIST 
Washington  State  University,  in  Renton, 
WA.  Full-time,  admin,  professional. 
Starts  July  1 , 2000 

Responsibilities:  Provide  public  informa¬ 
tion  on  agriculture  and  food  quality  and 
safety. 

Required:  Bachelor’s  degree  in  journal¬ 
ism,  agricultural  or  science  communica¬ 
tions,  food  science,  human  nutrition/ 
dietetics  or  related  biological  science; 
demonstrated  ability  to  effectively 
translate  scientific  information  into  popu¬ 
lar,  non-technical  language;  ability  to  com¬ 
municate  effectively,  in  both  oral  and  writ¬ 
ten  form;  experience  using  word  pro¬ 
cessing,  E-mail  and  World  Wide  Web  com¬ 
puter  software. 

Desired:  Demonstrated  ability  to  work 
effectively  with  the  news  media;  experi¬ 
ence  working  in  or  with  mass  media.  For 
complete  responsibilities,  requirements 
and  desired  qualifications,  see  WWW 
posting  at: 

http://cahenews.wsu.edu/safefood.htm 
Or  contact  Terence  Day. 

Application:  Screening  begins  May  1, 
2000  Send  letter  of  application;  resume; 
names,  address,  phone  numbers  of  three 
references  to  Terence  L.  Day: 

WSU  POB 646244,  Pullman,  WA99164 
Phone:  (509)  335-2806 
Fax:  (509)335-2863  terence@wsu.edu 
EOE/AA/ADA 

www.editorandpublisher.com 


UNC  PEMBROKE 

seeks  full-time  tenure-track  journalism 
faculty  member  to  teach  3  courses,  ad¬ 
vise  campus  paper  and  do  research/ser¬ 
vice.  Start  August  15,  Send  letter,  vita,  3 
references  to: 

University  of  North  Carolina-Pembroke 
Dr.  Randy  Hines,  Mass  Communications  Chair 
UNCP  Box  1510,  Pembroke,  NC  28372 


ADMINISTRATIVE 


GENERAL  MANAGER 
News  West  Publishing  is  searching  for  a 
General  Manager  to  fill  this  newly  cre¬ 
ated  position.  This  division  of  Brehm 
Communications  includes  our  award 
winning  9,000  circulation  daily,  the 
Mohave  Valley  Daily  News,  three  week¬ 
lies,  a  highly  successful  entertainment 
magazine,  two  specialty  publications 
and  the  area’s  number  one  shopper. 
We  are  located  in  Bullhead  City,  Ari¬ 
zona,  just  across  the  Colorado  River 
from  Laughlin,  Nevada.  For  this  chall¬ 
enging  position  you  will  need  a  well- 
rounded  background  of  experience  in 
all  traditional  newspaper  departments, 
however  your  main  strength  must  be 
sales.  As  General  Manager  you'll  be 
responsible,  along  with  the  Publisher, 
for  all  aspects  of  the  operation,  supervis¬ 
ing  the  management  staff  and  continu¬ 
ing  to  grow  the  operation.  News  West 
offers  a  competitive  compensation  and 
benefits  package.  Qualified  applicants 
should  forward  your  letter  of  interest, 
resume  and  salary  requirements  to: 

Chuck  Rathbun,  publisher 
News  West  Publishing 
RO,  Box  21 209 
Bullhead  City,  AZ  86442 


PUBLISHER  -  Community-centered 
NW  daily  and  Sunday  newspaper 
(15,000  circulation),  a  key  player  in  a 
culturally  lich  and  strong  economic 
area,  seeks  a  college-degreed  senior 
executive  (minimum  of  10  years)  to 
assume  hands-on  journalistic  and 
operational  leadership.  Ideal  candi¬ 
dates  will  demonstrate  creative  and 
bottom-line  business  skills  honed  in 
diverse  newspaper  environments,  en¬ 
joy  participation  in  community  activ¬ 
ities  and  find  this  opportunity  both 
Challenging  and  satisfying. 

Contact:  Alice  Andrus 
K.S.  Frary  &  Associates 
candrus@world.std.com 
(617)  437-9324 


ADVERTISERS 

For  space/material 
deadlines  call 
Hazel  Preuss  at 
888.825.9149 

Details  at 

www.editorandpiiblisher.coni 
(click  classifieds) 


PUBLISHER/GENERAL  MANGER 
Entrepreneurial  publisher  needed  for 
start-up  daily  in  a  metro  area  in  South¬ 
east.  Experience  desired  running  a 
daily  in  the  40-50,000  circ.  range.  As  a 
member  of  the  start-up  team,  you  will 
be  a  key  part  of  selling  investors  and 
creating  a  business  from  scratch.  You 
will  then  be  running  the  business  end 
(but  have  no  responsibilities  for  edit¬ 
orial  product).  Key  traits:  creative, 
smart,  strong  leader,  very  open  to 
change  and  new  ways  of  doing  things. 
Ownership  stake  will  be  offered  to  right 
person.  Send  E-mail  to: 

David@McElroy.net 


PUBLISHER/GENERAL  MANAGER: 
Incredible  adventure  for  entrepreneurs 
and  Advertising  Directors.  Bigfoot 
Media,  publisher  of  the  Berkeley  Daily 
Planet,  is  looking  for  additional  leaders 
to  build  teams  at  small,  start-up  Califor¬ 
nia  daily  newspapers.  Hands-on  experi¬ 
ence  required:  sales,  news,  distribution, 
and  leadership.  Competitive  compensa¬ 
tion  plus  stock  options  for  aggressive 
leaders.  Not  for  the  faint-hearted:  strong, 
entrepreneurial  work  ethic  required! 

E-mail:  arnold@berkeleydailyplanet.com 
Orfax  (510)  841-5695 


GENERAL  MANAGER  needed  for  small 
Ohio  daily.  Send  resume  and  salary 
history  to  Box  01221.  Editor  &  Publisher, 
1515  Broadway,  12th  FI,  NY.  NY  10036. 

ADMINISTRATIVE 


ZONE  1  10,000-f  daily  newspaper 
seeks  experienced  marketing  pro  to 
direct  its  operation.  Successful  candi¬ 
date  is  a  current  daily  AD  or  GM. 
Enormous  growth  potential. 

Fax  or  E-mail  resume/salary  history  to: 
(860)224-7175  aromanow@yahoo.com 

ADVERTISING 


ASIA  OPPORTUNITY  for  Sales  Director 
with  Asia’s  fastest  growing  suburban 
newspaper  group.  Based  in  Singapore, 
Free  Market  Media  is  looking  for  an 
Advertising  Director  to  join  our  first 
class  International  management  team 
prior  to  IPO.  Our  excellent  package 
includes  travel,  housing,  and  stock 
options.  Step  into  the  most  exciting  and 
dynamic  newspaper  environment  in  the 
world!  Only  true  pioneers  with  excellent 
track  records  and  experience  should 
apply.  E-mail  the  CEO  for  details  at: 
rogerh@singnet.com.sg 

CLASSIFIED  ADVERTISING  DIRECTOR 
BRN  Media  Group  in  Boca  Raton,  FL, 
seeks  a  highly  aggressive  classified 
specialist  with  extensive  experience. 
Strong  management  skills  needed. 
Must  thrive  on  achieving  revenue 
goals.  Excellent  salary  and  benefits. 

Please  fax  resume  to: 

Charlotte  at  (561 )  893-6674 

AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 

ADMINISTRATIVE 


^  Add  Inc 

ADD  INC.,  a  subsidiary  of  Journal  Communications  is  one  of  the  country’s 

largest  printing  and  publishing  companies,  and  is  also  one  of  seven  media 

related  companies  owned  by  Journal  Communications. 

•  Recently  we  have  consolidated  our  classified  departments  into  one  large 
group  and  are  looking  for  an  ideal  candidate  to  manage  one  of  our  groups. 
We  are  searching  for  someone  with  3-5  years  experience  in  classified  man¬ 
agement/sales/promotion  and  have  had  success  building  recruitment, 
automotive  and  real  estate  categories  for  weekly/shopper  publications. 

•  We  are  also  accepting  resumes  for  a  General  Manager  to  successfully 
oversee  the  daily  operations  of  a  weekly  community  shopper.  Personal 
sales  support  experience  is  needed.  The  ability  to  work  with  other  property 
managers  in  the  group  and  promote  cross  sell  and  shared  promotions  and 
activities  is  essential.  The  ability  to  build  a  high  performance  team  by  recruit¬ 
ing,  developing  and  retaining  top  employees  as  well  as  implementing  com¬ 
pany  plans  along  with  profit  planning  for  the  property  are  basic  require¬ 
ments  for  this  position. 

•  A  Senior  Financial  Analyst  is  needed  to  review  P&L’s,  prepare  audit 
schedules,  review  bank  reconciliations,  consolidate  forecasts  for  regional 
sites,  maintain  budgets,  develop  and  maintain  reports  for  management, 
analyze  accounts  payable  invoices  generated  directly  from  the  Corporate 
office  for  regional  sites,  and  maintain  goodwill  and  intangible  schedules. 
The  ability  to  effectively  communicate  with  regional  managers  in  order  to 
create  uniform  procedures  is  crucial.  This  position  does  require  25%  travel. 

•  Add  Inc.,  does  offer  a  competitive  salary  as  well  as  the  following  benefit 
package:  medical  and  dental  insurance,  life  and  AD&D  insurance,  short¬ 
term  disability  insurance,  401  (k)  retirement  program,  pension  plan, 
employee  stock  ownership  option  and  incentive  bonus  program. 

If  you  are  our  ideal  candidate,  please  send  a  cover  letter  and  resume  to: 

Add  Inc. 

Attn:  Doreen  St.  Onge 
600  Industrial  Drive,  Waupaca,  WI  54981 
dstonge@add-inc.com 
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HELP  WANTED 


ADVERTISING 


REAL  ESTATE  MANAGER 
This  position  for  The  Denver  Post,  Col¬ 
orado's  best  newspaper,  will  manage  a 
team  of  professional  newspaper  sales 
employees,  working  to  service  the 
needs  of  our  advertising  customers  in 
building,  rentals  and  real  estate.  The 
Real  Estate  Manager  will  be  responsible 
in  continuing  to  build  relationships  with 
new  and  existing  customers. 

This  position  will  be  responsible  for  meet¬ 
ing  revenue  goals  and  managing  Real 
Estate  Department  budget.  The  right 
candidate  will  have  a  proven  track 
record  of  success  in  real  estate,  rental 
and  builder  advertising.  Minimum  of  five 
years  management  experience  and  five 
years  marketing  sales  experience. 
Experience  within  a  newspaper  or  media 
industry  is  a  plus.  College  degree  pre¬ 
ferred. 

Please  submit  salary  requirements  with 
resume  to  Human  Resource  Department: 

1 560  Broadway,  Denver,  CO  80202 
Or  fax  to  303-820-1 21 4 


CALL  CENTER  MANAGER 
Scripps  Treasure  Coast  Newspapers  is 
looking  for  an  experienced  Call  Center 
Manager.  The  group  includes  3  dailies 
with  a  circulation  of  over  100,000  in 
addition  to  weeklies  and  TMC  pro¬ 
ducts.  This  person  manages  a  staff  of 
23.  We  need  someone  capable  of  the 
following:  Ability  to  manage  multiple 
tasks  at  one  time;  knowledge  of  front 
end  systems;  plan  and  implement  out¬ 
bound  sales  initiatives  and  keep  aban¬ 
doned  calls  to  a  minimum.  In  addition, 
this  person  must  have  the  ability  to 
manage  a  fast-paced  call  center 
operating  out  of  two  offices.  Com¬ 
petitive  salary  and  commissions  along 
with  full  company  benefits. 

Please  mail  or  fax  your  resume  to: 

Morgan  Miller 
The  Stuart  News 
1939  S.  Federal  Highway 
Stuart,  FL  34994 
Fax  (561)  221-4250 

EOE  DFWP 


ASSISTANT  RETAIL  MANAGER 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Newspaper,  is  seeking  a 
hands  on  manager  with  strong  lead¬ 
ership  and  entrepreneurial  skills  to  lead, 
motivate  and  train  the  advertising  staff. 
Previous  management,  budgeting  and 
training  experience  required.  Majors 
Accounts  experience  a  plus.  EOE/Drug 
Free  work  place.  Resume  to: 

Retail  Advertising  Manager 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail,  Sarasota,  FL  34236 


CLASSIFIED  ADVERTISING  MANAGER 
Morris  Communication  Corporation  news¬ 
paper  in  Winter  Haven,  FL  seeks  a  highly 
aggressive  classified  specialist  with 
extensive  experience.  Strong  manage¬ 
ment  skills  needed.  Must  thrive  on  a- 
chieving  revenue  goals.  Excellent  salary 
and  benefits.  Please  fax  resume  to: 

HR  at  (863)  294-2008  or 
E-mail:  lboat@newschief.com 


ADVERTISING 


THE  TENNESSEAN 
METRO  ADVERTISING  MANAGER 
We  are  seeking  a  high-energy,  team- 
oriented  individual  to  develop  and  lead 
a  team  of  retail  account  executives  and 
category  specialists  in  a  highly  com¬ 
petitive  environment.  The  ideal  candi¬ 
date  will  bring  innovative  selling 
strategies  to  an  experienced  team 
resulting  in  market  share  increases, 
active  account  growth,  and  online 
sales.  Must  have  a  minimum  of  3  years 
advertising  management  experience, 
with  the  ability  to  analyze  problems, 
assess  opportunities,  and  implement 
plans  to  achieve  goals.  The  Ten¬ 
nessean  offers  a  competitive  salary 
and  excellent  benefits  package.  Appli¬ 
cants  should  submit  resume  to: 

The  Tennessean 
Human  Resources 
1 1 00  Broadway,  Nashville  TN  37203 

Or  post  your  resume  at 
www.Tennessean.com/jobsource 

ADVERTISING  MANAGER 
The  Sarasota  Herald-Tribune,  the 
largest  newspaper  in  the  Nev/  York 
Times  Regional  Newspaper  Group  and 
the  8th  largest  newspaper  in  Florida, 
seeks  an  experienced  professional  to 
manage  and  direct  the  sales  efforts  of 
its  retail,  national  and  bureau  opera¬ 
tions.  The  qualified  candidate  will 
possess  a  history  of  having  managed 
a  newspaper  advertising  staff  and  be 
skilled  at  training,  developing  motivat¬ 
ing  and  coaching  a  diverse  sales 
force.  A  minimum  of  five-plus  years  in 
newspaper  sales  management  is  a 
must  in  addition  to  a  record  of  prog¬ 
ressive  sales  increases.  We  offer  a 
lucrative  compensation  and  benefits 
package  to  include  an  MBO  Bonus 
Program,  401  (k)  Plan,  Pension,  Stock 
Purchase  Plan  and  a  comprehensive 
major  medical/health  program.  EOE/ 
Drug  Free  Work  Place. 

Only  qualified  candidates  should  sub¬ 
mit  resume  including  salary  history 
and  references  to: 

Advertising  Manager 

Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 

ADVERTISING  DIRECTOR 
Will  manage  staff  and  advertising  sales 
for  15,000  daily,  3,000  weekly  and  a 
government  publication.  Great  place  to 
live  and  work.  Please  send  resume 
and  letter  with  salary  requirements  to: 

Scott  B.  Hunter,  Publisher 
Aiken  Standard 
RO.  Box  456,  Aiken,  SC  29802 


'  CLASSIFIED  ADVERTISING 

DEADLINES 

In-Cohimn  Advertisements 

Tuesday  noon  (EST)  for 
Following  Monday’s  issue 

Classified  Display 

Friday  5pni  (EST)  11  days 
prior  to  publication 

i 


ART/GRAPHICS 


GRAPHIC  ART  DIRECTOR 
The  Standard-Examiner  in  Ogden,  LIT  is 
looking  for  a  talented  graphic  artist  to 
lead  the  newspaper’s  redesign  project. 
This  65,000-circulation  daily  and  Sun¬ 
day  newspaper  located  just  north  of 
Salt  Lake  City  is  installing  a  KBA  Comet 
offset  press  with  heatset  capability  this 
summer  and  switching  to  a  50-inch 
web.  Director  wili  supen/ise  two  graphic 
artists  and  work  closeiy  with  section 
editors  on  page  design.  3-5  years  expe¬ 
rience,  4-year  coilege  degree.  Must 
know  Freehand;  Photoshop  and  QuarkX¬ 
Press.  Salary;  Low  40s.  Send  resume 
and  work  samples  to; 

Managing  Editor  Ron  Thornburg 
RO.  Box  951 ,  Ogden,  UT  84402 
By  May  1 


CIRCULATION 


CIRCULATION  DIRECTOR 
Join  the  management  team  of  2  sub¬ 
urban  dailies  in  competitive  market. 
Monday-Saturday.  Combined  circulation 
of  1 6,000  plus  TMC  product. 
Requirements:  Strong  written/verbal 

communication  skills;  ability  to  hire, 
train,  supervise;  prepare  budgets;  de¬ 
velop  goals  to  increase  saies;  good  peo¬ 
ple  skills.  Excellent  benefit  package 
includes  401  (k)  plan,  health/dental  insur¬ 
ance  with  prescription  plan,  paid  vaca¬ 
tions.  Location  offers  excelient  schools 
and  reasonable  housing  costs.  Send  re¬ 
sume  with  salary  history/requirement  to: 

Becky  Ely,  HR  Manager 
RO.  Box  459,  Independence,  MO  64051 
EOE 


CIRCULATION 


CIRCULATION 


CIRCULATION  OPERATIONS  MANAGER 
The  Eastside  Journal,  a  daily  community 
newspaper  in  Bellevue,  Washington,  has 
an  opportunity  for  an  experienced  indi¬ 
vidual  to  fill  our  circulation  operations 
manager  position.  We  are  looking  for  an 
energetic  person  who  has  at  least  five 
years  experience  in  circulation  man¬ 
agement  who  can  effectively  manage 
the  daily  operations  of  the  department 
and  lead  our  staff  with  a  supportive  and 
motivating  attitude.  We  offer  a  compre¬ 
hensive  benefits  package  and  com¬ 
pensation  plan.  Please  send  your  cover 
letter  and  resume  to: 

Eastside  Journal 
RO.  Box  901 30 
Bellevue,  WA  98009-9230, 

Attn:  HR-ER 

Or  E-mail  us  at  hr@eastsidejournal.com 


LOOKING  FOR  A  District  Sales  Man¬ 
ager  to  work  in  the  Sunshine  of  the 
Fiorida  Keys.  We  are  seeking  an  indi¬ 
vidual  with  a  strong  marketing  back¬ 
ground,  both  home  delivery  and  single 
copy  management  experience.  This 
individual  must  manage  independent 
newspaper  carriers  and  agents.  We 
have  a  fast  paced  environment,  the 
candidate  should  be  a  self-starter  and 
have  the  ability  to  analyze  markets  and 
to  create  and  execute  sales  plans  to 
drive  new  business.  They  must  also 
possess  computer  skills,  organiza¬ 
tional  and  customer  service  skilis. 
Knowledge  of  Microsoft,  Word,  Excel 
required.  Send  resume  to: 

Florida  Keys 

5800  Overseas  Highway,  Suite  35-143 
Marathon,  FL  33050 


CIRCULATION 


HOME  DELIVERY  MANAGER 


The  New  York  Times,  a  leader  in  the  newspaper  industry,  currently  has  j 
an  outstanding  opportunity  for  a  Home  Delivery  Manager  in  the  New 
York  metropolitan  area.  This  position  is  responsible  for  developing, 
managing  and  motivating  a  home  delivery  field  staff. 

The  ideal  candidate  must  have  strong  management  and  leadership 
capabilities  with  demonstrated  success  in  identifying  and  developing  suc¬ 
cessful  strategies  for  improving  service  to  home  delivery  subscribers.  An 
ability  to  work  in  a  team  spirited  and  collaborative  environment  is 
needed. 

College  degree  plus  a  minimum  of  five  years  circulation  management 
experience  preferred.  Must  be  PC  proficient,  and  able  to  use  Microsoft 
applications. 

For  consideration,  please  E-mail  or  fax  your  resume  including  salary 
requirements  to: 


hrresume  @  nytimes.com 
The  New  York  Times 
Expect  the  World  www.nytimes.com 
Fax:  (212)  556-4011 
Equal  Opportunity  Employer 


! 
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HELP  WANTED 


CIRCULATION 


THE  GREENSBORO  NEWS  &  RECORD 
a  100,000  daily  serving  11  counties  in 
central  North  Carolina,  seeks  a  Single 
Copy  Brand  Manager  to  lead  an  out¬ 
standing  sales  team  and  to  develop  a 
marketing  strategy  that  strengthens  our 
relationships  with  area  grocery  and  con¬ 
venience  store  chains  and  hotels. 
We’re  looking  for  a  key  circulation  team 
leader  with  3-5  years  of  marketing/ 
promotions  experience  and  a  strong 
sales  background  to  better  place  and 
position  our  daily  newspaper  and  vari¬ 
ous  niche  print  products.  Knowledge  of 
retail  a  plus,  supervisory  experience 
preferred.  To  apply,  send  resume,  cover 
letter  and  salary  expectations  to: 

Ed  Williams,  Recruitment  Coordinator 
Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 
Or  E-mail:  ewilliams@news-record.com 


TAKE  YOUR  NEXT  CAREER  STEP 
Anderson,  Randles  &  Associates  is  con¬ 
ducting  searches  for  clients  in  Pen¬ 
nsylvania  (Home  Delivery  Manager), 
South  Dakota  (Circulation  Director)  and 
Virginia  (Circulation  Director).  Each  of 
these  situations  would  be  an  excellent 
opportunity  for  an  aggressive,  career- 
minded  and  sales-oriented  Circulation 
Zone  Manager  or  District  Manager.  If 
you'd  like  to  be  considered  for  one  of 
these  positions,  or  for  something  else  in 
the  future,  we’d  love  to  hear  from  you. 
Fax  your  resume  to  Ron  Anderson: 

(71 6)  248-9551 ,  Or  call  (71 6)  248-5385 
For  additional  information,  visit  our 
website  at  www.andersonrandles.com 


CIRCULATION  GENERAL  MANAGER 
The  Nation’s  #1  Newspaper  has  an 
immediate  opening  for  an  outstanding 
leader  with  the  ability  to  manage  and 
direct  an  experienced  team  in  our 
Dallas,  Texas  circulation  office.  The 
ideal  candidate  will  possess  excellent 
verbal  and  written  communications 
skills,  have  a  proven  track  record  in 
developing,  guiding  and  selecting  staff 
with  the  ability  to  foster  teamwork  to 
successfully  complete  projects,  a 
strong  knowledge  of  budgeting  and 
monitoring  revenue,  sales  and  expense 
performance  and  have  superior  ana¬ 
lytical  ability.  A  minimum  of  five  years 
managerial  experience  is  essential 
along  with  knowledge  of  systems  and 
PC’s.  USA  TODAY,  a  Gannett  company, 
offers  a  competitive  salary  along  with 
excellent  benefits.  If  you  are  interested 
in  a  challenging  career,  please  send 
your  resume  with  salary  history  to: 

Brad  Jones 
USA TODAY 
1 000  Wilson  Boulevard 
Arlington,  VA  22229 
(703)  247-3185  (fax) 
bjones@usatoday.com  (e-mail) 

To  learn  more  about  the  USA  TODAY 
brand,  visit  our  website  at: 
wwrw.usatoday.com 
We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workplace 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
An  80,000  circulation  daily  in  growing 
Southeast  Georgia,  is  seeking  an  expe¬ 
rienced  individual  who  possess  8-i- 
years  of  circulation  management  in  a 
daily  with  the  ability  to  plan,  develop  and 
implements  new  programs  and  ideas  to 
promote  and  increase  circulation  and 
maximize  revenue,  be  a  team  player, 
and  strong  customer  service  focus.  This 
person  must  have  a  strong  sales  and 
marketing  background,  excellent  com¬ 
munication  skills  and  be  able  to  train 
and  motivate  others.  Send  resume  with 
salary  history  to: 

Debra  Miller,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA31401 


CIRCULATION  DIRECTOR 
The  Worcester  Telegram  &  Gazette,  a 
New  York  Times  Company  newspaper 
in  Massachusetts,  is  interviewing  for 
the  position  of  Circulation  Director. 
This  position  is  now  open  and  will  be 
filled  without  delay. 

We  seek  candidates  with  a  strong 
background  and  interest  in  retail  sales 
and  marketing  to  grow  our  100,000- 
plus  franchise.  Familiarity  with  ABC 
and  Collier-Jackson  are  pluses.  We 
have  in  place  an  excellent  field  delivery 
organization,  and  we  want  to  comple¬ 
ment  that  with  a  stronger  sales 
emphasis. 

We  offer  excellent  salary  and  bonus, 
plus  a  generous  401  (k),  medical, 
dental,  LTD,  etc.  Please  send  your  cre¬ 
dentials  today  to: 

Bruce  S.  Bennett,  Publisher 
Worcester  Telegram  &  Gazette 
20  Franklin  Street,  Worcester,  MA  01 61 5 
Or  BBennett@telegram.com 
for  immediate  response 


CIRCULATION  DIRECTOR 
The  Evening  Sun  in  Hanover,  PA  is  a 
21,000  circulation  7-day  newspaper 
and  28,000  TMC  in  need  of  an  experi¬ 
enced  and  energetic  leader  for  its 
Circulation  department.  The  successful 
candidate  will  be  promotion-minded, 
strong  on  communication  skills,  and 
able  to  develop  a  young  and  de¬ 
dicated  staff.  The  director  will  be  a  full 
department  head  and  will  help  man¬ 
age  overall  newspaper  operations, 
function  in  strategic  planning,  study 
pricing,  and  work  with  marketing  and 
event  management.  We  are  searching 
for  a  strong  leader  who  can  train,  lead, 
and  still  keep  their  eye  on  the  num¬ 
bers.  The  Evening  Sun  also  has  a 
nationally  recognized  NIE  program, 
which  will  fall  under  the  circulation 
director’s  responsibility.  Competitive 
base  and  excellent  MBO  program. 
There  are  excellent  career  opportunities 
for  achievers  at  MediaNews  Group 
newspapers.  Please  send  resume  in¬ 
cluding  salary  history  to: 

Don  Young 

York  Newspaper  Company 
1 891  Loucks  Road,  York,  PA  1 7404 


CIRCULATION 


JOURNAL  GAZETTE 
CIRCULATION  MANAGER 
Fort  Wayne  Newspapers,  a  northeast 
Indiana  dally  newspaper.  Is  seeking  a 
Circulation  Manager  for  The  Journal 
Gazette,  a  7-day  AM  newspaper. 
Duties  include  developing  and  execut¬ 
ing  marketing  plan  to  achieve 
budgeted  circulation  goals,  contribut¬ 
ing  to  employee  development  ana 
performance  through  recruitment  and 
supervision,  managing  expenses  to 
attain  budgeted  levels  while  attaining 
objectives  and  maintaining  proper  con¬ 
trols  and  providing  effective  distribu¬ 
tion  of  newspapers  and  consistent 
high  quality  delivery  to  readers. 

The  successful  candidate  will  have 
leadership  skills,  long-term  and  short¬ 
term  planning  ability,  and  supervision 
experience.  Must  possess  understand¬ 
ing  of  legal  aspects  of  managing  con¬ 
tractual  relationships,  strong  written 
and  verbal  communications  skills  and 
spreadsheet  and  database  knowledge. 
Three  years  management  in  circulation 
or  related  field.  Degree  in  Marketing  or 
Business  preferred  but  not  required. 
Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume  includ¬ 
ing  salary  history  to: 

Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
Fax:  (219)461-8517 
Equal  Opportunity  Employer 


HOME  DELIVERY/ 

CARRIER  RECRUITMENT 
If  you’re  looking  to  join  a  fast-paced, 
energized  organization  with  opportunity 
and  challenge,  the  Denver  Rocky  Moun¬ 
tain  News  is  looking  for  you.  Due  to 
rapid  growth,  we  re  looking  for  Home 
Delivery  professionals  to  handle  lead¬ 
ership  roles.  Current  openings  include 
Carrier  Recruitment  Manager  and  Dis¬ 
trict  Managers.  We  offer  a  competitive 
compensation  and  benefits  program. 
Call  now  for  more  information;  Chuck 
Serracino.  Circulation  Training  Manger: 

(303)  892-2534 

Or  fax  resumes  to  (303)  892-2607 


ASIA  OPPORTUNITY  for  Circulation  and 
Marketing  Director  with  Asia's  fastest 
growing  newspaper  group.  Free  Market 
Media  is  looking  for  a  Circulation 
Director  to  join  our  first  class  Interna¬ 
tional  management  team  in  Singapore 
prior  to  IPO.  Our  package  includes 
travel,  housing,  and  stock  options. 
Step  into  the  most  exciting  and 
dynamic  newspaper  environment  in  the 
world!  Only  true  pioneers  with  excellent 
track  records  and  experience  should 
apply.  E-mail  the  CEO  for  details  at: 
rogerh@singnet.com. sg 


CIRCULATION  DIRECTOR, 
20,000  daily,  7  days./week,  Mon-Fri 
PM,  Sat-Sun  AM.  Resumes  to: 

Publisher,  Record-Courier, 

126  N.  Chestnut  Street,  Ravenna,  OH  44266 

EDITOR  &  PUBLISHER 


CIRCULATION 


THE  DAILY  DEAL,  America  s  Newspa¬ 
per  for  Business  Dealmakers,  is  expan¬ 
ding  distribution  throughout  New  York, 
New  Jersey  and  Connecticut.  We  are 
seeking  an  experienced  Circulation 
Manager  based  in  the  tri-state  area. 
Responsibilities  include  daily  contact 
with  distributors  to  ensure  the  highest 
level  of  service,  expand  delivery  areas, 
work  closely  with  our  printer  and  haulers 
and  respond  to  subscriber  inquiries. 
The  candidate  must  have  a  minimum  of 
five  years  circulation  experience,  a  pro¬ 
ven  track  record  of  success  and  expe¬ 
rience  in  office  delivery.  Candidate  must 
have  a  car.  Position  will  include  early 
morning  visits  to  distributors  as  needed. 
Very  competitive  salary  and  benefits 
package  available.  Please  send  cover  let¬ 
ter,  resume  and  salary  requirements  to: 

Alan  Ratal,  The  Daily  Deal 
1 05  Madison  Avenue,  6th  floor 
New  York,  NY  1001 6 
Fax  at  (21 2)  545-8442 
Or  E-mail:  arafal@thedailydeal.com 


COMMUNICATIONS 


DIRECTOR  OF  ALUMNI 
COMMUNICATION 

The  Stanford  University  Alumni  Asso¬ 
ciation  (SAA)  seeks  a  proven  pro¬ 
fessional  to  oversee  alumni  communi¬ 
cation,  including  the  Stanford  maga¬ 
zine,  online  services  and  programs 
and  other  forms  of  contact  with  post¬ 
graduates.  Reporting  to  the  SAA  Pres¬ 
ident,  you  will  work  closely  with  both 
the  Office  of  University  Communication 
and  the  alumni  and  communications 
officers  of  the  Stanford  schools.  This 
opportunity  offers  the  potential  to 
assume  expanded  responsibilities  as  a 
senior  officer  within  the  organization. 
To  qualify,  you  must  be  an  effective 
speaker  with  significant  strategic, 
editorial  and  managerial  experience 
with  with  print  publications,  a  working 
knowledge  of  electronic  media  and  the 
capacity  to  oversee  marketing,  pub¬ 
lishing,  design,  circulation,  budgeting 
and  advertising  functions.  Candidates 
should  also  have  familiarity  with  the 
academy,  knowledge  of  alumni  rela¬ 
tions  and  a  history  of  volunteer  service 
and  leadership. 

Please  send  resume  and  cover  letter 
to  Christine  Yelda,  human  resources, 
Req#  J000684,  Bowman  Alumni 
House,  Stanford,  CA  94305-4005 
or  E-mail  us  at: 

resumes@resumix.stanford.edu 
For  information  on  this  and  other  posi¬ 
tions,  see  us  on  the  web  at: 
http://jobs.stanford.edu  AA/EOE 
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HELP  WANTED 


_ EDITORIAL _ 

25,000  AWARD-WINNING  Midwest 
daily  seeks  highly  motivated  city  editor 
with  lots  of  energy,  strong  editing  and 
planning  skills,  and  a  nose  for  news. 
Competitive  salary  Resumes  to: 

Managing  Editor  Dan  McCaleb 
Kokomo  Tribune 

300  N.  Union  Street,  Kokomo,  IN  46904 
Or  E-mail:  dmccalebOktonline.com 

ASIA  OPPORTUNITY  for  Managing 
Editor  with  Asia's  fastest  growing  sub¬ 
urban  newspaper  group.  Based  in 
Singapore,  Free  Market  Media  is  look¬ 
ing  for  a  Managing  Editor  to  join  our 
first  class  International  management 
team  prior  IPO.  Our  excellent  package 
includes  travel,  housing,  and  stock 
options.  Step  into  the  most  exciting  and 
dynamic  newspaper  environment  in  the 
world!  Only  true  pioneers  with  excellent 
track  records  and  experience  should 
apply.  E-mail  the  CEO  for  details  at: 
rogerh@singnet.com. sg 

AWARD-WINNING  New  England  AM 
daily  and  Sunday  looking  for  business 
editor  and  a  metro  editor.  Require  edit¬ 
ing,  communication  and  organizational 
skills  and  know-how  to  develop  strong 
enterprise.  We  cover  historical  Litchfield 
County  and  are  close  to  Boston  and 
New  York.  Mail  or  fax  samples  to  Bob 
Veillette,  ME,  Republican-American,  389 
Meadow  Street,  Waterbury,  CT  06722. 

Fax:  (203)  596-9277 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
The  Gainesville  Sun,  a  60,000  circulation 
New  York  Times  regional  daily,  seeks  an 
accomplished  journalist  to  steer  daily 
news  coverage  in  a  vibrant  college  town. 
Ideal  candidate  is  as  skilled  at  coaching 
reporters  as  polishing  copy.  At  least 
three  years  hard  news  reporting  and  one 
year  of  city-side  editing  experience 
required.  We’re  an  ambitious  paper  that 
strives  for  fine  writing  and  eye-catching 
visuals,  so  humor  and  creativity  are  a 
must.  Mail  letter,  resume  and  samples  of 
your  work  to: 

Matt  Reed,  Metro  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32608 
(352)  374-5093 

E-mail:  reedm@gvillesun.com 

ASSOCIATE  EDITOR  NEEDED 
Uniform  and  linen  industry  association 
seeks  Associate  Editor  in  Hallandale 
office.  Responsibilities:  edit  monthly  4- 
color  magazine;  develop  freelancers; 
coordinate  other  publications.  Must  be 
multi-tasker,  self-starter,  exemplary 
time  management,  editing  skills.  Mini¬ 
mum  2  years'  experience,  B.A.  degree. 
Send  resume; 

Managing  Editor 
Textile  Rental  magazine 
1 130  E.  Hallandale  Beach  Blvd.,  Suite  B 
Hallandale,  FL  33009 
(954)  457-3890  No  phone  calls 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
National  and  regional  acclaim  and 
prizes  have  followed  the  Mobile  (Ala.) 
Register’s  rise  to  become  one  of  the 
most  aggressive  daily  newspapers  in 
the  Southeast.  Now  is  your  chance  to 
join  the  team  in  a  newly  open  position 
on  the  city  desk.  The  100,000-plus 
circulation  Register  -  a  Newhouse  news¬ 
paper  on  Alabama's  beautiful  Gulf 
Coast  -  seeks  an  experienced,  hard¬ 
hitting  journalist  for  the  position. 
Responsibilities  include  story  devel¬ 
opment,  editing  of  daily  copy,  oversee¬ 
ing  enterprise  work,  and  staff  manage¬ 
ment/administrative  duties.  Candidates 
must  display  strong  word  editing  skills 
as  well  as  the  ability  to  lead  in-depth 
projects.  Send  resume,  clips  to: 

Dewey  English,  managing  editor 
RO.  Box  2488, 304  Government  St. 

Mobile,  AL  36652 


AWARD-WINNING  37.000-circulation 
daily  seeks  reporter  with  strong  writ¬ 
ing,  enterprise  and  deadline  abilities 
for  expanding  news  staff.  Experience 
at  a  weekly  or  smaller  daily  is  pre¬ 
ferable.  We’re  located  in  a  region  near 
Vermont,  Saratoga  Springs  and  the 
Adirondack  Mountains  that  is  rich  in 
cultural  and  recreational  activities. 

Send  resume  and  clips  to: 

Bob  Condon,  City  Editor 
The  Post-Star 

RO.  Box  2157,  Glens  Falls,  NY  12801 


COMMUNICATIONS 


COMMUNICATIONS 


COMMUNICATIONS 


Princeton  University  brings 

^  ^  a  welcoming  atmosphere  together 

T7-|*-5  scholastic  excellence,  dating 

back  to  our  founding  in 

A  <  •  11  1746.  Our  Office  of 

*  AC3,QCllllC3,llV  Communications  has  two 

^  senior  level  positions 

1 1  available  to  help  promote  the  University  ani 


^  senior  level  positions 
available  to  help  promote  the  University  and 
its  mission  to  the  public  through  the  media. 


DIRECTOR  OF 
COMMUNICATIONS 

Develop  and  implement  an  overall  communications  plan 
for  the  University  that  includes  internal  communications 
with  faculty,  staff  and  students,  and  external  communi¬ 
cations  through  print,  broadcast  and  electronic  media. 
You  should  have  a  bachelor's  degree,  lO-r  years  experi¬ 
ence  with  the  news  media  and  proven  leadership,  edito¬ 
rial,  communication  and  technical  skills.  Knowledge  of 
Princeton  and/or  a  higher  education  environment  is 
highly  desirable.  Position  is  available  May  1, 2000. 

For  full  consideration,  nominations  and  applications 
should  be  sent  by  April  20, 2000  to:  Robert  K.  Durkee, 
Vice  President  for  Public  Affairs,  Princeton  University, 
221  Nassau  Hall,  Princeton,  NJ  08544. 


MANAGING  EDITOR 
Office  of  Communications 

Serve  primarily  as  editor  of  the  University  weekly 
newspaper,  the  Princeton  Weekly  Bulletin  (PWB). 

You  will  develop  and  edit  news  and  feature  stories 
intended  for  distribution  via  news  releases,  IPWB), 
and  the  Web.  You  should  have  a  bachelor's  degree, 
7-1-  years  of  journalistic  experience  and  solid  editori¬ 
al,  administrative,  interpersonal  and  creative  abili¬ 
ties.  A  broad  understanding  of  academic  and  educa¬ 
tional  issues  is  essential. 

For  full  consideration,  please  submit  resume  and 
writing  samples  by  April  20, 2000  to:  Princeton  i 
University,  Office  of  Human  Resources,  Clio  M 
Hall/607-EDP,  Princeton,  NJ  08544.  M 


Princeton  University 

We  are  an  equal  opportunity  employer 

www.princeton.edu/hr 


_ EDITORIAL 

ASSISTANT 

MANAGING  EDITOR/COPY  DESK 
The  Portland  Press  Herald/Maine  Sun¬ 
day  Telegram  needs  an  energetic 
editor  to  run  its  news  copy  desk  and 
supervise  production  of  the  newspa¬ 
per.  We're  Maine's  biggest  newspa¬ 
per,  located  in  one  of  America’s  most 
liveable  seaport  cities.  If  you’re  a  copy 
editing  pro  experienced  in  pagination 
and  design  and  you  have  a  talent  for 
management,  we’d  like  to  hear  from 
you.  Send  your  resume  to: 

Curt  Hazlett,  Managing  Editor 
The  Portland  Press  Herald/Maine  Sunday 
PO.  Box  1460,  Portland,  ME,  04104 
We  re  a  Seattle  Times  Co.  newspaper 
and  an  equal  opportunity  employer 

BUSINESS  EDITOR 

We're  looking  for  a  business  editor/ 
writer  to  join  our  team.  The  successful 
candidate  will  have  a  strong  reporting 
background  and  understand  the  vital 
nature  of  producing  thorough  business 
coverage  in  a  community  newspaper. 
This  person  will  write  for  cur  weekly 
business  section  as  well  as  daily 
paper,  and  manage  our  business- 
coverage  franchise.  In  addition  to  this 
position,  we’re  accepting  resumes  for 
other  anticipated  openings  in  the 
newsroom.  We’re  a  20,000-circulation 
daily  newspaper  located  in  a  nice  two- 
university  town,  just  35  miles  north  of 
our  sister  newspaper.  The  Dallas  Morn¬ 
ing  News.  We  offer  excellent  benefits 
and  a  career  path  in  the  Belo  Corp. 
Please  send  resume,  clips  and  salary 
requirements  to  Executive  Editor: 

Denton  Record-Chronicle 
314  E.  Hickory,  Denton,  TX  76201 

CITY  EDITOR 

Can  you  energize  a  staff  in  a  com¬ 
petitive  market?  Do  you  want  to  share 
your  knowledge  of  reporting  and  writ¬ 
ing  with  an  eager  staff?  The  Nonwich 
Bulletin,  a  35,000  Gannett  daily  AM  in 
eastern  Connecticut,  seeks  city  editor 
candidates  who  can  do  just  that.  Ideal 
candidates  will  have  three  to  five  years’ 
reporting  experience  and  previous 
management  experience  that  demon¬ 
strates  initiative  and  creativity.  Position 
includes  competitive  salary  and  com¬ 
prehensive  benefits.  We  value  diversity 
and  especially  encourage  those  who 
want  to  make  a  major  contribution  to 
apply.  Contact: 

Managing  Editor  Dennis  Anderson 
Nonivich  Bulletin 

66  Franklin  Street,  Norwich,  CT  06360 
E-mail:  danderson@norwich.gannett.com 
Equal  Opportunity  Employer 

COPY  EDITOR/DESIGNER 
The  Elkhart  Truth,  a  30,000-circulation, 
7-day-a-week  AM  paper  2  hours  east 
of  Chicago  is  looking  for  copy  editor/ 
page  designers.  Daily  experience  pre¬ 
ferred,  weekly  or  college  experience 
may  be  accepted.  Send  cover  letter, 
resume,  work  samples  to: 

Bill  Wilson,  Managing  Editor 
The  Elkhart  Truth 

421  S.  Second  Street,  Elkhart,  IN  46516 
Questions?  (21 9)  296-5810 


www.editorandpublisher.com 
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HELP  WANTED 


EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

CITY  EDITOR 

South  Carolina's  lop  newspaper  in  the 
under-30,000  daily  division,  seeks  a 
dynamic  editor  to  oversee  its  local  cov¬ 
erage.  We  recently  won  26  Press  Asso¬ 
ciation  awards,  including  first  place  in 
general  excellence.  But  we  are  losing 
our  city  editor,  and  we  need  a  person 
who  can  supervise  our  reporting  staff, 
make  copy  sparkle  and  assist  in  story 
ideas. 

We  will  consider  an  experienced  editor 
of  local  copy  or  a  reporter  who  has  subs¬ 
tantial  experience.  Send  resume  and 
clips  to: 

Barbara  Martin,  managing  editor.  The  item 
207  N.  Magnolia  Street,  Sumter,  SC  29150 

CITY  EDITOR 

This  is  a  rare  opportunity  to  join  the 
leadership  team  of  a  family-owned 
20,000-circulation  afternoon  daily  with 
big  ideas.  The  Skagit  Valley  Heralo  is 
based  in  America’s  No.  1  small  city,  an 
hour  north  of  Seattle.  We  added  a  Sun¬ 
day  edition  in  November  and  are  pre¬ 
paring  for  a  new  digital-sawy  building. 
Our  next  city  editor  will  be  an  advocate 
for  readers  and  a  supportive  coach  for 
reporters.  Prior  leadership  experience  is 
a  plus.  Application  deadline  is  April  15. 
Send  a  letter,  resume  with  references 
listed  and  work  samples  to: 

Norm  Lewis,  editor 
Skagit  Valley  Herald 
1000  E.  College  Way 
Mount  Vernon,  WA  98273 
nlewis@skagitvalleyherald.com 


CITY  EDITOR 

We  made  our  reputation  on  local  news. 
You  can  too.  The  Morning  Star  of  Wilm¬ 
ington,  NC  needs  an  editor  with  proven 
performance  record  in  community  jour¬ 
nalism  to  direct  an  energetic  and  tal¬ 
ented  reporting  staff.  If  you  know  and 
love  local  reporting,  and  can  coach, 
teach  and  train  reporters  to  meet  the 
highest  standards,  you'll  thrive  on  this 
challenge.  The  Morning  Star  is  a  New 
York  Times  Company  newspaper,  57,000 
AM,  in  a  rapidly  growing  coastal  region. 
Send  cover  letter,  resume,  work  sam¬ 
ples  and  references  to: 

John  Meyer,  Managing  Editor 
Morning  Star 

PO,  Box  840,  Wilmington,  NC  28402-0840 
www.wilmingtonstar.com 


COPY  EDITOR  -  The  Lexington  Herald- 
Leader,  an  award-winning  125,000 
daily,  160,000  Sunday  newspaper  in  the 
heart  of  Kentucky's  Bluegrass  region, 
has  an  immediate  opening  for  a  copy 
editor  with  a  passion  for  the  language 
and  a  knack  for  writing  bright  headlines. 
Two  years  of  experience  on  a  daily 
newspaper  required;  wire  editing  expe¬ 
rience  is  a  plus.  Our  benefits  include 
medical  and  dental  insurance,  optional 
401  (k)  and  a  competitive  salary.  Send 
cover  letter  and  resume  to: 

Peter  Mathews,  Acting  Copy  Desk  Chief 
Lexington  Herald-Leader 
100  Midland  Avenue 
Lexington,  KY  40508-1999 
Or  pmathews@herald-leader.com 
EOE  M/F 


CITY  HALL  REPORTER 
The  Messenger-Inquirer,  a  34,000  daily 
in  Owensboro,  KY,  is  seeking  a  city 
government  reporter.  We  want  some¬ 
one  who  is  experienced  in  taking  the 
mundane  nature  of  the  beat  and  trans¬ 
forming  it  into  compelling  coverage 
that  tells  the  readers  how  the  business 
of  government  affects  them.  The  ideal 
candidate  will  be  adept  at  source  de¬ 
velopment,  have  a  knowledge  of  bud¬ 
gets  and  is  creative  in  coming  up  with 
story  ideas.  We  are  owned  by  Belo  Cor¬ 
poration  and  are  located  on  the  Ohio 
River  two  hours  from  Louisville  and 
Nashville. 

Please  send  resume,  cover  letter,  and 
newspaper  clips  to: 

SueTrautwein,  Human  Resources  Director 
Messenger-Inquirer 
PO.  Box  1480 

Owensboro,  KY  42302-1480 
Equal  Opportunity  Employer 

LIVELY  DAILY  NEWSROOM  in  north¬ 
ern  Nevada  seeks  experienced 
reporter  for  “cops  and  courts”  and 
investigative  coverage.  Photography 
skills  a  plus.  Send  resume  to  Jackie 
Kaczmarek.  editor.  The  Humboldt  Sun: 

PO.  Box  3000,  Winnemucca,  NV  89445 

Or  email:  editorial@HumboldtSun.com 

EDITORIAL 


COPY  EDITOR/DESIGNER 
The  award-winning  Business  News  de¬ 
partment  has  openings  for  copy  editors/ 
designers.  Candidate  should  have 
strong  layout  and/or  editing  skills, 
excellent  headline-writing  abilities  and 
be  able  to  work  well  under  pressure  in 
an  environment  of  high  standards.  This 
desk  handles  a  variety  of  tasks,  so  flex¬ 
ibility  is  a  plus.  So  is  CCI  pagination  ex- 
peirence.  We  work  a  four-day  week,  with 
the  desk  staffed  every  day  but  Saturday. 
Send  resume  to  Laura  Ehret,  business 
news  copy  chief: 

Dallas  Morning  News 
508  Young  St.,  Dallas,  TX  75265 
E-mail  lehret@dallasnews.com 


THE  DAILY  TIMES 

a  growing  30,000-circulation  daily  on 
Maryland’s  Eastern  Shore  has  an  open¬ 
ing  on  its  News  Desk  for  an  editor  ready 
to  take  charge  and  work  with  the  area’s 
best  news-gathering  staff.  We  are  min¬ 
utes  from  the  beach  in  a  bustling  univer¬ 
sity  town.  Send  resume,  clips  to: 

Greg  Bassett,  Managing  Editor 
The  Daily  Times 

1 1 5  E.  Carroll  Street.  Salisbury,  MD  21 801 
Or  E-mail:  TheDailyTimes@aol.com 


EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 
The  Ashland  Tinres-Gazette,  a  family- 
owned,  independent  newspaper  in  north 
central  Ohio,  is  accepting  resumes  for 
a  copy  editor  position  that  requires 
layout  and  design.  Experience  with 
OuarkXPress  a  plus,  but  not  required. 
Candidates  should  have  a  background 
in  journalism  and  some  experience  with 
working  at  a  daily  newspaper.  Employ¬ 
ment  includes  excellent  benefits,  401  (k) 
and  pension.  Send  resume  to: 

Amy  Ann  Adams,  Managing  Editor 
Ashland  Times-Gazette 
40  East  Second  Street 
Ashland,  OH  44805 

EDITORIAL 

REPORTERS 

Venture  Economics,  the  leading  provider 
of  news  and  data  to  the  private  equity 
industry,  seeks  energetic  Reporters  to 
cover  all  aspects  of  this  burgeoning 
sector  -  from  early  stage  venture  through 
IPO’s  and  buyouts.  Candidates  should 
have  some  journalism  experience;  finan¬ 
cial  background  a  -)-.  Great  benefits  and 
work  environment.  Send  resume,  clips 
and  letter  to: 

GBM,  1 290  6th  Avenue,  36th  Floor 
New  York,  NY  101 04 

EOE  Fax:(212)957-0420 


EDITORIAL 


NewTimes 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits. 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


www.editorandpublisher.com 


EDITOR  a  PUBLISHER  APRIL  3.  2000 


I 


r 


classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  IdixonCg editorandpublisher.com  •mappello@editorandpublisher.com  •hpreuss@editorandpublisher.com  •Phone:  1-888-825-9149 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR:  You  have  your  degree 
and  put  in  a  year  or  two  on  a  weekly  or 
small  daily.  Now  it's  time  to  hone  your 
skills  on  the  copy  desk  of  one  of  the 
best-designed,  best-edited  newspa¬ 
pers  of  its  size  in  the  country.  The 
Spokesman-Review  has  aggressively 
recruited  talented,  experienced  copy 
editors  from  top  newspapers  around 
the  country.  We  were  recently  named 
one  of  the  top  25  newspapers  in  the 
country  by  the  Columbia  Journalism 
Review  and  one  of  five  “newspapers  to 
watch."  Now  we  want  to  build  for  the 
future.  We  are  looking  for  lesser- 
experienced  but  talented  editors  to 
train  under  our  veteran  staff.  Send 
resume  and  clips  of  page  design  and 
headlines  to  Kevin  Graman  at: 

The  Spokesman-Review,  RO.  Box  2160 
Spokane,  WA  9921 0-1 61 5 


COPYEDITOR 

The  North  Jersey  &  Herald  News,  a 
49,000  daily  in  northeastern  New 
Jersey,  has  immediate  openings  for 
experienced,  creative  copy  editors. 
Join  our  fast-paced,  eight-member 
news  desk  that’s  the  perfect  mix  of 
seasoned  veterans  and  creative  young 
guns  working  toward  a  common  goal  - 
producing  a  top-notch  newspaper. 
Layout  and  QuarkXPress  skills  a  must. 
Candidates  from  Zones  1  and  2  pre¬ 
ferred.  Send  your  resume,  references, 
salary  history  and  work  samples  to: 
Kathie  Adams 
Assistant  Managing  Editor 
The  North  Jersey  Herald  &  News 
One  Garret  Mountain  Plaza,  CN  473 
West  Patterson,  NJ  07424-0473 


EDITORIAL 


EDITORIAL 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills  to 
join  a  talented  six-person  editing  team. 
We’re  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headiines,  design  sections  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  knowledge  of 
QuarkXPress  important.  Newport  is  a 
world-class  small  city,  known  for  its 
jazz  festivals,  sailing,  history,  muse¬ 
ums,  Navy  base  and  tourism.  We  are 
proud  of  our  record  of  excellence  serv¬ 
ing  this  community.  You’ll  be  proud  to 
be  part  of  this  staff.  Professional  expe¬ 
rience  a  plus,  but  we  will  consider  a 
new  grad.  Tell  us  about  yourself  and 
send  a  few  samples  of  your  best 
designed  news  and  feature  pages  to: 

Harvey  Peters,  News  Editor 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 


Since  1983,  The  Independent  Weekly 
has  been  raking  muck  in  the  heart  of 
the  new  South,  working  to  forge  a 
progressive  future  in  Jesse  Helms’ 
back  yard.  We’re  looking  for  an  editor 
who  can  build  on  our  tradition  of 
award-winning  investigative  stories 
and  sparkling  prose.  Send  letter, 
resume,  writing  and  editing  samples, 
salary  requirements  and  references  to: 
Sioux  Watson,  Publisher 
The  Independent  Weekly 
PO.  Box  2690,  Durham,  NC  27715 
No  phone  calls.  E-mail  or  faxes,  please 


EDITORIAL 


SiSra  San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 

entertainment  weekly  in  San  Francisco.  We  want 

editors  who  have  a  fine  touch  with  copy,  a  firm 

grasp  of  the  magazine  style,  and  the 

self-confidence  needed  to  work  comfortably  with 

a  staff  of  writers  who  routinely  win  major  national 

journalism  awards.  The  managing  editor  position 

requires  a  strong  background  in  news  and 

superior  management  ability;  associate  editor 

candidates  should  have  solid  experience  with 

arts/features.  Qualified  applicants  will  have  the 

demonstrated  ability  to  deal  with  lengthy  news 

and  feature  articles,  and  the  desire  to  edit  and  " 

write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 

Editor  ^  ^ 

SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


EDITORIAL 


COPY  EDITOR 

The  Messenger-Inquirer  in  Owensboro, 
KY,  has  a  copy  editing  opening  for 
someone  with  experience  or  a  talented 
graduate.  We’re  a  fully  paginated  7-day- 
a-week  AM  with  circulation  of  34,000. 

At  the  Messenger-Inquirer,  you’ll  have 
an  opportunity  to  learn  and  grow  at  one 
of  the  best  smaller  newspapers  in  the 
country.  Belo  Corporation,  the  parent 
company  of  The  Dallas  Morning  News, 
owns  the  paper. 

We’re  looking  for  a  candidate  who  is 
comfortable  both  designing  pages  and 
editing.  Our  desk  consists  of  nine  copy 
editors  who  work  a  four-day  week  and 
handle  a  variety  of  tasks  from  doing  1A 
to  feature  sections  using  QuarkXPress. 
Owensboro  is  on  the  Ohio  River,  40 
minutes  east  of  Evansville,  IN,  and  two 
hours  from  Louisville,  KY,  and  Nashville, 
TN. 

Please  send  resume  and  cover  letter  to: 
SueTrautweIn,  Human  Resources  Director 
Messenger-Inquirer 
RO.  Box  1480 

Owensboro,  KY  42302-1480 
Equal  Opportunity  Employer 


CREATIVE  JOURNALISTS  WANTED 
The  Tribune-Democrat,  a  50,000- 
circulation  Western  Pennsylvania  daily, 
has  the  following  openings: 

•  REPORTER  to  cover  several  interest¬ 
ing  rural  and  suburban  communities 

•  COPY  EDITOR  to  edit  wire  and  local 
copy  and  make  up  pages.  Must 
have  a  thorough  command  of  AP 
style  and  write  headlines  that  sing. 

Both  positions  require  experience. 
Send  writing/editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat 
425  Locust  Street,  Johnstown,  PA  1 5907 


DEPUTY  SPORTS  EDITOR 
The  Times-Picayune,  New  Orleans’ 
daily  newspaper,  seeks  a  Deputy 
Sports  Editor.  We’re  looking  for  sea¬ 
soned  applicants  with  sports  man¬ 
agement  experience  at  a  daily  news¬ 
paper.  As  the  No.  2  person  int  eh 
department,  the  Deputy  Sports  Editor 
works  closely  with  reporters,  copy 
editors,  photographers  and  graphics 
artists.  Our  Sports  section  is  ranked 
among  the  best  in  the  country.  Join  us 
in  one  of  America’s  unique  cities.  Ques¬ 
tions?  Contact  Sports  Editor  Steve 
Rocca  at  tpsrocca@aol.com 
Send  resume  and  portfolio  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayne 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Equal  Opportunity  Employer  M/F 

IMMEDIATE  OPENING  FOR  entry-level 
semi-weekly  reporter  on  award-winning 
Texas  Gulf  Coast  newspaper.  English  or 
J-degree  preferred.  Macintosh,  QuarkX¬ 
Press  and  photography  experience 
helpful.  For  details  on  how  to  apply,  call: 
Chris  Barbee  at  (409)  543-3363  or 
E-mail  chris_barbee@leader-news.com 
Also  see  www.leader-news.com 


EDITORIAL 


EDITOR/WRITER 

We  need  a  seasoned,  self-motivated 
editor/writer  for  our  twice-a-month  news¬ 
letter  covering  workers’  compensation 
issues  in  California,  especially  focused 
on  medicine,  legislation,  government, 
legal  matters  and  claims  practices. 
Musts:  ability  to  spot  news,  a  quick 
learn,  and  can  turn  complex  issues  into 
readable  prose.  Should  be  able  to  work 
independently.  Must  reside  in  Northern 
California,  near  Sacramento.  Top  notch 
salary  and  benefits,  including  401  (k) 
plan.  Send  resume  and  work  samples  to: 

Nils  Wright 

Providence  Publications,  RO.  Box  1100 
Grass  Valley,  CA  95945-1100 
Or  e-mail  to  creator@content.com 


EDITOR:  Leading  trucking  industry 
magazine  seeks  a  high-profile  editor  to 
lead  its  talented  editorial  team. 
Demonstrated  experience  as  a  writer, 
editor,  manager  and  industry  spokes¬ 
person  a  must.  Trucking  experience 
desirable  but  not  critical.  Circulation: 
185,000.  Good  opportunity  for  advance¬ 
ment  with  Randall  Publishing  Co., 
www.randallpub.com  a  growing  trade 
magazine  publisher  based  in  Tusca¬ 
loosa,  home  of  the  University  of  Ala¬ 
bama.  Randall  offers  an  entrepreneurial 
work  environment  with  competitive  com¬ 
pensation,  including  a  bonus.  Send 
resume  and  letter,  including  salary 
requirements,  to  Linda  Longton,  Randall 
Publishing,  3200  Rice  Mine  Road  N.E., 
Tuscaloosa,  AL  35406. 

llongton@randallpub.com 


EDITORIAUPRODUCTION  ASSOCIATE 
Love  to  surf  the  web?  Billboard  in  L.A. 
seeks  advanced  beginner  with  proven 
editorial  skills  for  multi-faceted  position. 
Must  be  knowledgeable  about  all 
genres  of  music  and  familiar  with  music 
websites.  Job  includes  editing  and 
production  for  Billboard  Bulletin  and 
Billboard  Online  as  well  as  Web-related 
reporting  and  research.  Minimum  two 
years  professional  journalism  experi¬ 
ence,  preferably  with  news-oriented 
publication  or  website.  Must  work  eve¬ 
nings.  Send  resume,  your  2  best  clips 
and  cover  letter  with  salary  history  to: 

Dept.  KS 

Billboard  Music  Group 
1515  Broadway,  New  York,  NY  10036 
EOE 

Website:  www.billboard.com 


EDITORIAL 

REPORTER 

Venture  Capital  Journal,  a  leading 
monthly  magazine,  seeks  a  Reporter  in 
San  Francisco  with  a  proven  ability  to 
write  hard  news  and  in-depth  features  in 
a  private  market.  Ideal  candidates  must 
be  able  to  cultivate  sources,  break 
stories  and  meet  deadlines.  Salary  com¬ 
mensurate  with  experience.  Financial 
background  a  plus.  Send  cover  letter, 
resume  and  3  clips  to  Debra  Lau,  Ven¬ 
ture  Capital  Journal,  1290  6th  Avenue, 
36th  Floor,  New  York,  NY  10104. 

EOE  M/F/D/V 
FAX:  (212)  581-5189 

www.editorandpublisher.com 
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GOVERNMENT 
FINANCE  JOURNALISTS 
The  Bond  Buyer,  a  daily  newspaper 
and  real-time  wire  service  covering  the 
public  finance  industry,  is  looking  for 
Editors  and  Reporters  who  understand 
that  some  of  the  best  stories  can  be 
found  at  the  intersection  of  Main  Street 
and  Wall  Street.  Successful  candidates 
will  join  a  staff  of  40  journalists  cover¬ 
ing  the  $1 .5  trillion  market  for  state  and 
local  government  debt.  Two  years  pro¬ 
fessional  journalism  experience  is  pre¬ 
ferred,  but  exceptional  entry-level  can¬ 
didates  will  be  considered.  Positions 
are  available  in  New  York  and  San 
Francisco. 

Please  send  cover  letter,  resume  and 
three  clips  to  Amy  Resnick,  managing 
editor,  The  Bond  Buyer,  1  State  Street 
Plaza,  26th  Floor,  New  York,  NY  10004. 
FAX;  (212)  843-9614 
E-MAIL:  amy.resnick@tfn.com 
THE  BOND  BUYER 


Local  daily/Sunday  Suburban  Philadel¬ 
phia  newspaper  is  seeking  an  Editor  to 
oversee  its  newsroom  operations.  Can¬ 
didate  must  have  extensive  editing  ex¬ 
perience.  Position  requires  the  lead¬ 
ership  qualities  to  direct  personnel  and 
produce  a  quality  product  on  deadline. 
Salary  commensurate  with  experience. 
Excellent  benefits  package  including 
401  (k)  plan,  health  benefits  and  oppor¬ 
tunity  for  advancement  within  a  quality 
organization.  Send  resume  to: 

William  T.  Murray,  Publisher 
The  Times  Herald 
410  Markley  Street 
Norristown,  PA  19401 
Or  Fax  (610)  272-1935 


The  Los  Angeles  Business  Journal  has 
an  opening  for  the  top  job.  Candidates 
must  have  extensive  business  journal¬ 
ism  and  editing  experience.  We  are 
interested  in  candidates  who  can  lead 
an  extraordinary  team  of  editors  and 
reporters.  The  position  requires  vision, 
energy,  excellent  management  skills 
and  a  desire  to  head  what  is  re¬ 
cognized  as  the  best  regional  busi¬ 
ness  journal  in  the  country.  Qualified 
candidates  should  mail  resume  to: 
Matthew  A.  Toledo 
President,  Publisher 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.,  Suite  170 
Los  Angeles,  CA  90036 

LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

Tha  Ogden  Newspapers  has  openings 
at  a  few  of  our  36  daily  newspapers. 
Current  openings  Include  Circulation 
Directors,  Editors,  Reporters,  Account 
Executives,  Pressmen  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.oweb.com/opportunities/home.html 

WIRE  EDITOR  AND  SPORTS  EDITOR/ 
REPORTER  for  growing  Montana  daily. 
Creativity  and  versatility  key  for  both 
jobs.  Email:  newsed@dailyinterlake.com 

www.edltorandpublisher.com 
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EDITOR 

The  Business  Journal  serving  San 
Jose  and  Silicon  Valley  is  seeking  an 
editor  to  lead  its  newsroom. 

The  position  requires  an  experienced 
and  dynamic  leader  who  will  be 
responsible  for  covering  one  of  the 
nation’s  most  exciting  high-tech  cen¬ 
ters.  We’re  looking  for  someone  who 
loves  to  break  news,  and  who  loves  to 
work  with  reporters  to  make  them  love 
to  break  news  as  much  as  she/he 
does.  We’d  also  like  someone  with  a 
grasp  of  the  realities  of  a  multi-media 
world,  with  a  vision  for  leading  a  suc¬ 
cessful  print  publication,  and  at  the 
same  time  understanding  how  to  com¬ 
bine  that  vision  with  a  strategy  for  the 
media  of  the  21  st  century. 

The  Business  Journal  is  part  of  Amer¬ 
ican  City  Business  Journals,  a  unit  of 
Advance  Publications,  whose  other 
holdings  include  Conde  Nast,  New- 
house  Newspapers  and  other  pub¬ 
lishing/broadcast/Internet  holdings. 
American  City  is  the  nation’s  largest 
publisher  of  local  business  newspa¬ 
pers,  employing  more  than  500  busi¬ 
ness  journalists. 

We’re  committed  to  recruiting,  training, 
and  retaining  the  best  people  in  busi¬ 
ness  journalism. 

To  get  an  idea  of  what  we  do,  visit  our 
corporate  Web  site  www.amcity.com 
or  see  The  Business  Journal’s  Web 
site  www.amcity.com/sanjose. 
Compensation  is  commensurate  with 
experience.  Full  benefits,  401  (k). 

CDntact  Publisher  Dick  Kreuz: 

dkreuz@amcity,com 
Or  fax  at  (408)295-5028 


EDUCATION 

REPORTER 

The  Times-Picayune,  Pulitzer  Prize  win¬ 
ning  New  Orleans  daily,  seeks  aggress¬ 
ive  reporter  to  cover  big-city  school 
system  undergoing  attempted  shake-up 
after  years  of  staggeringly  poor  per¬ 
formance.  Education  has  emerged  as  a 
centerpiece  of  the  civic  agenda  in  this 
famously  colorful  and  intricate  city  -  pro¬ 
viding  an  opportunity  for  significant, 
high-profile  journalism.  Strong  writing 
skills  required  along  with  an  instinct  to 
probe  beneath  the  surface  of  the  ad¬ 
ministrative  and  governmental  millpond. 
Send  resume  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
Equal  Opportunity  Employer  M/F 


MANAGING  EDITOR 
If  you  have  web  &  military  background, 
keep  reading...  Position  will  manage 
editorial  and  freelance  staff;  create 
editorial  calendar;  assign  projects  and 
features.  Must  be  able  to  write  and 
edit,  meet  tight  deadlines,  maintain 
budget,  be  flexible  and  have  4  years 
prior  editorial  experience.  Forward 
resume  AND  cover  letter: 
michelle@att.net  EOE 


EDITORIAL 


EXECUTIVE  EDITOR 
Herald  Community  Newspapers,  award¬ 
winning,  editorially-driven  suburban 
weeklies  (60K  circulation).  Long  Island, 
NY,  seeks  an  editor/manager  to  lead 
20-person  editorial  team.  If  you  know 
how  to  create  lively,  informative,  quality 
publications  on  time  and  on  budget, 
we’d  like  to  talk  to  you.  You  should 
have  strong  writing,  editing  and  page 
design  skills,  leadership  and  manage¬ 
ment  ability,  enjoy  training  young 
journalists,  and  have  a  working  knowl¬ 
edge  of  QuarkXPress,  pagination,  and 
the  Internet.  Excellent  salary/benefits 
package.  Send  resume  and  clips: 

Attn:  Louise  Z. 

Richner  Communications 
379  Central  Avenue 
Lawrence,  NY  11559 
Or  Fax  (516)  569-4942 


MUSIC  EDITOR 

New  Times  is  searching  for  a  music 
editor  at  its  award-winning  weekly  news¬ 
paper  In  Miami.  Thrs  position  entails  plan¬ 
ning  and  editing  a  weekly  music  section, 
writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for— and  critical  eye  toward— DJ/ 
dance  and  hip-hop.  Send  a  cover  letter, 
resume  and  five  best  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

PO.  Box  5970,  Denver,  CO  8021 7 
andy.vandevoorde@westword.com 


EDITORIAL 


EDITORIAL 


GROWING  BI-WEEKLY 
business  newspaper  in  a  city  where  busi¬ 
ness  and  great  quality  of  life  go  hand  in 
hand  is  looking  for  the  right  candidate  to 
oecome  editor  of  the  publication.  The 
ideal  candidate  will  have  solid  manager¬ 
ial  newspaper  experience,  top  notch  writ¬ 
ing/editing  skills,  and  the  vision  needed 
to  turn  a  good  niche  publication  into  a 
great  one.  Send  resume  and  salary  re¬ 
quirements  to: 

Grady  Johnson,  Associate  Publisher 
Charleston  Regional  Business  Journal 
1 45  Market  Street 
Charleston,  SC  29401 


NATIONAL  MAGAZINE 
seeks  Miami-based  correspondent 
with  solid  newspaper  background  and 
reporting  experience  who  wants  to 
move  to  magazines.  Interest  in  popular 
culture  a  plus.  We  re  looking  for  a 
detail-oriented  journalist  who  can  meet 
demanding  deadlines  and  generate 
story  ideas.  Must  be  willing  to  travel. 
Send  resume  and  clips  showing 
versatility  and  style  to; 

Box  01 220,  Editor  &  Publisher 
1515  Broadway,  121h  FI,  NY,  NY  10036 


NEWS  EDITOR 

Weekly  gay  newspaper  seeks  journalist 
with  proven  experience  in  hard  news  cov¬ 
erage,  editing,  making  assignments,  and 
familiarity  with  New  York  and  its  gay/ 
lesbian/bisexual/transgender  community. 
Send  cover  letter,  resume,  clippings  to: 
New  York  Blade  News 
242  West  30th  Street,  4th  Floor 
New  York,  NY  10001 
Or  FAX  (212)  268-2069 


EDITORIAL 


SSan  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 

day-to-day  operations  of  the  editorial 

department.  Fine  writing  and  editing 

skills  are  a  must;  the  interview  process 

includes  a  test.  " 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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INTRIGUED  BY  THE  GLITZ  of  Tokyo 
and  the  grit  of  Bosnia?  Help  us  present 
both  to  our  readers  around  the  world. 
The  Washington,  D.C..  office  of  Euro¬ 
pean  and  Pacific  Stars  and  Stripes  is 
looking  for  a  features  copy  editor  with 
a  flair  for  design  and  the  ability  to 
perform  magic  with  the  written  word. 
The  editor  will  be  part  of  a  team  that 
develops  and  produces  a  Sunday 
magazine,  two  international  travel 
magazines,  a  lifestyle  magazine  and 
other  special  sections  for  this  daily 
independent  newspaper  for  U.S.  ser- 
vicemembers  and  civilians  living 
overseas.  Salary  range  is  $38,000  to 
$45,000.  Send  a  resume  and  a  cover 
letter  describing  how  your  skills  would 
benefit  our  readers  to:  NAF  Personnel 
Office,  Bldg.  11,  Room  2-106  WRAMC, 
Washington,  DC  20307-5001.  Also 
include  six  samples  of  pages  you  have 
designed  and/or  packages  you  have 
edited.  Stars  and  Stripes  is  an 

Equal  Opportunity  Employer. 

MAKE  UP  DEPARTMENT 
Naples,  FL 

Work  in  a  tropical  paradise!  The 
Naples  Daily  News  has  an  opening  for 
a  layout  specialist  to  administer  Layout 
8000  Dummying  system.  EOE/Drug  Free 
Call  Bob  Smith  at  (941)  263-4744 
Or  fax  resume  to  (941 )  263-4708 
Naples  Daily  News 

1 075  Central  Avenue,  Naples,  FL  341 02 
LOS  ANGELES  BUSINESS  JOURNAL 
Energetic  reporter  wanted.  1-3  years 
experience.  Daily  and/or  business  report¬ 
ing  a  plus.  Send  resume,  clips  to: 

Michael  Stremfel 
Deputy  Managing  Editor 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.,  Suite  1 70 
Los  Angeles,  CA  90036 


EDITORIAL 


EDITOR 

We  are  looking  for  leadership  for  a 
regional  boating  publication.  The 
qualified  candidate  will  have  experi¬ 
ence  in  writing  and  editing  for  a  weekly 
or  monthly  publication.  Strong  in¬ 
terests  in  boating,  yachting,  sailing  or 
other  water  recreation  are  desired. 

We  are  a  well-established  publishing 
group  with  dailies,  weeklies,  and  shop¬ 
pers.  If  you  are  driven,  innovative,  and 
relish  the  opportunity  to  develop 
stand-out  products  in  a  competitive 
marketplace,  we  invite  you  to  explore 
this  opportunity.  You  will  be  joining  a 
group  of  professionals,  now  producing 
award  winning  publications.  You  will 
be  located  in  one  of  the  country's  pre¬ 
mier  recreation  areas. 

Our  publishing  group  provides  a  com¬ 
petitive  compensation  package  includ¬ 
ing  a  generously  matched  401(k)/profit 
sharing  plan,  opportunities  for  career 
growth,  and  a  culture  that  is  team 
oriented  and  collaborative. 

If  interested,  please  send  your  resume, 
cover  letter,  and  a  writing  sample  to: 

Box 01 223,  Editors  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 


NIGHT  EDITOR 

A  great  job  at  a  great  newspaper  in  a 
great  town  -  night  editor  for  The  Aspen 
Times.  Work  3  to  11  p.m.  and  have  your 
days  free  for  skiing,  hiking,  going  to  con¬ 
certs  or  sleeping  late.  Copy  editing, 
headline  writing,  page  layout.  Substan¬ 
tial  professional  experience  required. 
This  is  not  an  entry-level  job.  We  are  com¬ 
mitted  to  excellence  and  you  must  share 
that  commitment.  Send  resume  to: 

Andy  Stone,  editor.  The  Aspen  Times 
310  E.  Main  St.,  Aspen,  CO  81611 
Or  E-mail  to  andy@aspentimes.com 


EXCELLENT  NEWSROOM 
OPPORTUNITIES 
ASSISTANT  METRO  EDITOR 
EDITORIAL  WRITER 
REPORTER 

The  Courier-Post,  a  100,000-circulation 
newspaper  in  the  competitive  South 
Jersey/Philadelphia  market,  offers 
tremendous  growth  opportunities  for 
rising  stars  that  want  to  join  an 
aggressive  newspaper  dedicated  to 
excellence. 

ASSISTANT  METRO  EDITOR:  We  are 
looking  for  an  editor  who  can  coach 
reporters  before  they  head  out  on 
assignments,  help  them  organize  their 
stories  when  they  return  and  then 
polish  good  writing  until  it  shines. 
Candidates  will  have  a  college  degree 
and  5-years  reporting,  writing  or  edit¬ 
ing  experience. 

EDITORIAL  WRITER:  We  need  a 
sharp-tongued  editorial  writer  to  join 
our  award  winning  staff.  Duties  will 
include  designing  and  editing  the  daily 
letters  package  and  providing  back-up 
coverage  for  the  Op  Ed  Page  Editor. 
Candidates  must  have  a  Bachelor’s 
degree  with  at  least  3-years  reporting 
and  writing  experience. 

REPORTER:  We  have  an  opening  for  a 
hard-charging,  aggressive  reporter  on 
our  metro  staff.  We  re  looking  for  a 
reporter  who  can  cover  breaking  news, 
dig  for  enterprise  and  write  features.  A 
Bachelor's  degree  in  Journalism  or 
related  field  and  previous  newspaper 
reporting  experience  required. 

An  extensive  benefits  package  is 
offered  following  completion  of  a  90- 
day  introductory  period.  The  Courier- 
Post  is  a  Gannett  newspaper  and  an 
Equal  Opportunity  Employer. 
Interested  candidates  should  send 
resume  and  salary  requirements  to: 

Executive  Editor  William  C.  Hidlay 
Courier-Post 

PO.  Box  5300,  Cherry  Hill,  NJ  08034 
Or  E-mail  shidlay@camden.gannett.com 


MANAGING  EDITOR 
National  award-winning  Santa  Barbara- 
based  magazine  seeks  Managing  Edit¬ 
or.  Candidate  must  have  at  least  five 
years’  professional  magazine  or  journal¬ 
ism  experience  along  with  strong  man¬ 
agement,  budgeting  and  supervisory 
skills.  Must  be  familiar  with  web  pub¬ 
lishing  and  small,  minority-owned  busi¬ 
ness  issues.  Spanish-language  profi¬ 
ciency  preferred.  Visit  our  website  at 
www.hispanicbusiness.com  and  send 
cover  letter,  resume  and  three  examples 
of  work  to: 

lzahn@hbinc.com 
Or  fax  to  (805)964-6139 


NATIONAL  JOURNAL  GROUP 
seeks  mid-level  editor  to  manage 
weekly  news  briefing  on  the  UN  and 
international  business.  Requires  outstan¬ 
ding  editorial  and  management  skills; 
familiarity  with  Web  and  international 
business;  US  citizenship  or  permanent 
residency.  Foreign  language  skills  a 
plus.  See  full  job  description  and  how  to 
apply  at  www.nationaljournal.com 
Equal  Opportunity  Employer 


HOST  NPR  NOW 
SATELLITE  RADIO 

Anchor  and  help  develop  NPR's  brand 
new  morning  program  tor  satellite 
radio.  Candidate  must  be  able  to  con¬ 
duct  superior  studio  and  telephone 
interviews,  write  news,  essays  and  con¬ 
tinuity,  and  develop  show  concepts. 
Candidate  must  have  excellent  report¬ 
ing  skills  and  work  well  as  part  of  a 
team.  This  person  will  maintain  ex¬ 
ternal  relationships  with  program 
guests,  news  sources  and  the  general 
public.  Bachelor's  degree  or  equiv¬ 
alent  experience  required.  Six  years  of 
journalism  experience,  and  a  minimum 
of  three  years  radio  experience  re¬ 
quired.  A  broad  range  of  general  news 
and  arts  knowledge,  and  demonstra¬ 
ted  ability  to  discuss  national  and 
international  issues  on  air  required. 
Job#E&P1041. 

MODULE  PRODUCER 
SATELLITE  RADIO 

Produces,  writes,  and  coordinates 
talent  for  music  modules  for  Sirius 
Satellite  Radio  and  Audible.com; 
ensures  that  NPR  has  the  rights  to  dis¬ 
tribute  segments  on  ancillary  distribu¬ 
tion  platforms;  arranges  for  delivery  of 
content  to  Sirius  and  Audible, com;  and 
assists  with  the  daily  production  needs 
of  the  unit.  Bachelor’s  degree  or 
equivalent  experience  required.  Four 
years  production  experience:  strong 
editing,  writing,  and  journalism  skills; 
extensive  music  production  experi¬ 
ence;  ability  to  effectively  oversee 
large  projects  under  deadline  pre¬ 
ssure;  and  ability  to  work  effectively  as 
a  member  of  a  team  of  diverse  individ¬ 
uals  required.  Job  #E&P1037. 

SUPERVISING  SENIOR  PRODUCER 
SATELLITE  RADIO 

Oversees  the  daily  production  of  the 
morning  news  magazine  for  Satellite 
Radio;  makes  assignments  of  stories 
and  interviews;  supervises  content  and 
production  of  program  and  oversee 
production  and  editorial  personnel. 
Bachelor's  degree  or  equivalent  expe¬ 
rience  required.  Five  years  broadcast 
journalism  experience  with  emphasis 
on  news  and  public  affairs;  excellent 
writing  and  radio  production  skills; 
demonstrated  understanding  of  sound 
management  and  supervisory  princi¬ 
ples;  and  ability  to  work  effectively  with 
a  diverse  group  of  individuals  required. 
Supervisory  experience  preferred.  Job 
#E&P1038, 

Send/fax  cover  letter  &  resume  identi¬ 
fying  position  by  number  and  title  to: 
National  Public  Radio 
Human  Resources  Department 
635  Massachusetts  Avenue,  NW 
Washington,  DC  20001 
Fax  (202)  414-3047 
EOE/AA/M/F/D/V 

For  more  career  information,  visit  our 
web  site  at  WWW.NPR.ORG 


MANAGING  EDITOR  needed  for 
Spanish  version  of  Orlando,  FL-based 
financial  Internet  site.  Fluent  English/ 
Spanish,  experience  in  investment- 
related  topics  a  must.  Send  resume: 
csurran@financialweb.com 
Or  fax  (407) -834-3870 
www.editorandpublisher.com 


EDITORIAL 


Editorial 

A  Dow  Jones  &  Co.  real-time  financial  newswire 
based  in  Washington,  D.C.,  seeks  a  news  editor  to 
guide  reporters  and  help  shape  the  wire ’s  content. 

News  editors 

Our  focus  is  corporate  SEC  filings  and  industry  regulation. 
Candidate  needs  at  least  5  years’  reporting  and/or  copy  editing 
experience,  with  previous  supen  isory  experience  a  plus.  Ability 
to  sow  story  ideas,  coach  beginning  reporters  and  edit  for  content 
a  must.  Coverage  spans  mergers  &  acquisitions,  bankruptcy, 
high-yield  bond  issuers,  pharmaceuticals,  technology,  IPOs, 
mutual  funds  and  REITs.  Competitive  salary  and  benefits  as 
part  of  an  international  media  company. 

Send  resume,  cover  letter  &  salary  requirements  to 
Federal  Filings,  Inc. 

Managing  Editor 
1250  H  Street,  N.W., 

11th  Floor 

Washington,  DC  20005 


DOVjimNES^ 
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MANAGING  EDITOR  NEWS  EDITORS  PUBLICATIONS  MANAGER  REPORTER 


The  Tribune  of  Ames,  Iowa,  is  looking 
for  a  managing  editor  to  help  lead  a 
newsroom  of  20  at  one  of  the  nation’s 
top  small  newspapers.  We  want  some¬ 
one  with  strong  news  judgment,  edit¬ 
ing,  organizational  and  leadership 
skills.  A  minimum  of  three  years  of 
newspaper  experience  is  required. 
Pagination  experience  is  helpful  but 
not  mandatory.  The  Tribune  (circula¬ 
tion  1 0,500)  publishes  an  afternoon  edi¬ 
tion  Monday  through  Friday  and  a 
morning  edition  on  Saturday.  Send  let¬ 
ter,  resume  and  salary  history  to: 

Jeffrey  Bruner,  editor.  The  Tribune 
31 7  5th  Street,  Ames,  Iowa  5001 0 

METRO  EDITOR  sought  for  excellent 
medium-sized  daily  in  beautiful  New 
England  region.  If  you  value  fine  writ¬ 
ing,  probing  reporting  and  take  real 
satisfaction  in  working  with  reporters, 
we  want  to  hear  from  you.  Successful 
candidate  will  have  demonstrated 
leadership  abilities,  exceptional  news 
judgment  and  a  passion  for  journalism. 
Decent  pay  (50K),  good  benefits.  Send 
letter,  resume  and  work  samples  to: 

Box  01213,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

FEATURES  COPY  EDITOR 
The  Press-Enterprise,  the  top  daily 
newspaper  in  booming  inland  Southern 
California,  needs  a  features  copy  editor 
who  can  work  the  rim  with  the  best  of 
them,  write  sharp  headlines,  handle 
layout  and  work  independently  on  occa¬ 
sional  other  projects.  Top  pay,  great 
benefits.  Minimum  five  years'  experience 
with  editing  and  layout.  QuarkXPress 
knowledge  a  plus.  Resume,  references 
and  work  samples  to: 

Richard  Fisher,  features  editor 
The  Press-Enterprise,  351 2  Fourteenth  St. 
Riverside,  CA  92501 
An  equal  opportunity  employer 

ONLINE  DAILY  mutual  fund  publication 
in  New  York  City  seeks  energetic  re¬ 
porter  with  high  professional  standards. 
At  least  a  year  or  two  of  experience  pre¬ 
ferred.  Background  covering  the  mutual 
fund  business  or  financial  services  is  a 
plus.  Send  resume  and  clips  to: 

Stephen  Garmhausen,  Executive  Editor 
lgnites.com 
211  East  43rd  Street 
New  York,  NY  1001 7 
Or  E-mail:  sgarmhausen@ignites.com 
No  freelancers  please 

PAGE  DESIGNERS 

We  re  looking  for  designers  of  all  levels 
for  current  and  future  opportunities.  We 
have  a  new  design  desk,  a  new  pagina¬ 
tion  system  (CCI)  and  are  about  to  re¬ 
design  for  a  50“  web.  A  new  salary 
structure  lets  us  pay  better  than  ever. 
And  San  Antonio  is  a  gem  of  a  city  - 
work  just  two  blocks  from  the  Alamo 
and  Riverwalk!  Applicants  should  send 
work  samples  to: 

San  Antonio  Express-News 
Attn:  Dean  Lockwood 
Ave  E.  and  Third  Street,  San  Antonio,  TX  78297 

www.editorandpublisher.com 


The  Philadelphia  Inquirer  is  looking  for 
news  editors  to  do  layout  on  a  variety 
of  sections.  We  are  seeking  journalists 
with  experience,  energy,  impeccable 
news  judgment  and  an  eye  for  pres¬ 
enting  news  in  clean,  inviting,  reader- 
friendly  pages.  Please  send  resume 
and  samples  to: 

Sherry  Howard,  AME/Recruiting 
The  Philadelphia  Inquirer 
RO.  Box  8263,  Philadelphia,  PA  19101 

EDITOR 

Southwest  Wyoming  Daily  Newspaper 
seeks  editor  to  manage  eight-person 
news  staff.  Seeking  an  experienced 
journalist  with  strong  editing  skills  and 
good  news  judgment.  Must  be  able  to 
motivate  and  coach  young  and  enthu¬ 
siastic  staff.  Send  resume  and  letter  of 
interest  to  Daily  Rocket-Miner: 

Attention:  Publisher,  PO.  Box  98 
Rock  Springs,  WY  82902 

THE  ALBUQUERQUE  JOURNAL  North, 
covering  Santa  Fe,  Taos  and  the  rest  of 
Northern  New  Mexico,  has  an  opening 
for  a  staff  reporter  with  good  writing 
skills,  the  ability  to  attack  a  story 
aggressively  and  the  desire  to  look  for 
interesting,  unconventional  or  human- 
interest  angles.  Two  years  daily  newspa¬ 
per  experience  preferred  and  Spanish- 
language  skills  a  definite  plus.  Contact: 

Mark  Oswald,  Journal  North  editor 
328  Galisteo  St.,  Santa  Fe.  NM  87501 
E-mail  moswald@abqjournal.com 

Or  call  (505)988-8881 

ONLINE  MAGAZINE 
hiring  reporters  on  a  wide  range  of  life¬ 
style  and  health  topics.  Work  with  news¬ 
paper-experienced  staff  on  enterprise 
and  trend  stories.  Required:  News  expe¬ 
rience;  Web  savvy;  engaging,  lucid 
style;  must  relocate  to  Delaware.  Health 
writing  experience  preferred. 

Respond  to  dale@epotec.com 

PHOTOJOURNALIST; 

The  Plainsman,  a  6-day,  8,000  circula¬ 
tion  in  Huron,  SD  is  seeking  a  talented 
self-starter  who  is  experienced  in  digital 
photography,  Adobe  Photoshop  and  get¬ 
ting  the  story  behind  the  photos.  Full 
benefits.  Including  paid  vacation,  401  (k), 
flexible  spending  account,  prescription 
card,  $250  signing  bonus  and  the 
chance  to  live  in  the  pleasant  hunting 
capital  of  the  U.S.  Send  resume  and 
samples  of  work  by  April  1 0  to; 

Bette  Pore,  executive  editor.  Plainsman 
RO.  Box  1278,  Huron,  SD  57350 


REPORTERS 

You  don’t  need  to  be  a  star  to  work  at 
our  ambitious  36,000  circulation  Con¬ 
necticut  daily.  You  do  need  a  burning 
desire  to  become  one.  You  provide  the 
creative  streak  and  solid  writing  skills 
and  we’ll  provide  the  nurturing.  Send 
resume,  clips  to  Paul  Sussman, 
managing  editor.  The  News-Times, 
333  Main  Street,  Danbury,  CT  06810, 
E-mail  to:  psussman@newstimes.com 


USA  Track  &  Field,  the  national  gov¬ 
erning  body  of  track  &  field  in  the  U.S., 
is  searching  for  a  publications  man¬ 
ager  to  oversee  all  USATF  publications 
and  Web  site  content.  For  more 
details,  go  to  USATF's  Web  site: 
http://www.usatf.org/commjobs.htm 

REGIONAL  EDITOR 

Tired  of  corporate  interference?  Would 
you  like  to  edit  for  readers?  Want  to 
weave  a  tapestry  instead  of  a  blanket? 
We  need  the  best  regional  editor  in  the 
country  for  22  local  daily  editions  a 
week.  We  don’t  fake  it.  Supervise  four 
zone  editors,  18  smart,  aggressive,  surly 
reporters,  four  bureaus.  Intense  compe¬ 
tition;  this  is  a  bar  fight  Editor  berserk. 
Publisher  a  true  believer.  Fastest  grow¬ 
ing  daily  circulation  in  Pennsylvania  and 
New  Jersey;  50,000  AM,  seven  days  a 
week.  Resume  and  samples  to: 

Frank  Keegan,  Editor 
The  Express-Times 

30  N.  4th  Street,  PO.  Box  391 
Easton,  PA  18042-0391 

REPORTER  -  The  Eagle  Times,  a  six-day 
afternoon  newspaper,  seeks  a  general 
assignment  reporter.  Candidates  should 
hold  a  degree  in  journalism  or  a  related 
field  and  have  a  year’s  experience. 
Benefits  include  401  (k)  plan  and  health, 
dental,  vision,  drug  and  life  insurance. 
Send  resume  and  clips  to: 

Patrick  O’Grady,  Managing  Editor 
Eagle  Times 

Box  301  Claremont,  NH  03743 

INTERTEC  PUBLISHING 
seeks  a  talented  Editor  to  lead  our 
telecommunications  business  magazine. 
Will  handle  all  aspects  Including  editorial 
direction,  supen/ision  of  staff,  magazine 
production,  sen/ing  as  liaison  for  adver¬ 
tisers  and  readers.  Must  have  strong  writ¬ 
ing,  strategic  and  budgeting  skills  with 
experience  managing  a  staff.  Telecom/ 
emerging  technical  background  pre¬ 
ferred.  Requires  3-5  years  in  a  key 
editorial  position,  B.A.  Journalism, 
English  or  related.  Position  in  Chicago, 
Casual  dress.  Send  resume,  salary 
requirements  and  clips  to: 

Intertec  Publishing 

HR  Dept:  GH-Editor,  9800  Metcalf  Ave 
Overland  Park,  KS  6621 2 
E-mail:  gail_halverson@intertec.com 
Fax  (913)  967-1846 

NEWS  EDITOR 

The  Binghamton,  NY  Press  &  Sun- 
Bulletin,  a  62,000  daily/79,000  Sunday 
Gannett  daily,  is  seeking  an  experi¬ 
enced  newsroom  manager  to  supervise 
the  News  Desk,  ensure  quality  editing 
and  page  presentation,  and  oversee 
the  newsroom  at  night.  Ideal  candidate 
is  a  well-organized,  energetic  and 
inspirational  editor  with  strong  editing 
and  people  skills  who  puts  readers  and 
their  interests  first.  Send  resume  and 
six  samples  of  your  best  work  to: 

Gary  Graham,  Managing  Editor 
Press  &  Sun-Bulletin 
PO.  Box  1270 

Binghamton,  NY  13902-1270 
We  value  diversity 


Immediate  opening  at  13,000  circula¬ 
tion  daily  in  northeastern  North  Caro¬ 
lina  for  a  cop  reporter.  Ideal  candidate 
will  be  expected  to  cover  hard  news, 
work  a  beat  and  some  general  assign¬ 
ment  work.  One  year  professional  jour¬ 
nalism  experience  preferred,  but  sharp 
recent  journalism  grad  welcome.  Send 
resume  and  clips  to: 

Ted  Newman,  Daily  Herald 
RO.  Box  520,  Roanoke  Rapids,  NC  27870 
Or  Fax  (252)  537-2384 

REPORTERS  AND  EDITORS 
dbusiness.com  -  the  online  local  busi¬ 
ness  news  network  is  now  hiring. 
We’re  looking  for  experienced  busi¬ 
ness  reporters  and  editors  to  cover 
daily  breaking  news  on  small  and  mid 
cap  companies.  If  you  want  to  be  a 
part  of  the  new  media  revolution,  visit 
dbusiness.com  then  E-mail  your  re¬ 
sume  and  cover  letter  to: 

dbnews@dbusiness.com 
Please  mention  code  EP  Reporter 
Competitive  salary  plus  equity 

REPORTERS 

The  Asian  Wall  Street  Journal,  a  Dow 
Jones  publication,  is  looking  for  a 
reporter  for  its  weekend  section, 
Personal  Journal,  to  be  based  in  Hong 
Kong.  The  section  covers  a  range  of 
topics  —  from  health  to  personal 
finance  to  travel  to  career  manage¬ 
ment  —  often  from  the  consumer’s 
perspective.  The  successful  candidate 
will  have  shown  some  combination  of 
the  following:  creative  and  thoughtful 
story  ideas,  narrative  writing  talents, 
aggressive  reporting,  familiarity  with 
Asia,  and  knowledge  of  a  particular 
subject  that’s  relevant  to  the  section. 
Asian  language  a  plus.  Please  send 
resumes  and  clips  to: 

Ernie  Sander,  Managing  Editor 
Personal  Journal 
The  Asian  Wall  Street  Journal 
G.PO  Box  9825,  Hong  Kong 
Fax:  01 1  (852)  2834-5291 
Email:  personal.journal@awsj.com 

NEWS  EDITOR 

The  Sun  Herald,  a  Knight  Bidder  news¬ 
paper  (50.000  daily,  57,000  Sunday),  is 
looking  for  a  news  editor  to  lead  its  con¬ 
tent  team  in  covering  the  Mississippi 
Gulf  Coast  (Biloxi,  Gulfport),  one  of  the 
fastest  growing  casino/tourism  markets 
in  the  country.  Strong  news  judgment, 
excellent  coaching  and  editing  skills,  flex¬ 
ibility  and  strategic  thinking  are  essen¬ 
tial.  For  more  information,  contact: 

Managing  Editor  Dorothy  P  Wilson 
(228)  896-2345  dwilson@sunherald.com 

REPORTER 

San  Diego’s  only  daily  business  paper 
seeks  full-time  reporter.  Cover  finance, 
technology,  real  estate.  Develop 
sources,  story  ideas  cover  several 
beats.  Journalism  experience  a  must, 
daily  paper  a  plus.  Resumes  may  be 
faxed  or  E-mailed  to: 

hr@sddt.com 
Fax  (619)  239-5716 
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REPORTER 

The  Des  Moines  Register  is  seeking  an 
experienced  reporter  for  its  Iowa  City 
news  bureau,  covering  the  University 
of  Iowa  and  the  rapidly  expanding 
Iowa  City-Cedar  Rapids  corridor.  Must 
be  a  self-starter  with  plenty  of  ideas 
and  a  strong  news  background. 
Please  send  a  resume,  cover  letter  and 
8-1 0  writing  samples  to: 

Human  Resources,  715  Locust  Street 
Des  Moines,  lA  50309 
The  Register,  a  Gannett  newspaper  is 
an  equal  opportunity  employer 


REUTERS 

REPORTER,  SAN  FRANCISCO 
Reuters,  the  global  news  and  informa¬ 
tion  company,  seeks  a  skilled,  enter¬ 
prising  reporter  to  join  its  team  in  San 
Francisco  covering  the  $300  billion/ 
year  North  American  electricity  and 
natural  gas  industry. 

The  qualified  candidate  should  have  a 
good  understanding  of  financial  and 
commodity  markets  and  preferably 
several  years  experience  in  financial 
journalism.  He/she  must  be  able  to 
write  clearly  about  the  often  complex 
regulatory,  consumer  and  environ¬ 
mental  issues  facing  the  industry  as 
deregulation  pushes  utilities  into  an 
open,  volatile  marketplace. 

The  job  demands  initiative  reporting, 
speed,  and  above  all,  accuracy.  Please 
send  queries,  resumes/cover  letters  to: 

Jim  Jelter 
Reuters 

1  Sansome  Street 
San  Francisco,  CA  941 04 
Or  E-mail:  jim.jelter@reuters.com 
No  phone  calls,  please 


SPORTS  WRITER/PAGE  DESIGNER 
Ideal  candidates  should  have  a 
Bachelor’s  degree  in  journalism  and 
computer  graphic  skills,  with  newspa¬ 
per  sports  writing,  and  page  layout. 
Hours  are  Tuesday  -  Saturday. 

COPY  EDITOR/PAGE  DESIGNER 
Ideal  candidates  should  have  a 
Bachelor’s  degree  in  journalism,  edit¬ 
ing,  layout,  and  design  skills  from  a 
newspaper. 

Send  resume  with  clips  to  Larry  Miller: 
Jasper  County  Sun  and  Hardeeville  Times 
RO.  Box  1030,  Ridgeland,  SC  29936 


EDITORIAL 


RISING  STARS 

A  major  newspaper  group  is  assembl¬ 
ing  a  pool  of  talent  to  fill  current  and 
future  newsroom  positions.  We’re  look¬ 
ing  for  career-oriented  people  interested 
in  progressive  advancement.  Our  com¬ 
munity  newspaper  division  includes  12 
daily  newspapers  in  9  states,  primarily 
in  the  West  and  Midwest,  ranging  from 
5,000  to  50,000  circulation.  We  place  a 
high  priority  on  newspaper  autonomy, 
editorial  excellence  and  innovative 
growth  strategies.  We  believe  in  reward¬ 
ing  excellence.  If  your  values  and  goals 
are  similar  and  you  want  to  move  your 
career  fonward,  send  a  cover  letter  and 
i-esumeto: 

Box  01 1 98,  Editor  &  Publisher 
1515  Broadway.  12th  FI,  NY,  NY  10036 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 

SPORTS  DESIGNER/COPY  EDITOR 
Be  a  key  player  in  an  exciting  visual  re¬ 
volution  at  The  Sun  News,  a  50,000  dai¬ 
ly/60.000  Sunday  Knight  Bidder  news¬ 
paper  in  Myrtle  Beach,  the  heart  of 
South  Carolina’s  Grand  Strand.  The 
Sun  News  Is  in  the  middle  of  a  beautiful 
redesign  effort.  We  need  someone  with 
both  design  skills  and  solid  word  skills. 
Please  send  resume  and  design  sam¬ 
ples  to  Wayne  Lockwood,  sports  editor: 

The  Sun  News,  RO.  Box  406 
Myrtle  Beach,  SC  29575-0746 
wlockwood@thesunnews.com 
THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspa¬ 
per  in  Virginia,  has  an  opening  for  a 
regional  reporter.  The  6-day-a-week 
newspaper,  located  in  the  beautiful 
Shenandoah  Valley,  provides  a  won¬ 
derful  opportunity  for  candidates  with 
a  strong  communication  background 
and  reporting  experience.  The  regional 
reporter  explores  the  in-depth  issues 
that  beat  reporters  often  do  not  have 
time  to  address.  From  Winchester  to 
New  Market  to  Front  Royal,  this 
reporter  finds  connectic  ns  that  affect 
the  entire  valley  region. 

Resumes,  cover  letters,  and  any 
examples  of  work  should  be  mailed  to: 
Bob  Wooten,  Managing  Editor 
RO,  Box  69,  Strasburg,  VA  22657 
E-mail:  nvd@shentel.net 


EDITORIAL 


SPORTS  EDITOR 

The  Journal  Standard,  a  17,000  AM 
daily  in  northwest  Illinois,  seeks  a 
leader  for  our  award-winningn  sports 
department.  We  emphasize  creativity 
and  variety  in  our  sports  coverage,  but 
also  pay  attention  to  detail.  Design  and 
leadership  skills  a  must.  Management 
experience  preferred.  Please  send 
resume,  letter  and  work  examples  to: 

Jeff  Rogers,  managing  editor 
The  Journal-Standard 
RO.  Box  330,  Freeport,  IL  61 032 
or  E-mail  to  jrogers@journalstandard.com 


SPORTS  EDITOR  In  Big  1 0  Community 
The  Ann  Arbor  News  is  looking  for  a 
sports  editor  who  knows  how  to  pursue 
hard  news  and  develop  stories  off  the 
playing  fields.  Successful  candidates 
should  have  excellent  leadership,  or¬ 
ganizational  skills  and  an  ability  to 
generate  creative  stories.  Our  staff  cov¬ 
ers  the  University  of  Michigan,  Eastern 
Michigan  University,  preps  and  com¬ 
munity  recreation.  Management  expe¬ 
rience  required.  Send  resume  and 
cover  letter  to  Ed  Petykiewlcz,  editor. 
The  Ann  Arbor  News,  340  E.  Huron 
Street,  Ann  Arbor,  Ml  48104.  The  News 
is  an  Equal  Opportunity  Employer. 


SPORTS  MAGAZINE 
publisher  in  Chicago  seeks  a  versatile 
International  Editor  for  monthly.  Duties 
include  reporting,  player  profiles,  cov¬ 
erage  of  tournaments,  features,  busi¬ 
ness  profiles  and  more.  Photography 
and  QuarkXPress  experience  necessary. 
Overseas  travel  involved.  Send  a  letter, 
resume  and  writing  samples  to: 

Jim  Dressel,  Luby  Publishing  Inc. 

122  South  Michigan  Ave.,  Suite  1506 
Chicago,  IL  60603 
www.bowlersjournal.com 


SECTION  EDITORS 

If  you  have  web  &  military  background, 
keep  reading...  Position  will  manage 
freelance  staff;  editorial  calendar  and 
content;  assign  projects  and  features. 
Must  be  able  to  write  and  edit  feature 
articles,  provide  creative  ideas  and 
topics,  be  flexible  and  have  2  years 
prior  editorial  experience.  Forward 
resume  AND  cover  letter: 
michelle@att.net  EOE 


THE  GAINESVILLE  (FL)  SUN 
a  56,000-circulation  New  York  Times 
Regional  Newspaper  daily  recognized 
as  one  of  the  World’s  Best  Designed 
Newspapers  by  the  Society  for  News 
Design,  has  an  opening  for  page  de¬ 
signer/copy  editor.  Candidates  must  be 
energetic  and  creative  and  be  equally 
versed  in  the  elements  of  design  and  AP 
style.  Two  years  of  editing  and  design 
experience  preferred.  Working  knowl¬ 
edge  of  Photoshop,  Illustrator  or  the  DTI 
pagination  system  a  plus.  Send  a  cover 
letter  and  resume  to: 

Sean  McCrory,  News  Editor 
The  Gainesville  Sun 
RO.  Box  147147 
Gainesville,  FL  3261 4-71 47 
Fax:  (352)  338-3128 
E-mail:  mccrors@gvillesun.com 


THE  BOSTON  HERALD 
has  openings  for  news  and  business 
reporters  and  rim  editors  in  the  most 
vibrant  newsroom  in  one  of  the  best 
newspapers  in  America.  We  are  a  newly 
designed,  260,000-circulation  tabloid 
taking  on  a  larger  and  occasionally  wor¬ 
thy  adversary  in  one  of  the  country’s 
few  remaining  two-newspaper  towns. 
Minimum  of  three  years  daily  experi¬ 
ence  required.  Aggressiveness  required. 
Hard  work  mandatory.  Sense  of  humor 
recommended. 

To  apply,  send  resume  and  clips  to: 

Jim  MacLaughlin 
Deputy  Managing  Editor/News 
jmaclaughlin@bostonherald.com  Or 
One  Herald  Square,  Boston,  MA02106 
Tryouts  underway  Don't  delay 

SPORTS  EDITOR 

Strong  local  sports  department  at  a 
13,000-circulation  daily  newspaper  in 
northeastern  North  Carolina  is  looking 
for  a  sports  editor  given  carte  blanche 
to  manage  sports  department  that 
emphasizes  local  prep  sports.  QuarkX¬ 
Press  experience  required.  Will  also 
cover  some  ACC  football  and  basket¬ 
ball  as  well  as  PGA  and  NASCAR 
events  in  our  area.  Salary  based  on 
experience.  Send  clips  and  resume  to: 

Ted  Newman,  Managing  Editor 
Daily  Herald 

RO.  Box  520,  Roanoke  Rapids,  NC  27870 
Or  Fax  (252)  537-2384 


THE  HOPEWELL  NEWS,  a  small  daily 
in  the  heart  of  VA  is  seeking  an  editor 
The  editor  will  lead  a  staff  of  6  and  will 
serve  in  effect  as  city  editor.  The  right 
candidate  will  work  well  under  deadline 
pressure,  be  able  to  assign  and  rewrite 
local  stories  and  be  a  sharp  copy 
editor.  Historic  Hopewell  is  at  the  con¬ 
fluence  of  the  Appomatox  and  James 
River,  25  miles  southeast  of  Richmond. 
Send  Resumes  and  work  samples  to: 

Todd  Rainwater,  Publisher 
The  Hopewell  News 
RO.  Box  481 ,  Hopewell,  VA  23860 
Or  E-mail:  trainwater@new-quest.net 


WANT  TO  MOVE  to  San  Francisco? 
We’re  seeking  a  full-time  copy  editor. 
Newspaper  and  Mac  experience,  solid 
rewriting  skills  and  Jewish  knowledge 
required.  Send  clips,  resume  to  Bulletin: 
225  Bush  Street,  #1480 
San  Francisco,  CA  941 04 
E-mail  woody@jbnc.com 
Or  fax  (415)  263-7223 


WRITERS  WANTED 

Quality  weekly  newsmagazine  in  beau¬ 
tiful  Savannah,  GA,  needs  a  fire-in-the- 
belly  news  reporter  willing  to  stir  things 
up  in  this  stately  town  -  a  wordsmith 
who  wants  the  time  to  dig  deep  and 
craft  great  stories.  We’re  also  looking 
for  a  business  writer  who  can  swim 
among  power  brokers  and  bring  back 
the  hard-hitting  stories  that  affect  peo¬ 
ple.  Send  a  resume  and  three  clips  to: 

Editor,  Connect  Savannah 
1800  E.  Victory  Drive 
Savannah,  GA31404 

www.editorandpublisher,com 
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THE  BALTIMORE  SUN 

SPORTS  COPY  EDITOR 

The  Baltimore  Sun  is  seeking  a  copy  editor  for  its  sports  department.  You 
are  invited  to  apply  if  you  are  a  capable  “word  person”  with  3  years 
sports  desk  experience  who  can  step  in  to  help  carry  a  heavy  load  on  our 
veteran  desk.  This  position  most  likely  will  not  involve  layout.  As  we  are 
switching  to  the  Harris  Pagination  System,  extra  consideration  will  be 
given  a  candidate  with  experience  using  HPS.  Contact: 

Kii:»  Fraser.  AssiKlanI  Sport$«  Fditor 
at  mm  829-8000,  rxt.  099;; 

Or  «ia  (‘-mail  at  ra>.frager@baltKun.('oni 
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Sll  PUBLISHING  SYSTEMS 
COORDINATOR 

The  Denver  Post,  Colorado’s  largest 
newspaper,  is  seeking  a  Development 
Engineer/Publishing  Systems  Coordi¬ 
nator  for  support  of  the  Sll  Servernet 
system.  Candidates  must  have  at  least 
5  years  experience  with  similar  Sll 
systems,  and  a  solid  background  in 
STYL,  RGEN,  CPL,  Coyote  Layout  and 
Coyote/XE  with  strong  Sll  system  man¬ 
agement  skills.  The  position,  primarily 
responsible  for  the  Classified  system, 
reports  directly  to  the  Development 
Manager  -  Publishing  Systems.  Must  be 
team  oriented  and  able  to  work  inde¬ 
pendently  on  several  simultaneous  pro¬ 
jects.  Position  requires  a  24/7  support 
schedule. 

We  offer  a  stable  work  environment  at 
one  of  the  nation’s  best  newspapers, 
excellent  pay  and  benefits,  relocation 
allowance,  and  the  chance  to  enjoy  all 
the  sunshine  and  unmatched  recrea¬ 
tional  opportunities  that  Colorado  has 
to  offer. 

Send  resume  to  Employment  Office: 

1 560  Broadway,  Denver  CO  80202 
Or  E-mail  brundage@denverpost.com 


MARKETING 


THE  NEWS  &  RECORD 
(Greensboro,  NC),  the  Triad’s  leading 
multimedia  communications  company, 
seeks  a  Brand  Development  Manager 
to  develop  the  brand  strategy,  position¬ 
ing  and  communications  effort  for  the 
News  &  Record  and  associated  brands, 
including  online  and  niche  products. 
This  position  reports  to  the  Marketing 
Director  and  supervises  a  staff  of  two 
fuli  time  artists  and  one  full  time  creative 
director.  This  person  will  develop  and 
implement  branding  strategy  -  including 
advertising,  event  marketing,  public 
relations  and  direct  marketing  commu¬ 
nications  -  to  increase  sales,  reader- 
ship,  usage,  loyalty,  and  brand  aware¬ 
ness.  Qualifications  required:  B.A.  in 
Marketing,  Communications,  Advertis¬ 
ing  or  related  field;  Minimum  2  years 
management  and  marketing/media  ex¬ 
perience;  Familiarity  with  newspaper, 
Internet,  printing/direct  mail,  radio,  TV, 
and  outdoor  media. 

To  learn  more  about  this  job  opportunity, 
visit  www.news-record.com 
To  apply,  send  resume,  cover  letter 
and  salary  expectations  to: 

Ed  Williams,  Recruitment  Coordinator 
Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 


MARKETING  RESEARCH 


RESEARCH  MANAGER 
The  Bakersfield  Californian,  a  family 
owned  newspaper  with  daily  circula¬ 
tion  of  72,000  and  Sunday  circulation 
of  86,000,  has  an  immediate  opportu¬ 
nity  for  a  Market  Research  Manager. 

If  you  have  a  solid  background  in 
marketing,  advertising  or  media,  are 
highly  motivated,  can  work  under  tight 
deadlines  and  with  a  variety  of  cus¬ 
tomer  types,  we  want  to  talk  to  you. 
The  most  qualified  candidates  will 
have  excellent  verbal  and  written 
communication  skills  and  be  comforta¬ 
ble  using  statistical  and  mapping  soft¬ 
ware  such  as  SPSS  and  Mapinfo  GIS 
to  develop  integrated  business  solu¬ 
tions.  Information  management  capa¬ 
bility,  strategic  thinking,  and  in-depth 
data  analysis  are  critical  characteristics 
for  the  most  qualified  candidate.  Also 
required  are  strong  computer  skills, 
with  a  command  of  the  Microsoft  Off¬ 
ice  Suite  including  Word,  Excel,  Ac¬ 
cess  and  PowerPoint. 

The  Research  Manager  will  use  the 
above  skills  and  talents  to  develop  com¬ 
petitive  strategies  and  solutions  for 
presentation  to  advertisers.  The  most 
qualified  candidate  will  also  be  able  to 
design  and  manage  primary  and  sec¬ 
ondary  research  projects,  analyze  data 
to  develop  findings  and  present  find¬ 
ings  to  internal  management  or  ex¬ 
ternal  customers. 

The  Californian  is  located  in  Bakers¬ 
field,  a  growing,  diverse  city  of  approx¬ 
imately  220,000  located  at  the  south¬ 
ern  end  of  California’s  Central  Valley, 
just  an  hour  an  a  half  away  from  Los 
Angeles.  We  offer  a  competitive  salary, 
comprehensive  benefits-including  a 
401  (k)  plan  and  gain-sharing  plan. 
Please  submit  your  cover  letter  and 
resume  by  fax  to: 

(661)  395-7484 
Or  E-mail  to: 

spiland@bakersfield.com 
EOE  M/F/HA/ 
SYNDICATION  RIGHTS 
Fast-growing  dot  com  seeks  expert  to 
buy  rights  for  extracts  from  books  and 
periodicals.  Secure  licensing  agree¬ 
ments  with  new  publishers  and  con¬ 
tent  providers,  identify  forthcoming 
titles,  ensure  content  is  Web-ready. 
Rights  experience,  preferably  in  buy¬ 
ing  and  selling  electronic  content;  pro¬ 
fessional  publishing  background;  ne¬ 
gotiation  skills. 

Pre-IPO  employee  stock  option  plan, 
full  benefits.  Work  in  downtown  Boston 
close  to  all  T  and  trains.  E-mail  resume: 
dbarlow@meansbusiness.com 


HIRE  IDEALS 

Need  In  hire  the  ideal  person  for  that  tough-tn-lill  job?  tt'e  have  the  ideal  way  to  do  it:  with  an  KMIM.OYMKNT  AI)  in 
Editor  &  Publisher’s  NEWS  INDUSTRY  CAREER  GUIDE 
a  special  editorial  section  in  our  April  24. 2000  issue 
The  guide,  devoted  to  advice,  news,  and  analyses  concerning  newspapering  as  a  cart*r, 
will  he  fdled  with  articles  of  Interest  to  the  people  you  want  to  reach: 
the  most  serious  and  best-qualifled  candidates  for  a  position  at  your  paper 
All  ads  are  display  ads,  for  maximum  impact,  and  the  rates  are  surprisingly  affordable. 

The  DEADLINE  is  April  12. 2000,  so  reserve  your  space  now  by  calling: 

Hazel  Preuss  or  Michele  Appello  at: 

(888)  825-9149 


www.editorandpubljsher.com 


MARKETING  RESEARCH 


MEDIA  TECHNOLOGY  ANALYST 
The  Technology  Department  of  News¬ 
paper  Association  of  America  is  seek¬ 
ing  a  motivated  professional  to  investi¬ 
gate  media  technologies  and  work  on 
related  projects.  Responsibilities  in¬ 
clude  researching  and  reporting  on 
database  and  archiving  technologies 
pertinent  to  the  newspaper  industry, 
investigating  Web  publishing  software 
tools  and  their  applicability  to  newspa¬ 
pers’  Web  publishing  operations  and 
assisting  in  producing  and  managing 
content  for  the  association’s  Web  site. 
Candidates  must  have  a  Bachelor’s 
degree,  preferably  in  Computer 
Science  or  related  field,  with  a  mini¬ 
mum  of  three  years  experience  in  work¬ 
ing  with  multiple  database  software 
packages,  preferably  with  both  Macin¬ 
tosh  and  PC  platforms.  Strong  ana¬ 
lytical,  project  management  and  com¬ 
munication  skills  are  required.  Famil¬ 
iarity  with  page  layout  and  Web  pub¬ 
lishing  software  and  a  publishing  or 
graphic  arts  production  background 
are  desirable.  Some  travel  is  required. 
The  position  reports  to  the  Director  of 
Media  Technology. 

NAA  offers  a  competitive  salary  and 
benefits  and  is  an  EOE.  For  additional 
information  about  NAA,  please  visit  our 
web  site  at  http://www.naa.org.  If  this 
is  the  type  of  position  you  have  been 
seeking,  please  fax  your  cover  letter 
and  resume  with  salary  history  and 
references  to: 

ATTN:  HR-MEDAN,  (703)  902-1608 


PHOTOGRAPHY 


AGGRESSIVE  MEDUIM-SIZED 
daily  in  Zone  4  is  looking  for  a  director 
of  photography  who  can  take  charge  of 
a  six-person  department.  Must  be  an 
excellent  shooter  with  proven  manage¬ 
ment  experience  and  well  versed  in 
photo  technology.  Submit  resume  to: 

Box  01218,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 


PREPRESS 


MIAMI,  FLORIDA 
DIGITAL  PRE-PRESS  MANAGER 
The  Miami  Herald  Publishing  Company 
seeks  a  skilled,  experienced  manager 
to  oversee  our  pre-press  departments 
and  continue  to  steer  pagination  and 
work  restructuring  projects.  Must  have 
an  extensive  pre-press  systems  back¬ 
ground,  preferably  including  Autologic. 
Cascade,  MacOS,  Sll,  ALS  and 
ClassPage.  Proven  ability  to  produce 
bottom-line  results  by  introducing  new 
technology  and  streamlining  processes 
is  required.  Contact: 

Kim  Marcille,  Digital  Prepress  Manager 
(305)  376-3101  kmarcille@herald.eom 


Send  E&  P  Itox  Replies  to: 


Editor  &  Publisher 
Classified  Ad  Dept. 
1515  Broadway,  12  Floor 
New  York,  NY  10036 


EDITORfSfPUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


SENIOR  MANAGER 


The  Baltimore  Sun  i.s  .seeking  a  highly  motivated  senior  manager  ttv  lead 
its  publishing  .systems  group  into  the  next  century.  This  manager  will  be 
responsible  for  every  aspect  of  publishing  .systems  including  .system 
deveittpment,  implementation,  and  support  fttr  both  prepre.ss  and 
ptjstpress  .systems. 

The  Sun  has  a  full  agenila  of  .system  initiatives  including  editorial  front 
end  upgrade,  editorial  pagination  implementation,  cia.ssified  pagination, 
and  upgraded  output  management  systems. 

The  ideal  cantlitlate  will  lx;  a  ,sea.soned  technologv-  professitvnal  with  expe¬ 
rience  in  newsriKtm  ofxjrations,  typography,  graphics,  and  printing  as  well 
as  knowledge  of  the  systems  and  .software  which  support  them.  Strong 
leadership  anti  communications  skills,  and  the  ability  to  interact  effectively 
across  departmental  lines  are  e.s,sential  skills  for  this  manager. 

Interested  candklates  should  submit: 


THE  BALTIMORE  SUN 

Human  Resources,  PSM 
501  North  Calvert  Street,  RO.  Box  1377 
Baltimore,  MD  21278 

Fax:  (410)  783-2548  Email:  resumes@baltsun.com 

The  Sun  offers  a  competitive  salary  and  comprehensive  benefit  package. 
.\n  et|ual  opportunity  employer  M.T/V/D 
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classified  advertising 
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HELP  WANTED 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
The  San  Jose  Mercury  News,  the  lead¬ 
ing  print  and  online  media  source  in  the 
Silicon  Valley,  is  looking  for  an  Assistant 
Pressroom  Manager  with  Offset  Pre¬ 
ssroom  experience.  Previous  manage¬ 
ment/supervisory  experience  in  a  news¬ 
paper  production  environment  highly 
preferred.  Ability  to  establish  rapport 
with  pressroom  employees  and  other 
department  managers.  Solid  inter¬ 
personal  and  written  communication 
skills.  Good  organizational  and  multi¬ 
task  skills  required.  Must  be  flexible  in 
work  hours.  Some  PC  knowledge  de¬ 
sired.  Ability  to  analyze  and  trou¬ 
bleshoot  mechanical  and  personnel 
problems.  Comprehensive  benefit  pack¬ 
age  and  excellent  opportunities  for 
career  growth. 

Salary  range  for  this  position  is  between 
$76,000-87.000,  depending  on  experi¬ 
ence  and  job  skills. 

You  may  apply  online  at  http:// 
www.mercurynews.com/jobs  or  email 
your  resume  to  jobs@sjmercury.com. 
When  emailing  your  resume,  please  do 
not  include  attachments.  Paste/type 
your  resume  in  the  body  of  the  mess¬ 
age  and  specify  the  position  you  are  app¬ 
lying  for  in  the  subject  box.  You  may 
also  mail  your  resume.  You  must  spec¬ 
ify  the  position  you  are  applying  for  in 
your  cover  letter. 

San  Jose  Mercury  News 
Human  Resources  Department 
750  Ridder  Park  Drive 
San  Jose.CA  95190 
EQUAL  OPPORTUNITY  EMPLOYER 


PLANT  MANAGER 

Seeking  self-motivated  individual  who 
will  be  responsible  for  our  new  press 
and  distribution  centers.  Candidates 
must  have  a  background  in  com¬ 
mercial  printing,  commitment  to  qual¬ 
ity,  and  possess  good  organizational 
and  communication  skills.  Minimum 
ten  years  experience  in  production 
and  management.  Submit  resume  to; 
Plant  Manager  Candidates 
The  Monroe  Evening  News 
RO.  Box  1176,  Monroe,  Ml  48161 
or  E-mail  your  resume  or  questions  to 
men@monroenews.com 


PRESSROOM  SUPERVISOR 
The  Press  Democrat,  Santa  Rosa,  CA, 
has  an  opening  for  a  full-time  Press 
Supervisor.  Will  assist  the  Foreman  in 
directing  and  coordinating  activities  in 
all  facets  of  department  production,  app¬ 
lying  knowledge  of  production  meth¬ 
ods.  procedures,  machines  and  equip¬ 
ment.  Must  have  a  minimum  of  4  years 
offset  pressroom  experience.  Schedule 
required  flexibility;  days,  nights,  week¬ 
ends,  holidays  and  overtime.  Please 
send  inquiries  to: 

5505  Redwood  Drive 
Rohnert  Park.  CA  94928 
Attn:  Press  Dept.  Manager 
No  phone  calls,  please.  We  are  committed 
to  a  drug  and  alcohol  free  workplace.  Any 
job  offer  is  conditional  upon  the  suc¬ 
cessful  passing  of  drug  testing. 


PRESSROOM 


PRESSROOM  MANAGER 
Premiere  Fairfield  County  newspaper 
seeks  an  experienced  pressroom 
manager.  Ideal  candidate  will  have  pro¬ 
ven  leadership,  interpersonal  commu¬ 
nication,  organization,  problem-solving 
and  decision  making  skills.  Should  have 
strong  management  abilities  to  coach, 
develop  and  support  a  staff  of  20,  ensur¬ 
ing  a  positive  work  environment.  Ability 
to  work  effectively  in  a  high-pressure, 
quality  and  deadline  sensitive  environ¬ 
ment  a  must.  Candidates  should  be 
self-motivated,  driven,  able  to  work  well 
with  other  team  members  and  willing  to 
work  all  shifts.  Competitive  salary  with 
excellent  benefits  package.  Opportunity 
for  advancement.  Interested  candi¬ 
dates  should  fax  their  resume  to  (203) 
964-3711  or  send  to: 

The  Advocate/Greenwich  Time 
75  Tresser  Boulevard 
Stamford.  CT  06904 

EOE  M/F/D/V 


PRODUCTION/TECH 


DIRECTOR  OF  OPERATIONS 
Seeking  a  Director  for  the  Operations 
team  at  The  Flyer,  the  South  Florida 
Harte-Hanks  Shopper  Publication.  As 
a  member  of  the  senior  management 
team,  you  will  participate  in  the  devel¬ 
opment  of  the  strategic  direction  of  the 
company  and  the  development  of 
action  plans  to  support  the  strategy. 
You  will  develop  work  process  measure¬ 
ments  and  productivity  improvement 
systems  leading  to  improved  customer 
satisfaction  for  Pre-Press  and  Press. 
Environmental  safety  is  also  a  key 
responsibility.  The  ideal  candidate  will 
be  experienced  in  leading  and  devel¬ 
oping  a  strong  business  team,  prepar¬ 
ing  and  reviewing  operating  and  capital 
expense  budgets  and  monitoring  all 
vendor  Quality  Assurance  activity.  The 
preferred  candidate  will  have  a 
Bachelor's  degree  with  a  minimum  of  5 
years  of  print  manufacturing  manage¬ 
ment  experience  and  a  strong  knowl¬ 
edge  of  pagination  and  four  color  print¬ 
ing  technology.  Excellent  verbal  and 
written  communication  and  computa¬ 
tional  skills  required,  Harte-Hanks 
offers  attractive  benefits  and  compensa¬ 
tion,  plus  the  opportunity  for  pro¬ 
fessional  growth.  Please  mail  or  fax 
your  resume  and  salary  history  to; 
Harte-Hanks.  The  Flyer 
Attn:  Human  Resources 
1 1 900  SW 1 28th  Street,  Miami,  FL  331 86 
Fax:  (305)  254-8252 
An  Equal  Opportunity  Employer  and 
A  Drug  Free  Workplace 

SALES 


REGIONAL  SALES  MANAGERS 
Media  Marketing,  developers  of  indus¬ 
try-leading  imMEDIAte™  sales  pres¬ 
entation  software,  seeks  sales  pro¬ 
fessionals  to  operate  NY/New  England 
office  and  Chicago  office.  Newspaper 
sales  experience,  excellent  pres¬ 
entation  skills,  proficiency  with  major 
software  programs  required.  Knowl¬ 
edge  of  imMEDIAte,  experience  with 
laptop  selling  are  pluses.  Fax  resume 
to  Allyn  Hallisey,  (303)  440-8035. 


SALES 


SENIOR  SALES 
REPRESENTATIVE 
For  Geac  Publishing  Systems 
Excellent  compensation  package  is 
available  for  a  candidate  with  multi- 
media  experience,  Internet  and  Web 
based  Editorial  and/or  Classified  knowl¬ 
edge.  along  with  good  communication 
and  follow-up  skills.  Experience  in  imple¬ 
menting  or  installing  such  systems  a 
plus.  If  you  possess  these  skills  and  are 
a  high  energy  person  willing  to  do  what 
it  takes  to  make  sales,  send  resume  to: 

Recruitment 

Geac  Publishing  Systems 
3707  W.  Cherry  Street 
Tampa,  FL  33607 


Fax:  (813)  878-2751 
E-mail:  GPSINFO@geac.com 


ADMINISTRATIVE 


COMMUNITY  PUBLISHER  SEEKING 
position  as  Publisher/General  Manager. 
20  years  of  good  solid  experience  in 
advertising,  circulation,  niche  market 
products  and  commercial  printing.  Living 
in  southern  Arizona  will  relocate. 

Call  Lonnie  at  (520)  663-1 763  or 
E-mail  landp@uswest.net 


ADVERTISING 


ATTENTION;  35  year  Seasoned  Advertis¬ 
ing  Professional.  Experience  includes 
Retail,  Casinos  and  Majors.  Seeks  posi¬ 
tion  in  Zones  4  or  6.  Please  respond  to: 
E-mail  RC040.com 
OR  Phone  (609)  484-8621 


EDITORIAL 


WRITER 

Seasoned  journalist/author  going  through 
one  of  those  mid-career  changes.  Look¬ 
ing  for  the  special  assignments  that 
make  sitting  down  to  re-  search,  think 
and  write  compelling  and  fun.  Projects 
about  women,  health,  aging,  the  psy¬ 
cho/social  side  of  relationships.  Credits 
to  date  include  several  books,  a  taste  of 
new  media,  video  scripting  and  loads  of 
magazine  features  in  publications  from 
Woman’s  Day  to  Psychology  Today. 
Member  of  ASJA.  High  standards  of  pro¬ 
fessional  achievement. 

E-mail  jleder@icnt.net 


EXPERIENCED,  Indianapolis-based 
journalist  seeking  opportunities  to  tell 
stories  that  need  to  be  told,  full-time, 
freelance  or  part-time.  Will  travel. 

(31 7)  781  -2879  rondh@flash.net 


PUBLISHER'S  CONSULTANT: 

I  work  as  the  publisher’s  right  hand,  for 
as  long  as  needed,  to  solve  ad 
revenue,  circulation,  editorial  and  print 
problems.  Also  able  to  develop  and/or 
implement  policies.  Skilled  in  cold 
starts  or  new  edition  development.  Thi¬ 
rty  years  experience  in  daily,  weekly 
and  TMC.  All  services  confidential. 

Call  Michael  Bradley  at  (508)  563-2835 
Or  E-mail  mbradley@capecod.net 


I'VE  BEEN  A  Writer,  Editor  and  suc¬ 
cessful  Publisher.  Would  like  to  Write/ 
Edit  in  Zone  3  or  4.  Available  after  May  1 . 
E-mail:  Pjournalist@excite.com 


SPORTS  WRITER  with  10  years  of  ex¬ 
perience  seeks  new  challenge  in  either 
sports  or  features.  Respond  in  con¬ 
fidence  to; 

RJoeMc@aol.com 


CLASSIFIED  ADVERTISING  INFORMATION 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue 
DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  camera 
ready  copy  7  days  prior  to  publication  date. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 
also  includes  online 


HELP  WANTED  POSITIONS  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  WEEK  .  .  .  . 

.  .  $  12,00 

1  WEEK  .  .  .  . 

.  .  $  6.00 

1  WEEK  .  .  .  . 

.  .  $  11.00 

2  WEEKS  .  . 

.  .$  11.18 

2  WEEKS  .  . 

.  .  .$  5.05 

2  WEEKS  .  . 

...  $  9.70 

3  WEEKS  .  .  . 

...  $  9.80 

3  WEEKS  .  . 

.  .  $  4.15 

3  WEEKS  .  . 

.  .  .  $  8.50 

4  WEEKS  .  . 

.  .  $  8.25 

4  WEEKS  .  . 

.  .  $  3.70 

4  WEEKS  .  . 

..  .  $  7.25 

DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready  ,  otherwise  a 
scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  133-line  same  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email. 

For  Instructions  please  ask  your  account  manager, 
per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

1  WEEK . $131  3  WEEKS . $113 

2  WEEKS . $119  4  WEEKS . $109 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts  are  non-can¬ 
celable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  deadline:  advertisers 
with  a  payment  record  in  good  standing  may  be  billed.  Deadline  is  Tuesday  prior  to 
Monday  publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express  accept¬ 
ed.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy  must  be  submitted  in  writ¬ 
ing  via  email,  mail,  or  fax.  We  reserve  the  right  to  reject  any  ad. 


ANY-QUESTIONS' 


Hazel  Preuss  (212)  536-5398  -  hpreuss@editorandpublisher.com 
Michele  Appello  (212)  536-5396  -  mappello @ editorandpublisher.com 
Lisa  Dixon  (212)  536-5399  -  ldixon@editorandpublisher.com 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  March  27, 2000 

This  Last  3-Day  Days  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sale 

Buzzworthy  songs  are  usually 

1 

1 

Erin  Brockovich 

18,545,755 

10 

55,854,440 

by  new,  up-and-coming  artists 

2 

New 

Romeo  Must  Die 

18,014,503 

5 

24,583,103 

who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 

3 

3 

Final  Destination 

7,218,840 

10 

20,422,961 

4 

2 

Mission  to  Mars 

5,720,133 

17 

49,221,946 

majority  have  been  certified 

1  5 

New 

Here  on  Earth 

4,510,705 

3 

4,510,705 

gold  or  platinum. 

6 

New 

Whatever  it  Takes 

4,104,298 

3 

4,104,298 

Week  of  3127100 

7 

7 

American  Beauty 

4,024,983 

194 

108,468,063 

!  s 

4 

My  Dog  Skip 

3,058,430 

75 

26,018,045 

Artist/Group:  Pink 

9 

8 

The  Cider  House  Rules 

2,799,556 

108 

49,636,626 

Song/Video:  "There  U  Go" 

10 

6 

The  Whole  Nine  Yards 

2,003,905 

38 

54,106,403 

Director:  David  Myers 

11 

5 

The  Ninth  Gate 

1,930,263 

17 

15,601,499 

This  fuchsia  bombshell  is  about  to 

12 

13 

Fantasia  2000 

1,332,858 

86 

35,912,148 

blow  the  spot  up.  Sending  the 

13 

16 

The  Sixth  Sense 

1,280,345 

234 

290,288,427 

warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 

14 

9 

Snotv  Day 

946,452 

45 

57,832,757 

15 

10 

The  Tigger  Movie 

883,586 

45 

43,001,992 

latest  rising  star.  Her  self-titled 

16 

11 

Drowning  Mona 

712,007 

24 

14,814,539 

album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 

17 

23 

Boys  Don’t  Cry 

695,333 

171 

7,802,635 

18 

14 

Pitch  Black 

614,790 

38 

37,620,175 

as  witnessed  on  the  possible  sec¬ 
ond  single,  “Players”. 

19 

17 

Wonder  Boys 

606,017 

33 

17,927,842 

20 

12 

The  Next  Best  Thing 

571,490 

24 

14,422,883 

Artist/Group:  Incubus 

Song/Video:  “Pardon  Me” 

21 

15 

Reindeer  Games 

474,424 

31 

22,722,539 

22 

21 

The  Green  Mile 

455,807 

108 

135,051,414 

Director:  Steven  Murashige 

23 

24 

Stuart  Little 

402,894 

101 

138,783,430 

This  five-member  band  from 
Calabasas,  California  has  finally 
made  a  mark  with  this  video  off 
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3  Strikes 

372,950 

26 

9,328,711 
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Ghost  Dog 

368,286 

24 

1,382,118 
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Beyond  the  Mat 

351,027 

157 

1,602,170 

their  recently  released  album. 

Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 
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Scream  3 

325,365 

52 

86,520,105 
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Sleepy  Hollow 

241,841 

129 

100,266,421 

as  a  garage  band  back  in  1991, 
and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record.  S.C.I.E.N.C.E. 
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Boiler  Room 

226,309 

38 

16,495,192 
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Toy  Story  2 

218,854 

129 

242,221,297 
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The  Hurricane 

206,815 

89 

50,087,246 

in  1997.  Their  newest  offering 
blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 
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The  Talented  Mr.  Ripley 

202,646 

93 

80,776,109 
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The  Beach 

196,627 

45 

39,174,214 
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Hanging  Up 

191,670 

38 

35,745,324 
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Mysteries  of  Egypt 

181,041 

664 

30,993,186 
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Syndicate  ‘FineToons’  its  system 
for  developing  new  comic  talent 

WASHINGTON  POST  WRITERS  GROUP  STARTING  A  FELLOWSHIP  PROGRAM  BY  DAVE  ASTOR 


The  Washington  Post  Writers 
Group  (WPWG)  is  intrcxlucing  a 
“FineToon  Fellowship”  for  comic 
creators  seeking  syndication. 
WPWG’s  program  is  sort  of  an 
expanded  version  of  the  development  deals  that 
several  major  syndicates  offer. 

Why  is  WPWG  offering  the  fellowship? 
“It’s  a  combination  of  being  altruistic  and  try¬ 
ing  to  find  the  next  great  comic  for  the  Writers 
Group  to  syndicate,”  replied  Comics  Editor 
Suzanne  Whelton,  who  noted  that  many 
aspiring  cartoonists  have  little  knowledge 
about  the  syndication  business. 

Aspiring  cartoonists  can  apply  for 
WPWG’s  first  12-month  fellowship  between 
May  1  and  June  30.  Up  to  four  “winners”  will 
be  chosen  during  the  late  summer,  and,  start¬ 
ing  in  the  fall,  will: 

•  Get  mentored  by  a  WPWG  cartoonist 
via  phone,  fax,  or  e-mail. 

•  Attend  three  seminars  during  the  year  in 
various  cities,  where  they’ll  hear  WPWG 
staffers,  cartoonists,  and  other  speakers 
discuss  drawing,  dialog,  character 
development,  deadlines,  promotion, 
licensing,  contracts,  and  dealing  with 
editors.  WPWG  will  pay  travel  expens¬ 
es  for  the  one-  or  two-day  gatherings. 

•  Have  samples  of  their  work  eval¬ 
uated  by  WPWG’s  Comics  Review 
Committee,  which  includes  mem- 


It’S  a  combination 
of  being  altruistic 
and  trying  to  find 
the  next  great 
comic ... 

—  Suzanne  Whelton 
comics  editor,  WPWG 

bers  of  the  general  public. 

•  Receive  a  $5,000 
stipend,  to  be  paid  out  of 
syndication  proceeds  if 
WPWG  ultimately  decides 
to  distribute  the  comic.  If 
WPWG  opts  not  to,  the 
cartoonist  keeps  the  stipend  and  can  offer  the 
comic  to  other  syndicates. 

Cartoonists  with  development  deals  at  syndi¬ 
cates  other  than  WPWG  usually  do  two  to  nine 
months  of  paid  work  on  their  comics,  after 
which  the  syndicate  decides  whether  to  intro¬ 
duce  the  comic  to  newspapers. 

Like  other  syndicates,  WPWG  gets  thou¬ 
sands  of  comic  submissions  over  the  transom. 
Whelton  said  the  best  cartoonists  may  still  be 
signed  without  going  through  the  “FineToon” 
process,  but  other  promising  artists  will  be 
invited  to  apply  for  the  fellowship.  WPWG  will 


also  make  people  aware  of  the  fellowship  via 
an  insert  in  Cartoonist  Profiles  magazine  and  at 
next  month’s  National  Cartoonists  Society 
(NCS)  meeting  in  New  York. 

NCS  President  Daryl  Cagle  said  the  fellow¬ 
ship  is  “a  nice  thing  to  do,”  but  wondered  if  it’s 
really  necessary.  He  noted  that  “there  are  so 
many  great  working  cartoonists  out  there”  that 
a  syndicate  doesn’t  really  need  to  do  something 
special  to  find  them. 

Stuart  Rees,  a  Massachusetts  attorney  who 
represents  a  number  of  cartoonists,  said  a  fel¬ 
lowship  of  this  type  is  gorxl  for  cartoonists  as 
long  as  the  rights  to  their  creations  don’t  get 
tied  up  in  an  unfavorable  way. 

“If  done  correctly,  this  idea  is  a  winner  for 
everyone,”  Rees  said.  “The  artists  get  training 
and  a  shot  at  a  syndication  contract;  the  syndi¬ 
cate  gets  to  develop  talent  without  needing  to 
commit  to  a  launch.” 

A  comic  launch  can  be  expensive,  and  many 
features  don’t  last  long  in  syndication. 

Rees  noted  that  the  typical  development  deal 
is  for  features  almost  ready  to  launch.  “The 
WPWG  program  is  particularly  nice  because  it 
may  give  an  opportunity  to  cartoonists  who  are 
a  little  further  away,  and  would  otherwise  have 
no  source  of  support,  guidance,  and  encourage¬ 
ment,”  he  said. 

The  fellowship  was  the  brainchild  of  Alan 
Shearer,  editorial  director/general  manager  at 
WPWG  (http://www.postwritersgroup.com).  ■ 


Coast-to-coast  tributes 
for  late  ‘Peanuts’  creator 

Less  than  two  months  after  his 
death,  Charles  Schulz  is  being 
remembered  in  various  ways. 

Sonoma  County,  Calif.,  supervisors 
approved  a  resolution  changing  the 
name  of  “Sonoma  County  Airport”  to 
“Charles  M.  Schulz-Sonoma  County 
Airport.”  The  late  “Peanuts”  cartoon¬ 
ist,  who  lived  in  Santa  Rosa.  Calif., 
kept  a  plane  at  the  airport. 

Also,  the  Chicago  Tribune  ran  a 
12-page  tribute  to  Schulz  in  its  March 
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26  issue.  The  section  included  “Peanuts” 
strips,  information  about  the  comic  and 
Schulz,  a  trivia  quiz,  and  more. 

And  the  baseball  Hall  of  Fame  in  Coopers- 
town.  N.Y.,  will  hold  a  “Peanuts”  exhibit 
scheduled  to  open  Memorial  Day  Weekend. 
It’s  tentatively  titled,  “You’re  in  the  Hall  of 
Fame.  Charlie  Brown.” 

A  Chicago  Sun-Times  story  quoted  a  Hall 
of  Fame  spokesperson  as  saying  that  baseball 
was  the  theme  of  about  10%  of  the  approxi¬ 
mately  18,(M)0  “Peanuts”  strips  Schulz  creat¬ 
ed  for  United  Feature  Syndicate  between 
1950  and  2000. 


Internet  wire  fashions 
a  deal  with  Universai 

FashionWireDaily.com,  the  Internet-based 
wire  service,  announced  that  it  has  inked  a 
deal  with  Universal  Press  Syndicate  to  pro¬ 
vide  fashion  content. 

The  content  will  be  available  as  news  head¬ 
lines  with  hyperlinks  for  Web  sites,  and 
stand-alone  print  and  online  packages. 

‘Food  101’  coiumn  sets 
course  for  newspapers 

A  weekly  food  column  using  both  humor 
and  science  as  ingredients  has  been  intro- 
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GUYMON  DAILY  HERALD  -  NEWS-CAPITAL  &  DEMOCRAT  -  NORMAN  TRANSCRIPT  -  OKMULGEE  DAILY  TIMES  -  STILLWATER  NEWS 
PRESS  -  TULSA  WORLD  -  BRANTFORD  EXPOSITOR  -  GUELPH  DAILY  MERCURY  -  HAMILTON  SPECTATOR  -  KINGSTON  WHIG-STANDARD 
OTTAWA  CITIZEN  -  DAILY  SENTINEL-REVIEW  -  BEND  BULLETIN  -  PORTLAND  OREGONIAN  -  ALTOONA  MIRROR  -  BLOOMSBURG  PRESS- 
ENTERPRISE  •  DU  BOIS  COURIER -EXPRESS  -  EPHRATA  REVIEW  -  ERIE  TIMES  -  LITITZ  RECORD-EXPRESS  -  LANCASTER  INTELLIGENCER- 
JOURNAL  -  BUCKS  COUNTY  COURIER  TIMES  -  GREENSBURG/PITTSBURGH  TRIBUNE-REVIEW  -  DELAWARE  COUNTY  DAILY  TIMES 
VALLEY  NEWS  DISPATCH  -  WILKES-BARRE  TIMES  LEADER  -  BEAUFORT  GAZETTE  -  BROOKINGS  DAILY  REGISTER  -  RAPID  CITY  JOURNAL 
SASKATOON  STAR-PHOENIX  -  COLUMBIA  DAILY  HERALD  -  KINGSPORT  TIMES-NEWS  -  MARYVILLE  DAILY  TIMES  -  ATHENS  DAILY 
REVIEW  -  BORGER  NEWS-HERALD  -  BROWNWOOD  BULLETIN  -  CLEBURNE  TIMES-REVIEW  -  CORPUS  CHRISTI  CALLER-TIMES  -  DALLAS 
MORNING  NEWS  GAINESVILLE  DAILY  REGISTER  -  JACKSONVILLE  DAILY  PROGRESS  -  KERRVILLE  DAILY  TIMES  -  LONGVIEW  NEWS- 
JOURNAL  -  MOUNT  PLEASANT  DAILY  TRIBUNE  -  SAN  ANTONIO  EXPRESS-NEWS  -  TEXARKANA  GAZETTE  -  WAXAHACHIE  DAILY  LIGHT 
LOGAN  CACHE  CITIZEN  -  OGDEN  STANDARD-EXAMINER  -  PROVO  DAILY  HERALD  -  SALT  LAKE  CITY  DESERET  NEWS  -  ROANOKE  TIMES 
RUTLAND  DAILY  HERALD -TIMES  ARGUS- BREMERTON  SUN -EVERETT  HERALD  -  SKAGIT  VALLEY  HERALD -THE  OLYMPIAN 
TACOMA  NEWS  TRIBUNE  •  TRI-CITY  HERALD  -  VANCOUVER  COLUMBIAN  -  APPLETON  POST-CRESCENT  -  FOND  DU  LAC  REPORTER 
MANITOWOC  HERALD  TIMES  REPORTER  -  MARSHFIELD  NEWS-HERALD  -  WALLA  WALLA  UNION-BULLETIN  -  GREENBAY  NEWS- 
CHRONICLE  -  MARINETTE  EAGLEHERALD  -  EAU  CLAIRE  LEADER-TELEGRAM  -  MILWAUKEE  JOURNAL  SENTINEL  -  OSHKOSH 
NORTHWESTERN  -  RACINE  JOURNAL  TIMES  -  SHEBOYGAN  PRESS  -  STEVENS  POINT  JOURNAL  •  WISCONSIN  RAPIDS  DAILY  TRIBUNE 
ARUBA  TODAY  -  MALAYSIA  STAR  -  MEXICO  NEWS  -  NEW  ZEALAND  HERALD  -  OMAN  DAILY  OBSERVER 
SINGAPORE  STRAITS  TIMES/SUNDAY  TIMES  -  TASMANIAN  MERCURY 

PICKLES  by  Brian  Crane:  Ten  Years  Young  and 
Getting  Better  All  the  Time. 
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A  boy  and  his  dog  —  and  their  ice  cream  —  in  the  new  “Red  and  Rover”  comic  strip. 


duced  by  United  Feature  Syndicate. 

“Food  101”  is  by  Robert  Wolke.  professor 
emeritus  of  chemistry  at  the  University  of 
Pittsburgh  and  author  of  four  books.  He's  a 
columnist  for  The  Washington  Post,  and  has 
had  dozens  of  articles  published  in  other 
newspapers. 

Clients  include  the  Minneapolis  Star 
Tribune,  The  Orange  Count}'  (Calif.)  Register, 
and  the  San  Jose  (Calif.)  Mercury  News. 

et  cetera  ... 

Mike  Peters  of  the  Dayton  (Ohio)  Daily 
News  and  Tribune  Media  Services  (TMS) 
has  won  a  Planned  Parenthood  Maggie 
Award  for  his  editorial  cartoons.  ...  The 
Hunter  College  Department  of  Film  and 
Media  Studies  in  New  York  has  awarded 
Jules  Feiffer  of  Universal  Press  Syndicate  a 
lifetime  achievement  honor  for  “cartooning 
with  a  conscience.”  It  also  gave  a  James 
Aronson  Award  for  Social  Justice  Journalism 
to  the  writers  of  a  Copley  News  Service 
series  called  “America’s  Immigration 
Dilemma”  ...  Self-syndicated  columnist 
Rick  Horowitz  (http://www.yesrick.com)  has 


Brian  Basset  creates 
his  second  comic  strip 

Brian  Basset,  who  does  the  “Adam  @  Home” 
comic  for  Universal  Press  Syndicate,  has  cre¬ 
ated  another  strip  for  the  Washington  Post 
Writers  Group  (WPWG). 

“Red  and  Rover,”  which  is  set  in  the  1960s, 
focuses  on  the  relationship  between  a  10- 
year-old  and  his  dog. 

WPWG  said  the  comic  uses  “gentle 


won  a  National  Headliner  Award.  ... 
iSyndicate  (http://www.isyndicate.com)  is 
distributing  two  columns  by  Mary  Mitchell: 
“Classic  Takes,”  which  looks  at  past  and 
contemporary  films  with  an  eye  toward  their 
effect  on  future  productions;  and  “Traveling 
Right,”  which  is  based  on  Mitchell’s  15 
years  as  a  travel  reporter.  ...  Andrews 
McMeel  Publishing’s  spring  releases  include 
the  paperback  version  of  “Dave  Barry’s 
Book  of  Bad  Songs”  by  columnist  Dave 
Barry  of  TMS,  “Random  Acts  of 
Management”  by  “Dilbert”  creator  Scott 
Adams  of  United  Media,  “Humongous 


humor”  rather  than  the  more  hard-edged 
humor  popular  in  recent  years. 

Basset,  who  was  bom  in  1957,  is  also  a  for¬ 
mer  editorial  cartoonist  at  The  Seattle  Times. 

‘Offsides’  on  United’s 
cartoon  panel  roster 

“Offsides,”  a  comic  panel  that  pokes  fun 
at  the  world  of  sports,  is  being  offered  by 
United  Feature  Syndicate. 

Clients  for  David  Jacobson’s  feature  include 
the  Denver  Rocky’  Mountain  News,  the  Minne¬ 
apolis  Star  Tribune,  The  Oregonian  of  Portland, 
and  the  San  Jose  (Calif.)  Mercury  News. 

Column  moves  to  Web 
after  almost  60  years 

Scripps  Howard  News  Service  is  offering  a 
Web  version  of  “Washington  Calling,”  the 
weekly  column  that  looks  at  life  inside  the 
capital  and  around  the  nation. 

The  59-year-old  feature  is  now  written  by 
John  Lang. 


Zits”  by  “Zits”  creators  Jerry  Scott  and  Jim 
Borgman  of  King  Features  Syndicate,  “Lift 
and  Separate”  by  “Baby  Blues”  creators 
Jerry  Scott  and  Rick  Kirkman  of  King,  “I 
Hated,  Hated,  Hated  This  Movie”  by  film 
critic  Roger  Ebert  of  the  Chicago  Sun-Times 
and  Universal,  “Think  iFruity”  by 
“FoxTrot”  creator  Bill  Amend  of  Universal, 
“Get  Ziggy  with  It”  by  Tom  Wilson  of 
Universal,  “D  is  for  Dog”  by  “Citizen  Dog” 
creator  Mark  O’ Hare  of  Universal,  “Heart 
of  the  City”  by  Mark  Tatulli  of  Universal, 
“Speed  Bump”  by  Dave  Coverly  of 
Creators  Syndicate,  “Minnows  in  the  Bath 
and  Other  Doggie  Treats”  by  “Ballard 
Street”  creator  Jerry  Van  Amerongen  of 
Creators,  and  a  series  of  five  flip  books  by 
self-syndicated  editorial  cartoonist  Joe 
Sharpnack.  ...  The  National  Cartoonists 
Society  is  holding  its  second  annual  poster 
contest  for  students  to  mark  Cartoon 
Appreciation  Week  May  3-9.  ...  Bob 
Englehart’s  and  Pat  McGrath’s  daily  “Moo” 
comic  ended  March  25  in  The  Hartford 
(Conn.)  Courant,  but  new  episodes  of  the 
strip  will  appear  periodically  online  at 
http://www.reuben.org/moo.  ...  Motor 
News  Media  has  moved  its  newsletter  online 
at  http://www.motornewsmedia.com.  ■ 


J  Fun  content  that’s  as  fresh  as  a  teenager 

QuickPublish  delivers  top-notch  entertainment  content  to  small  dailies,  weeklies  and 
monthlies.  This  inexpensive  package  includes  6o*  columns,  puzzles,  comics  and  graphics 
helping  you  save  on  free-lance  costs  while  increasing  your  ad  revenue.  Whether  you’re 
looking  for  columns  like  "You  and  Your  Health,”  crosswords,  tumble®,  horoscopes,  soaps 
or  content  just  for  kids,  you’ll  find  everything  you  need  in  QuickPublish. 

For  details  about  our  discount  offer,  contact  TMS  at  800*637*4082. 


^gQuick  PublishI 

www.quickpublish.com 
A  Features  Service  That  Works  For  You 


ntIBLNK 

MEDIA  SERVICES 

435  N.  Michigan  Avenue.  Suite  1500 
Chicago,  IL  60611 
www.tms.trjbune.com 
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The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


The  WIFAG  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 


paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 


129  square  ft.  Or  70,000  copies  per  hour  of  a  24-page  newspaper  with 


8  four-color  pages  in  the  straight-run  mode  in  the  same  tower.With  this 


high-end  productivity  rating  on  such  a  small  footprint,  the  ^IFAG  OF 


370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 


as  a  conventional  8-hight  tower  -  offers  you  up  two-thirds  more  capacity. 


superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 


controls  are  accommodated  in  each  of  these  autonomous  printing 


units,  so  you  don’t  need  separate  air-conditioned  rooms  and  special 


wiring.  A  WIFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 


press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 


concurrently,  while  saving  waste  and  time.  Would  you  like  to  know  more 


about  high  productivity?  Let’s  talk  about  it! 


WIFAG 


WIFAG  PRESS  COMPANY,  640  Gunby  Road,  Marietta,  GA  30067 
Contaa:  Joe  Ondras,  Phone  770^50  8511  -  Fax  770-850  8550  -  www.wifag  com 
WIFAG  AG,  3001  Bern  (Switzerland)  -  Phone  -I-41-31-339  33  33  -  Fax  -F41-31-339  36  66 
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ake  uommana  or  lom arrow 


NEXPO'^  and  the  Federation  Conferences 
i  come  together  June  15-20  in  San 
Francisco  fora  once-in-a-iifetime  NAA 
MegaConference.  The  entire  industry  wiii 
be  there.  You  can’t  afford  to  miss  it. 


NEWSPAPERS 


Visit  Over  600  Companies 


The  NEXPO  Exposition 

■  Learn  about  the  latest  technologies  in  New  Media, 
Pre-Press,  Press  and  Post-Press 

■  Meet  company  representatives  and  see  live 
demonstrations 

■  Gather  all  the  necessary  information  for  future 
purchases. 


The  Federation  Pavilions 

■  Learn  about  the  latest  products  and  services 

■  Great  for  newspaper  professionals  in  Advertising 
(classified,  co-op  and  display).  Circulation,  Marketing 
New  Media,  Promotion  and  Research. 


All  exhibits  are  located  at  The  Moscone  Center.  The  NEXPO  Exposition 
and  the  Federation  Pavilions  are  open  Saturday,  June  17,  through 
Monday,  June  19,  from  10  a.m.  to  5  p.m.  The  NEXPO  Exposition  is  open 
also  on  Tuesday  June  20,  from  10  a.m.  to  3  p.m. 


NEXPO’s  brand  new,  interactive  online  floor  plan  will  revolutionize  how  you  prepare  for  the 
event.  Log  on  to  www.nexpo.eom/nexpo2000/  to  browse  through  exhibitors,  access  company 
information,  and  create  and  save  your  own  customized  map  of  the  exhibitors  you  plan  to  visit. 


For  additional  information  on  Newspapers  2000,  call  (800)  656-4622 
For  NEXPO-only  questions,  call  (703)  902-1880. 


Network  With  Colleagues 

Remember,  Newspapers  2000  is  a  once-in-a-lifetime  event.  There  will  never  be  another  opportunity  to  network 
with  colleagues  from  every  facet  of  the  industry  and  from  around  the  globe! 


Learn  From  the  Best 

Choose  from  hundreds  of  stellar  educational  sessions,  including 


MegaSessions 

Featuring  the  country's  hottest  speakers  including  Ret. 
U.S.  General  Colin  L.  Powell,  Sergio  Zyman,  Shelly 
Lazarus  and  Herb  Kelleher 

In  addition,  hear  from  an  NAA  leadership  panel  of  leading 
industry  CEOs  on  Sunday,  June  18,  as  they  offer  their 
perspectives  on  the  future  of  newspapers. 


Industry  Hot  Topics 

In  addition  to  the  program  sessions  targeted  to  individual 
disciplines,  four  sessions  that  transcend  all  areas  of  the 
newspaper  industry  will  be  available  on  Monday  and 
Tuesday  mornings. 


Monday,  June  19 

Database  Marketing 

This  session  will  tell  you  why  you  should  care  about 
database  marketing  and  how  you  can  grow  revenue  with 
successful  strategies. 

E-Primer:  Preparing  for  the  Future 

How  do  you  interface  with' the  Web?  What  part  does 
outsourcing  play  in  the  big  picture?  Innovators  in  the  e- 
commerce  revolution  will  help  you  prepare  for  the  future 
by  showing  you  where  e-commerce  is  headed  in  our  ever- 
changing  global  economy. 


Stuart  Gamer 

President  and  CEO 

Thomson 

Newspapers 


Andrew  Barnes 

NAA  Vice 
Chairman,  and 
President, 

CEO  and  Editor 
St.  Petersburg 
Times 


Alan  Horton 

Senior  Vice 
President, 
Newspapers 
E.W.  Scripps 
Company 


Orage  Quarles  III 
NAA  Treasurer  and 
Publisher 
The  News 
and  Observer, 
Raleigh,  N.C. 


Tuesday,  June  20 

Retaining  Talent 

Industry  experts  explore  the  latest  techniques,  including 
leadership  development  and  compensation,  to  help  you 
succeed  in  a  competitive  environment. 

50"  Web  Issues:  More  Than  Newsprint 
Learn  front-end  strategies  for  implementing  web  width 
reduction  from  marketing,  circulation  and  editorial.  Find 
out  what's  new  with  the  SAU,  and  hear  what  readers  have 
to  say  about  the  narrower  newspaper. 


Louis  “Chip”  Weil 
President  and  CEO 
Central 
Newspapers, 

Inc. 


William  Dean  Gary  L.  Watson 
Singleton  President, 

NAA  Secretary  and  Newspaper 
Vice  Chairman,  Division 
President  and  CEO,  Gannett  Co.  Inc. 
Media  News 
Group,  Inc. 


For  speaker  Information  or  to  register,  log  on  to 

www.naa.org/newspapers2000 


technology 


New  iron  for  Newhouse, 
as  smaller  cities  move  to  offset 

DAILIES  GO  FIVE-  AND  SIX-HIGH,  OTHERS  MAY  GO  STRAIGHT  BY  JIM  ROSENBERG 


house  dailies  in  Alabama  into  the  offset  age. 

Though  MAN  supported  customers  of  the 
Wood  Hoe  Co.  after  it  took  over  the  old  U.S. 
press  maker’s  plant,  as  far  as  new-press  sales 
go.  Mobile  marks  its  second  chance  at 
Advance.  With  its  U.S.  headquarters  in 
Westmont,  111.,  the  German  manufacturer’s 
first  hoped-for  sale  to  the  group  —  also  a 
Geoman  —  reached  only  the  letter-of-intent 
stage  with  Harrisburg  a 
few  years  ago. 

I  In  two  years,  Ala- 
I  bama’s  oldest  newspa- 
^  I  per  is  slated  to  begin 

■  printing  on  its  newest 

j  Square.  Valued  at 

1  $65  million,  according 
y  to  Publisher  Howard 
Bronson,  the  project  has 

The  Register  is 

Cleveland  —  the  biggest  newspaper  project  counting  on  the  new,  75,(XX)-copy-per-hour 

during  the  last  recession  —  is  known  for  its  press’  fast  makeready  and  print  quality  to 

huge  color  capacity  and  high  color  quality.  achieve,  in  Bronson’s  words,  “more  consistent 

Other  offset  sites  include  the  new  plant  delivery  ...  with  more  color  capability,  more 

where  a  Goss  Newsliner  installation  nears  late-breaking  news,  and  better  graphics.”  Ad- 

completion  for  The  Patriot-News,  Harrisburg,  vertisers  and  the  newsroom  alike  should 

Pa.,  and  The  Huntsville  (Aid.)  Times'  lO-year-  appreciate  what  Production  Director  Melvin 

old  TKS-equipped  pressroom.  Like  much  of  R.  Balch  called  “the  ability  to  u.se  color  any- 

the  letterpress  elsewhere,  the  Hoe  Colormatic  where  we  want.” 

previously  used  in  Huntsville  (like  that  still  The  Geoman  will  provide  the  needed  page 
used  on  Staten  Island)  had  been  converted  to  and  color  capacity  in  its  four  eight-couple 
di-litho  in  the  197()s.  (four-high)  towers  for  four-color  printing  front 


Once  all  Advance  Publications  to  ponder  the  possibilities  in  modernizing 
pressrooms  have  gone  to  off-  their  own  production  capabilities, 
set  printing,  very  little  letter-  To  be  sure.  Advance  already  has  modem 
press  will  be  left  among  U.S.  offset  sites.  Notable  among  them  are  The  Star- 

newspapers.  Ledger  and  The  Plain  Dealer,  its  biggest 

And  it  now  seems  the  Newhouse  group  properties.  Based  in  Newark,  N.J.,  with  offset 

looks  to  be  losing  its  last  letterpresses,  most  of  plants  in  two  counties,  the  regional  Star- 

which  were  converted  some  years  ago  under  Ledger  was  a  keyless-inking  pioneer.  The 

different  ownership  to  direct  lithography.  Plain  Dealer's  offset  plant,  in  suburban 

ing  uses  letterpress 
equipment  to  print  S 
directly  from  a  litho-  h 
graphic  plate  rather  a 
than  from  an  ink  film  | 

Times-Picayune, 

which  circulates  273,076  copies  printed  on  its 
Goss  Headliner  Offset  presses  in  New 
Orleans. 

Today,  the  remaining  dailies  are 
getting  their  shot  at  offset,  now  avail¬ 
able  in  a  much  broader  choice  of 
presses. 

Big  dailies  north  and  south  just  an¬ 
nounced  projects  that  include  52-cou- 
ple  presses;  a  half-dozen  or  more  large 
and  midsize,  mostly  Midwestern 
evening  papers  are  exploring  offset 
options;  and  much  the  same  is  hap¬ 
pening  on  the  East  and  West  coasts. 

Executives  at  The  Oregonian,  with 
its  27-year-old  offset  equipment,  and 
at  the  group’s  namesake  first  property, 
the  66,861 -circulation  Staten  Island 
Advance,  serving  New  York’s  south¬ 
ernmost  borough,  say  they  continue 


Geoman  in  a  new 
Mobile  home 

The  Birmingham  (Ala.)  News  has  been  run¬ 
ning  Goss  Metroliners  for  years.  A  recent 
decision  to  install  a  MAN  Roland  Geoman 
press  in  a  new  building  for  the  94,674-circula¬ 
tion  Mobile  (Ala.)  Register  will  bring  all  New- 
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full  color  and  16  pages  in  black.  The  press  will 
be  capable  of  printing  pre-run  sections  on  one 
side  while  running  other  work  through  a  sec¬ 
ond  folder. 

Between  two  four-high  towers  near  one 
side  of  the  press,  a  double  (2:5:5,  2:3:3)  jaw 
folder  will  have  double-wide,  three-high  for¬ 
mers;  the  second,  2:3:3  jaw  folder  at  the  other 
end  of  the  press  will  have  double-wide,  two- 
high  formers. 

Webs  will  be  50  inches  wide  and  pages  will 
have  a  21 '/2-inch  cutoff.  Using  MAN’s 
Auroload  manual  roll-loading  systems,  the 
eight  CD  13  split-arm  reel-tension  pasters 
under  the  printing  units  will  allow  loading  idle 
arms  with  rolls  of  widths  different  from  the 
widths  of  the  rolls  in  use.  MAN’s  networked 
Pecom  controls  will  use  four  consoles  with 
drive  control,  a  TPP  workstation  for  produc¬ 
tion  planning  and  job  storage,  and  Mainsys 
press-control  software. 

The  shaftless  Geoman  will  have  a  motor  on  es,  “you  can  see  where  all  the  ...  capacity  is 

each  print  couple.  It  will  feature  narrow-gap  going  into  color,”  said  Production  Manager 

blanket  lockups  and  slot-type  nonmechanical  Michael  Stem.  “That  will  require  us  to  pre-run 

plate  lockups  with  register  pins.  Also  helping  virtually  every  day.  But  the  color  capacity  will 

speed  makeready,  the  Websys  package  will  be  very  high  ...  in  the  80%  range.” 

include  lead-in  rollers  and  web-break  detectors.  The  press’  on-the-fly  page-change  capabil¬ 
ity  will  be  used  on  four  webs.  One  will  be 
SiX’hiyh  a  four-color  change  for  Page  One  and  local 

and  on  the  fly  or  sports  —  “whatever  the  editors  decide,” 

While  Mobile’s  offset  press  will  replace  said  Stem, 
two  12-unit  Goss  Mark  I  lines  with  4  half-  Another  section  front  will  have  a  black- 
decks,  the  same  basic  capacity  —  52  couples  only  change  on  a  four-color  sheet.  The  two 
over  eight  RTPs  and  two  remaining  webs 

jaw  folders  with  two-  will  print  black 

and  three-h,gh  formers  wb  81*  wefy  Interested 

(see  diagrams  on  p.  56)  "  This  is  set  up  so 

—  will  be  differently  III  that ...  straight-  that  we  can  mn  64 

configured  in  upstate  .  ^  .  pages  straight,” 

New  York  to  replace  the  ”■“1  with  32  pages  of 

three  letterpresses  that  determined  that’s  the  process  color  and 

print  The  Post-Standard  the  ability  “to 

and  evening  Syracuse  way ...  to  go.  change  eight  pages 

Herald-Journal  (com-  Foley  on  the  fly,”  said 

bined  140,894  circula-  production  director,  Springfield,  Mass.  Stem.  “If  you  didn’t 
tion)  and  Sunday  use  the  page  chang- 

Syracuse  Herald  Ameri-  ing,  you  would 

can  ( 1 88,922  copies).  have  40  pages  of  four-color.” 

Syracuse  Newspapers  last  month  signed  Delivery  of  the  shaftless  OF  370  is  slated 
with  Wifag  to  install  a  press  line  consisting  of  for  May  2001,  with  the  press  to  be  in  live  pro- 

one  four-high,  two  six-high,  and  two  five-high  duction  in  January  2002.  Stem  attributed  this 

towers.  Occupying  the  middle  of  the  line  are  “very  aggressive”  schedule  to  the  large 

the  four-high  and  adjacent  2:5:5  jaw  folders  amount  of  preassembly  and  wiring  done 

with  two-  and  three-high  balloon  formers.  in  Wifag’s  factory. 

With  52  couples  in  a  single  five-tower  press  The  manager  reported  his  staff  has  no  appre- 
replacing  53  couples  spread  over  three  press-  hension.  only  excitement,  about  the  new  press 


A  Goss  Newsliner  nears  completion  in  a  new  plant  for  The  Patriot-News,  Harrisburg,  Pa. 
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As  have  other  double-wide  sites  in  recent 
years,  Syracuse  considered  newer,  smaller 
presses,  but  paging  and  circulation  ultimately 
drove  the  decision.  In  early  discussions,  it  was 
easy  to  suggest  that  “you  could  almost  do  this 
with  one  press  straight,”  said 
Stem.  “Well,  you  know,  I  used  to 
—  'til  we  needed  the  color  posi¬ 
tions.  So  we  had  to  go  collect.” 

At  the  same  time,  however, 

Syracuse  sought  “more  ambitious 
deadlines,”  said  Stem.  Once  all  the 
issues  were  threshed  out,  he  said, 

“what  came  out  of  it  was  page 
changing.” 

Acknowledging  Wifag’s  reputa¬ 
tion  for  delivering  high  quality  at  a 
correspondingly  high  price.  Stem  insisted  that 
“in  this  case,  by  using  the  technology,  it  turns 
out  to  be  a  cost-effective  solution.  It  lets  you 
start  later  because  of  nonstop  page  changing, 
which  is  exactly  what  we  intend  to  do.” 

The  plan  is  to  begin  printing  the  daily  paper 
75  minutes  later  but  still  make  the  current  off- 
time  for  mnning  five  editions.  That  subtracted 


hour  and  a  quarter  is  the  time  now  lost  “chang¬ 
ing  20  pages  per  edition,”  said  Stem.  The  cost 
could  be  justified  to  corporate  executives,  he 
said,  by  showing  that  the  desired  color  capac¬ 
ity  could  be  obtained  without  compromising 


“such  aggressive  schedules”  or  buying  more 
than  the  one  relatively  short  press.  “That’s 
how  we  arrived  at  the  decision,”  said  Stem. 

His  installation  will  be  distinguished  by  its 
use  of  a  comparatively  small  press  to  print  a 
color-laden  “midsize  metro,”  according  to 
Stem,  who  added,  “We’ll  be  doing  a  lot  of 
microzoning  right  off  the  press.”  And  whereas 


Dallas  will  have  plenty  of  TKS  capacity  to  fall 
back  on,  he  said,  “we’ll  totally  have  all  our 
eggs  in  one  basket.” 

A  second  basket  will  disappear  when  the 
letterpresses  eventually  are  removed.  When 
that  happens,  said  Stem,  “we’ll 
get  some  badly  needed  expan¬ 
sion  room  for  the  mail  room.” 
Helping  to  fill  the  extra  space 
will  be  Ferag  Veriodisc  systems 
consisting  of  two  winders  and 
four  unwinders  for  storing  pre¬ 
prints  and/oi  buffering  the  press 
copystream  for  subsequent 
inserting  or  other  processing. 
The  high-speed  reel  storage  will 
support  the  operation’s  need  to 
pre-run  sections  “virtually  every  day,” 
because  64  pages  will  seldom  be  sufficient, 
according  to  Stem. 

With  the  exception  of  papers  designated  for 
single-copy  sales  (which  will  go  out  of  the 
main  plant  already  assembled),  preprinted  and 
inserted  sections  will  be  trucked  to 
the  already-established  distribution  centers. 


is  this 


your  idea  of  -  ^ 
meeting  budget? 


we’ve  got  a 
better  idea. 


we’re  InfiNet. 


■  Gambling  on  inhouse  technology  to  meet 
online  budget  goals?  Or  maybe  you’ve  put 
money  on  an  ASP  that’s  clueless  about  mission- 
critical  publishing.  Why  take  those  risks  when 
there’s  InfiNet?  Since  1993  we’ve  specialized  in 
end-to-end  application  management  and  content 
delivery  for  news  sites — more  than  300  of  them 
at  last  count.  And  now  we’ve  created  the  best 
possible  environment  for  content  delivery,  with 
failsafe  power,  redundant  Internet  connections, 
rigorous  network  and  onsite  security,  a  high- 
capacity  network  infrastructure,  and  scalable 
Web-server  architecture.  So  bring  consistent  win¬ 
nings  to  your  Web  site  with  a  sure  thing.  Call 
InfiNet — and  take  the  risk  out  of  online  publishing. 


solutions@infi.net 


800.391 .8760  The  future  of  online  publishing. 
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Click.  Drag.  Click.  (you’re  done) 
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MAkWbrkflou^  is  the 
ultimate  new  drag-and-drop 
output  manager  from  Harris. 

I 

•  Simplifies  even  the  most  complex 
prepress  workfloNvs 

Offers  high-speed,  Level  III  RIP  with 
OPI  built  into  the  RIP 

•  Features  built-in,  intelligent  routing 

•  Composite  proofing  catches  all 
errors  and  prevents  press  down-time 

•  Pre-flights  multiple  file  formats: 

PostScript,  PDF,  raster  files  from 
other  RIPs,TIFF,  EPS,  and  Apscom 

1L 

•  Drives  CTP  devices 

•  Optimizes  PDF  and  EPS  files  to 
decrease  network  traffic  and 
storage  needs 

Installs  in  minutes  -  virtually  no 
training  required 


Managing  your  output  workflow 
has  never  been  this  easy!  Call 
today  to  find  out  how 
MAKWorkFloie  can  save  you 
time  and  money: 

I  '  '  ' 

800.526.2299 

www.maxworkflow.com 


HARRIS 

/^next  level  solutions 

HARRIS  PUBLISHING  SYSTEMS 
407.242.5000 
hpscmktg@haiTis.com 


See  MAXWorkflow  at  booth  #45  at  America  East. 
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Inserting  has  been  handled  since  1984  on 
two  Ferag  drums,  upgraded  several  years  ago 
to  10-into-l  inserting.  Two  years  ago, 
Syracuse  bought  a  big,  28-into-l  SLS2000 
inserter  from  GMA  to  cope  with  the  greater 
volume  of  free-standing  inserts  for  its  Sunday 
Herald  American. 

To  design  its  new  press  hall,  Syracu.se 
Newspapers  hired  Gilberti  Spitler 
International  (GSl)  —  the  Cleve¬ 
land  architects  and  engineers 
responsible  for  the  new  and  much- 
admired  Cox  Ohio  Publishing 
plant  in  Dayton. 

The  new  and  old  structures  will 
be  “connected  overhead  at  a  few 
levels  and  possibly  on  one  side  at 
ground  level,”  and  there  will  be  at 
least  some  underground  connec¬ 
tion.  said  Stem.  The  loading  dock 
and  freight  elevators  that  are  in  the 
way  can  be  preserved  by  spacing 
the  press  hall  about  50  feet  from 
the  existing  plant,  then  building 
connections  back  to  that  plant. 

Stem  explained.  “None  of  this  is  in 
stone,”  he  said,  adding  that  it  is 
now  under  discussion  with  GSl. 

Singie-wide, 
straight-only 

Advance  also  owns  Michigan’s 
eight  Booth  Newspapers.  All  are  evening 
papers  printed  on  Goss  presses,  but  only  the 
Jackson  Citizen  Patriot's  Cosmo  is  an  offset 
machine. 

Some  are  known  to  be  shopping  —  if  only 
window-shopping  at  this  point.  They  are  con¬ 
sidering  single-  and  double-wide  presses, 
though  the  new  four-pages-across  (double¬ 
wide),  one-plate-around  models  are  not  on 
every  site’s  short  list. 

Press  makers  have  returned  requests  for 
proposals  to  at  least  two  sites.  One,  The  Ann 
Arbor  News,  is  “close”  to  a  decision  after 
“looking  at  single-width  presses  and  . . .  “talk¬ 
ing  to  Goss”  about  its  Magnum  press,  said 
Publisher  David  C.  Sharp,  who  would  not  dis¬ 
close  its  size. 

Having  “seen  it  mn  in  several  commercial 
locations,”  Sharp  said,  “we’ve  been  very 
impressed”  with  “a  solid  press”  that’s  benefit- 
ted  from  recent  changes.  “We  think  ...  it 
gives  us  commercial-grade  printing  with 
excellent  color.”  Combined  with  a  large, 
“workhorse”  Universal  folder,  he  continued. 


the  Magnum  could  provide  “the  opportunity 
to  not  only  print  our  own  paper  and  some 
other  papers  that  we  print,  but  [also!  a  lot  of 
our  commercial  products  that  we  currently 
job  out  to  other  printers.” 

The  single-wide,  one-around  Magnum 
press,  often  used  for  insert  printing,  may  be 
catching  on  among  midsize  dailies  that  need 


something  more  than  a  Community  but  less 
than  a  Universal  —  a  speedy,  color-capable 
press  able  to  deliver  the  quality  needed  for 
semicommercial  work.  Last  spring,  the  St. 
Joseph  (Mo.)  News-Press  replaced  its  double¬ 
wide  offset  equipment  (a  Goss  Cosmo  and 
Metroliner  tower)  with  a  Magnum  (E&P, 
Feb.  28,  p.  34). 

Any  new  press  will  go  into  a  new  satellite 
production  plant  in  Ann  Arbor,  where  the 
paper  recently  bought  two  parcels  of  land, 
which  is  now  undergoing  soil  testing. 

“We  would  like  to  go  computer-to-plate,” 
said  Sharp.  Though  the  paper  has  looked  at 
only  Western  Lithotech  platesetters,  said 
Sharp,  “we  intend  to  interview  other  vendors.” 

Still  shopping  for  post-press  equipment,  the 
paper  has  yet  to  narrow  its  search,  which  it 
will  continue  this  week  in  Pennsylvania  at  the 
America  East  operations  conference  and  trade 
show  in  Hershey,  Pa.,  and  at  GMA  head¬ 
quarters  in  Allentown,  said  Sharp. 

While  “not  as  far  along  in  the  process  as 
some”  other  Advance  papers,  the  92,860-cir¬ 


culation  Union-News  and  139,107-circulation 
Sunday  Republican  in  Springfield,  Mass.,  “are 
very  interested  in  that  four-by-one  . . .  straight- 
only  press,”  said  Production  Director  Jim 
Foley.  “It  definitely  would  fit  nicely  within 
our  production  needs  and  specifications.” 

Foley  said  staffers  from  Springfield  have 
seen  both  MAN’S  Regioman  and  Heidelberg’s 
Sunday  (Mainstream).  Pointing  to  dif¬ 
ferences  that,  among  other  things, 
account  for  the  1:1  (Heidelberg)  and 
2:1  (MAN)  blanket-to-plate  cylinder- 
diameter  ratios,  Foley  said  it  was  still 
too  early  to  state  a  definite  preference. 

But  the  concept  is  definitely  pre¬ 
ferred.  “We  have  determined  that’s  the 
way  for  the  Springfield  Union-News  to 
go,”  said  Foley.  “There’s  no  question.” 

The  double-wide  presses,  and  oth¬ 
ers  planned  by  Koenig  &  Bauer,  Goss, 
and  TKS,  permit  straight-only  produc¬ 
tion  owing  to  their  plate  cylinders’  sin¬ 
gle-page  circumference.  Their  combi¬ 
nation  of  size,  speed,  and  straight-pro¬ 
duction  mode  provide,  in  fewer  units 
than  would  be  needed  with  a  single¬ 
wide  press,  the  throughput  needed  to 
hit  Springfield’s  print  window  and  the 
paging  and  sectioning  flexibility  that  it 
seeks,  said  Foley. 

The  presses,  he  continued,  possess 
all  the  advantages  of  traditional 
two-around  double-wides  except  for  the  pos¬ 
sibility  of  printing  in  collect  mode  —  “which 
is  not  an  issue  for  us  because  our  paging  is 
not  that  high.” 

Given  the  new  presses’  speed,  sections  can 
be  preprinted,  if  necessary,  when  paging 
capacity  is  exceeded.  “We  do  that  regularly 
now.  We’ve  been  operating  pretty  much  under 
a  straight  operation  since  1991  or  ’92  here, 
even  though  we  have  double-wide,  two- 
around  presses,”  he  explained.  “So  this  is  not 
new  to  us.” 

Foley  said  he  thinks  such  a  press  will  fit 
into  his  existing  plant  because  it  was  built 
with  space  provided  for  expansion.  But  he 
added  that  he’s  received  no  go-ahead  on  a 
new-press  project,  or  any  indication  of  when 
it  may  happen. 

Similarly,  no  decision  been  made  across 
the  country  at  The  Oregonian.  Unlike  Spring- 
field,  however,  the  larger  Portland  paper 
would  like  to  go  to  straight  production  from 
its  current  collect  runs.  And  any  new  press  it 
buys  will  go  into  a  new  plant.  ■ 


Configuring  52  printing  couples:  in  six  towers  (two  reaching  five 
high)  on  MAN’S  Geoman  for  Mobile,  above;  in  five  towers  (two 
reaching  six  high)  on  Wifag’s  OF  370  PCU  for  Syracuse,  below 


s 


qab  tpjk 
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supply. side. 


Prepress 

Baseview  Products  Inc.,  Ann  Arbor,  Mich., 
installed  ArchivelQue  at  Pulitzer  Community 
Newspapers,  St.  Louis,  with  LivelQue  software 
for  dynamic  Web  site  updating  using  on-the-fly 
HTML  markup.  It  also  converted  five  worksta¬ 
tions  at  The  Ottumwa  (Iowa)  Courier  to  Ad- 
ManagerPro  to  schedule  and  fill  classified  and 
display  ads  from  within  the  same  database.  The 
paper  also  uses  Baseview’s  ClassFlow  Quark 
XTension  for  classified  pagination. 

Other  recent  customers  include  Austin- 
based  Texas  Student  Publications  (production 
software).  Hometown  Newspapers,  Howell, 
Mich,  (circulation  software),  30  ad  systems 
sites  —  from  Switzerland  to  the  Bahamas  to 
California  —  and  10  editorial  system  sites  — 
from  Austria  to  TPI  Metro,  parent  of  Phila¬ 
delphia’s  new  transit  daily. 

Output 

Prolmage  America  Inc.,  Or-Akiva,  Israel, 
and  Princeton,  N.J.,  reached  agreement  with 
Barco  Graphics,  Gent,  Belgium,  and  Vandalia, 
Ohio,  to  offer  a  digital  work  flow  for  newspa¬ 
per  printing  by  combining  Prolmage’s  News- 
Way  work-flow  automation  and  Barco’s  inter¬ 
nal-drum  CrescentNews  platesetter.  USA  Today 
selected  the  companies’  technologies  last  year 
for  its  computer-to-plate  operations,  transmit¬ 
ting  electronically  assembled  pages  to  plateset- 
ters  at  more  than  30  print  sites.  Windows  NT- 
based  NewsWay  uses  browser  client  software 
written  in  Java  for  Intemet/intranet  availability 
to  automate  and  manage  production  work  flow, 
from  front  end  to  plate  output  and  printing. 

Pressroom 

SP  Newsprint  Co.,  Atlanta,  is  the  name 
taken  by  Southeast  Paper  Manufacturing  Co. 
after  it  acquired  Smurfit  Newsprint’s  Newberg, 
Ore.,  mill  and  restructured  into  four  operating 
groups:  regional  manufacturing  operations 
based  at  the  Dublin,  Ga.,  mill  and  in  the  Port¬ 
land,  Ore.,  area;  sales  through  SP  Newsprint 
Sales  Co.;  and  fiber  supply  to  both  mills  from 
wholly  owned  subsidiary  SP  Recycling  Corp. 
(formerly  Southeast  Paper  Recycling  Corp.). 
SP  Newsprint  is  owned  by  Cox  Enterprises 
Inc.,  Knight  Ridder,  and  Media  General  Inc. 

At  the  same  time,  SP  announced  the  follow¬ 
ing  appointments:  Gary  Peters  as  senior  vice 
president,  administration,  and  president  of  SP 
Recycling  Corp.;  Mark  Rawlings  as  Southeast 
region  senior  vice  president;  Joe  Gorman  as 
Pacific  region  senior  vice  president;  and  Mark 

www.editorandpublisher.com 


Klimko  as  sales  and  marketing  vice  president, 
and  president  of  SP  Newsprint  Sales,  Atlanta. 

The  Portland-area  office  also  will  house  a 
sales  and  customer  service  office  headed  by 
John  Moler.  George  Lowe  is  resident  manager 
of  the  Newberg  mill,  where  two  machines 
annually  produce  more  than  400,000  tons  of 
newsprint  with  at  least  55%  recycled  content. 


Post-press 

Total  Mailroom  Support  Inc..  Middleburg 
Heights,  Ohio,  sold  Navigator  Beltstream  con¬ 
veyors  to  The  Times,  Munster,  Ind.;  The  Daily 


Citizen-News,  Dalton,  Ga.;  The  Herald,  Ever¬ 
ett.  Wash.;  Marin  Independent  Journal,  No¬ 
vato,  Calif.;  Seacoast  Newspapers,  Stratham, 
N.H.;  and  the  Post-Bulletin,  Rochester.  Minn. 

TMSI  also  installed  Compass  1 80  stackers  at 
The  Times,  Munster;  the  Savannah  (Ga.) 
Morning  Nens;  the  Corpus  Christi  (Texas) 
Caller-Times',  The  Morning  Herald,  Hagers¬ 
town,  Md.;  the  High  Point  (N.C.)  Enterprise, 
Madison  (Wis.)  Newspapers  Inc.;  the  Pen¬ 
sacola  (Fla.)  News  Journal',  The  Journal  Times, 
Racine,  Wis.;  and  Webb  Communications, 
Williamsport,  Pa. 


Are  workflow  holes 
deflating  your  profits? 


New!  AdSpeed®5  with  AdobefInDesignr 
The  complete  solution  from  entry  to  output. 


Newly  released  AdSpeed  5  was  designed  to  solve  a  host 
of  problems  that  face  advertising  departments  every  day  including 
accepting  and  managing  electronic  ads.  In  addition  to  native  handling 
of  PDF  files,  AdSpeed’s  all  new  AdReady  and  AdProof  tools  enable 
direct  ad  submission  and  proofing  via  a  browser.  Reliable  output,  on 
deadline?  AdSpeed  uses  PostScript  for  on-screen  images  as  well  as 
for  output,  ensuring  that  what  you  see  on  screen  is  what  will  typeset. 
Plus,  ads,  graphics,  and  text  are  managed  in  a  media-neutral,  relational 
database,  speeding  production  and  improving  workflow  efficiency. 

America  East  Booth  #82.  DiffitBl 

Also  showing  cross-media  solutions  for 

Editorial  and  Classified  Advertising.  int^ationalOJ. 
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Freedom 


of  the  press  in  Tampa 

by  Nat  Hentoff 


Focus  on  the  Family,  a  conservative 
Christian  organization  based  in  Colorado 
Springs,  Colo.,  is  engaged  in  a  national  series 
of  “Love  Won  Out”  conferences  aimed  at  per¬ 
suading  gays  and  lesbians  that  they  can 
change  their  sexual  orientations  through 
Christian  faith  and  “conversion”  therapy. 

One  of  the  conferences  was  scheduled  for 
Feb.  26  in  Tampa,  Fla.  There  are  many 
Baptist  and  Catholic  churches,  among  others, 
in  the  area,  as  well  as  a  sizable  community  of 
gays  and  lesbians. 

When  Focus  on  the  Family  tried  to  place 
ads  announcing  the  conference,  it  discovered 
—  as  it  pointed  out  —  that  “celebrating  diver¬ 
sity  only  goes  so  far.” 

The  promotion  company  placing  ads  in  bus 
shelters  flatly  refused  to  run  the  ads.  So  did  the 
secular  radio  stations  in  and  around  Tampa. 
One  of  them.  WSSR-FM,  momentarily  slipped 
up.  A  10-second  spot  did  get  on  the  air,  and  the 
co-host  of  the  morning  show.  Carmen  Connors, 
immediately  apologized  to  any  listeners  who 
might  have  been  offended.  No  other  ads  for  the 
“Love  Won  Out”  conference  ran  on  the  station. 

Except  for  Christian  radio  stations,  the  only 
other  venue  where  Focus  on  the  Family  could 
place  its  ads  was  The  Tampa  Tribune  (21 1.055 
weekday  circulation,  3(X),738  Sunday). 

The  story  itself  was  covered  frequently  by 
the  paper’s  religion  reporter,  Michelle 
Bearden.  She  gave  careful  attention  to  all 
sides  of  the  contentious  event  through  inter¬ 
views  and  background  details.  Bearden  also 
reports  for  WFLA-TV,  an  NBC  affiliate,  and 
her  broadcasts  were  fed  to  200  NBC  TV  affil¬ 
iates  around  the  country. 

One  of  the  Focus  on  the  Family  ads 
appearing  in  the  Tribune  was  titled,  "Tired  of 
Being  Gay?"  Another  advised.  “Homo¬ 
sexuality  Is  Preventable.”  There  were  angry 
complaints  to  the  paper. 

Said  Tribune  Publisher  Reid  Ashe  —  quoted 
in  one  of  Bearden’s  stories  —  “We  have  a  mis¬ 
sion  here,  and  that’s  to  provide  a  forum  of 
advocacy  for  all  sides.  1  understand  these  peo¬ 


ple  have  an  emotional  investment. 

But  the  people  who  don’t  share 
their  same  viewpoint  have  the 
right  to  express  their  views,  too.” 

Ashe  had  been  asked  whether 
he’d  accept  an  ad  titled.  "Tired  of 
Being  Straight?”  Each  ad.  he  said, 
is  reviewed  one  at  a  time.  "The 
newspaper’s  policy,”  he  explained, 

“is  that  if  someone  shows  up  with 
an  ad  and  a  payment,  we  will 
determine  then  if  it’s  acceptable. 

We  don’t  knowingly  accept  ads  that  are  mis¬ 
leading  or  advertise  illegal  goods  and  services.” 

The  Focus  on  the  Family  conference  took 
place  peacefully  Feb.  26  at  the  Bell  Shoals 
Baptist  Church.  Some  700  people  turned  out. 

As  the  head  of  a 
contemplative 
Bearden  column 
read,  ‘Hey  folks! 

Don’t  shoot  the 
messenger.’ 

A  rally  in  protest  of  the  event  was  held  at  the 
University  of  Tampa’s  Plant  Park  the  same 
day.  About  300  attended  that  “Love  Comes 
Out”  demonstration. 

Since  Michelle  Bearden  had  been  scrupu¬ 
lously  fair  and  accurate  in  her  coverage  —  I’ve 
read  all  of  her  stories  —  she  received  some  bit¬ 
ter  criticism  from  both  sides.  As  the  head  of  a 
contemplative  Bearden  column  read,  “Hey 
folks!  Don't  shoot  the  messenger.”  She  noted 
that,  among  the  "loud  and  long”  complaints, 
one  group  was  appalled  at  seeing  a  photograph 
of  lesbians  on  Page  One.  “Disgusting!” 
exclaimed  those  readers.  But  others  told  her  in 
no  uncertain  terms  that  “giving  any  space  to  a 


conference  based  on  hate  and  dis¬ 
crimination”  was  “completely 
reckless  and  insensitive.” 

Focus  on  the  Family  has 
scheduled  future  “Love  Won 
Out”  conferences  at  Dallas,  May 
6;  at  Minneapolis,  Aug.  12;  and 
at  its  home  in  Colorado  Springs, 
Nov.  3-4. 

The  Tampa  Tribune's  adher¬ 
ence  to  its  free-press  and  -speech 
mission  reminded  me  of  the  stand 
taken  in  1985  by  the  now-deceased  Erwin 
Knoll,  the  utterly  fearless  editor  of  The 
Progressive,  a  national  monthly  magazine  pub¬ 
lished  in  Madison.  Wis.  I  was  writing  for  it 
then,  and.  to  my  knowledge,  everyone  on  the 
staff,  from  the  editor  to  those  in  the  mail  room, 
was  for  Roe  vs.  Wade.  I  was  the  sole  pro-lifer. 

In  three  consecutive  issues  of  the  magazine. 
Feminists  for  Life  of  America  ran  a  small  ad. 
picturing  an  8-week-old  fetus  and  calling  for 
her  protection. 

Many  readers  protested  furiously.  “What’s 
next?”  one  of  them  wrote.  “Nazi  Party  adver¬ 
tising?  The  Ku  Klux  Klan?” 

The  Progressive  was  getting  some  financial 
backing  at  the  time  from  the  Funding 
Exchange,  a  matchmaker  for  donors  in  favor 
of  social  change.  Following  the  publication  of 
the  pro-life  ads,  the  Funding  Exchange’s  exec¬ 
utive  director,  June  Makela,  wrote  Knoll 
expressing  her  “shock  and  surprise”  at  those 
“offensive”  ads.  She  went  on  to  tell  the  editor 
that  the  Funding  Exchange  would  not  renew 
its  subscription  and  would  thenceforth  find  it 
“difficult  for  our  staff  to  lobby  for  funding  for 
your  publication.” 

One  indignant  reader  wrote  that  he  deeply 
regretted  not  being  a  subscriber,  since  he 
therefore  couldn’t  cancel  his  subscription.  The 
truly  pro-choice  Knoll  replied;  “I’m  sorry  you 
had  no  subscription  to  The  Progressive  just 
when  you  needed  to  cancel  one.  It’s  a  good 
idea  to  subscribe  so  you  won’t  be  caught  in 
that  sort  of  predicament.”  ■ 
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The  Ferag  UTR  Conveyor  System 


Automation  is  the  future... and 
•  it's  ready  to  install  in  your 
mailroom  today! 


•  Controlled  delivery 
anyv/here  in  the  copy 
stream! 

•  Famous  Ferag  patented 
gripper  technology! 

•  Built  tough  for  long-term 
reliability! 


It's  here  now... the  technology 
you  need  to  upgrade  your 
mailroom  operation  to  meet 
the  most  exacting  demands 
of  the  new  millennium! 
Thanks  to  its  unique,  highly 
sophisticated  design,  the 
Ferag  Conveyor  UTR  system 
adapts  easily  to  every  need, 
lets  you  enjoy  all  the  effi¬ 
ciencies  and  economies  of 
automation  no  matter  how 
complex  your  operation! 

To  find  out  more  about  the 
world's  most  innovative 
delivery  system,  contact 
Ferag  Americas  today  at 
800-355-0892! 


DESIGNED,  BUILT,  SOLD  AND  SERVICED  BY: 

FERAG 


See  us  at  drupa 
Dusseldorf  May  18-31 
Hall  15,  Stand  C25 


FERAG  AMERICAS,  KEYSTONE  INDUSTRIAL  PARK,  190  RITTENHOUSE  CIRCLE,  BRISTOL,  PA  19007-0137 
215-788-0892  TOLL-FREE  800-355-0892  FAX:  215-785-0604 
VISIT  OUR  WEBSITE  AT  www.ferag-americas.com 


A  COMPANY  OF  WRH  WALTER  REIST  HOLDING  AG 
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Buy  disposable  camera  in  Aisle  2 
to  photograph  creation 
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Go  to  studio 

Log  on  to  Office.com 

Study  latest  zoning  laws 

Network  with  builders  to  estimate  cost 
of  flying  buttresses 


Conduct  trademark/patent  search 
on  design 


Order  design  software  upgrade 
Go  back  to  supermarket  for  Cocoa-Puffs 
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Today's  businesspeople  are  always  thinking.  Always  looking  for  better  answers  and  solutions. 
Now  they  can  find  them  at  Office.com— the  top-rated  online  business  center  with  expert, 
in-depth  information  on  nearly  150  industries  and  professions,  unparalleled  tools  and  access 
to  the  people  and  services  businesspeople  need  the  most.  The  new  way  tO  work.” 


officekom 

a  service  from  winstar 


Cocoa-Puffs  and  Count  Chocula  are  registered  trademarks  of  General  Mills. 
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